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ABSTRACT: 

This study looks at how social media affects e-commerce companies' growth. Social media sites like Facebook, YouTube, and Instagram have developed into 

effective tools for brand visibility, customer engagement, and product promotion. The study examines the ways in which customer reviews, influencer marketing, 

and tailored advertising affect consumers' decisions to buy. Additionally, it emphasizes how social media may enhance consumer connections and foster trust. The 

results indicate that in the digital age, e-commerce companies' overall growth, increased sales, and expanded market reach are all greatly influenced by their efficient 

use of social media. 
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Introduction  

The internet's and digital technologies' explosive expansion has completely changed how companies function and engage with their clientele. E-commerce 

has become a significant means of purchasing and selling goods and services, providing customers with accessibility, convenience, and variety. Social 

media sites like Facebook, Instagram, Twitter, and YouTube have developed into powerful instruments for marketing and communication at the same 

time. These platforms allow companies to interact directly with customers, attract a larger audience, and efficiently promote their products. 

 

Through commercials, reviews, influencer endorsements, and interactive content, social media plays a critical role in shaping consumer behaviour. It aids 

in the development of long-term client connections, trust, and brand exposure for e-commerce companies. The strategic use of social media has become 

crucial for corporate expansion as online markets become more competitive. The analysis of social media's effects on the expansion and advancement of 

e-commerce companies is the main goal of this study. 

The corporate environment has changed significantly in recent years because of the quick development of information and communication technologies. 

Due to the extensive usage of the internet, e-commerce has emerged and grown steadily, revolutionizing traditional methods of buying and selling. E-

commerce lowers operating expenses, enables businesses to operate across geographic borders, and offers customers quick and easy buying. Effective 

marketing techniques are therefore crucial for the survival and expansion of internet enterprises, which have become extremely competitive. 

 

One of the most effective marketing strategies affecting the growth of e-commerce is social media. Social media sites like Facebook, Instagram, 

WhatsApp, YouTube, and Twitter allow companies to interact directly with consumers, learn about their preferences, and advertise goods in an 

economical way. Features that influence consumer-purchasing decisions include influencer marketing, customer reviews, interactive content, and targeted 

ads. Social media not only raises brand awareness but also fosters consumer credibility and trust. 

 

Additionally, social media offers useful information and insights that assist e-commerce companies in creating customized marketing plans and raising 

client happiness. Social media provides equal chances for small and medium-sized businesses to compete with larger brands. In this regard, it is crucial 

to comprehend how social media affects the expansion of e-commerce. The purpose of this study is to examine how social media affects e-commerce 

companies' overall performance, consumer engagement, and business growth in the digital era. 
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Objectives 

1. To investigate how social media contributes to the expansion of e-commerce companies. 

2. To examine how social media marketing affects customer-purchasing decisions.  

3. To research how social media platforms contribute to increasing consumer trust and brand    awareness. 

Statement of problem 

E-commerce's explosive expansion has increased rivalry among online organizations, making it challenging businesses to draw in and keep clients. 

Despite social media's emergence as a potent marketing and communication tool, many e-commerce companies are unable to use it successfully because 

they lack the necessary tactics, expertise, and knowledge of customer behaviour. The direct relationship between social media activities like influencer 

marketing, advertising, and consumer interaction and business growth and sales is not well understood. Thus, this study aims to examine how social 

media affects the growth of e-commerce companies and pinpoint the variables that affect its efficacy. 

Scope of the study 

This study's scope is restricted to examining how social media affects e-commerce companies' growth. It focuses on particular social media sites that are 

frequently used for online marketing and promotions, like Facebook, Instagram, YouTube, and Twitter(X). The study looks at how consumer-purchasing 

behaviour is affected by elements including online reviews, influencer marketing, social media advertisements, and customer engagement. It also 

discusses how social media affects sales growth, consumer trust, and brand awareness. The study's conclusions might not apply to all e-commerce 

companies or geographical areas because it was limited to a particular time frame and sample size. 

Review of literature  

• With the widespread availability of social media platforms like Facebook, Instagram, LinkedIn, YouTube, and Twitter, businesses may now 

easily connect with customers. In comparison to traditional marketing, this study looks at how social media marketing affects consumer 

behaviour and brand perception. The study examines follower dispersion and market outreach using data from @Samsung-Mobile tweets, 

quarterly sales, and follower information. Results show how follower growth and Samsung Mobile's quarterly sales are related. (Singh, M., & 

Singh, G. (2018). Impact of social media on e-commerce. International Journal of Engineering and Technology (UAE), 

• In India, social media and mobile usage have increased dramatically, but e-commerce growth has lagged behind. This study examined how 

social media and mobile usage using an online survey affect customer behaviour and e-commerce websites. Research indicates that social 

media, particularly Instagram, improves customer interactions, raises product awareness, and affects online buying decisions. The report offers 

recommendations for online shops looking to grow their businesses through mobile and social media marketing. (Manjula, V. (2020). The 

impact of social media and mobile usage on e-commerce: An exploratory study. Dogo Rangsang Research Journal) 

• Social media has completely changed how customers engage with brands by taking the place of conventional media as the main resource for 

product discovery. E-commerce companies may now directly interact with large audiences to promote growth and success by utilizing 

platforms like YouTube and Instagram. Businesses now have unparalleled chances to interact and grow in the global market thanks to the 

convergence of social media and digital commerce. (Thapa, M. (n.d.). Role of social media in e-commerce: Its influence in consumer 

engagement and purchase decision with reference to the consumers of Darjeeling Hills of West Bengal, India. International Journal of Creative 

Research Thoughts (IJCRT) ) 

• In the modern world, social networks like Facebook and Instagram are essential for growing e-commerce businesses. The integration of social 

media into e-commerce strategies and its efficacy in boosting sales are the main topics of this essay. Among the topics of interest, include 

marketing analytics, brand awareness, and enhancing the purchasing experience in relation to platform characteristics. It also highlights other 

crucial elements, such as consumer involvement, influencer marketing, and user-generated content to boost loyalty and trust. Businesses may 

create more individualized shopping experiences, increase conversion rates, and maintain intense market competitiveness by utilizing social 

media tools and strategies.( Adefioye, S. (2025, March). Social media integration in e-commerce: Boosting sales through platforms like 

Instagram and Facebook) 

Research methodology 

This study's conceptual framework for research design is based on case studies and theories, with particular attention to contemporary issues gathered 

from secondary sources that information gathered from a variety of websites, journals, and research articles. 
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Data interpretation and Analysis 

Table 

Parameter Studied Major Response % of Respondents Interpretation (Brief) 

Social media usage frequency Daily users 70% High exposure to social media 

Influence on purchase decision Highly/Moderately influenced 80% 
Strong impact on buying 

behaviour 

Most used platform for 

shopping 
Instagram 40% Visual content drives sales 

Influence of influencer 

marketing 
Agree/Strongly agree 75% Influencers boost trust & sales 

Trust in reviews & ratings High/Moderate trust 80% 
Reviews encourage online 

purchases 

Overall impact on e-commerce 

growth 
High/Very high 80% 

Social media drives e-

commerce expansion 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Analysis and interpretation 

70% of users use social media every day, which continuously exposes them to peer recommendations and tailored advertisements that propel e-commerce 

growth. Instagram dominates the industry by using visual content, such as reels, to generate curiosity and boost sales, with 80% of consumers affected 

by these platforms. Since 75% of consumers base their purchasing decisions on influencers' legitimacy and genuine product demos, influencer marketing 

is still crucial. A high level of trust in online reviews increases platform confidence and encourages repeat business, which is essential for long-term 

digital success. In the end, social media is a potent brand recognition engine that significantly speeds up the growth of the international e-commerce 

market. 

Finding and Suggestions 

Findings 

• High exposure to e-commerce marketing is shown by the fact that most respondents utilize social media on a daily basis. 

• Social media has a big impact on customers' purchasing decisions and habits. 

• Instagram's visual content makes it the best platform for e-commerce product promotion. 

• Customer trust and buying intention are positively impacted by influencer marketing. 

• Social media ratings and online reviews boost trust in e-commerce sites. 

• Overall, social media is crucial to the development and growth of e-commerce. 

Suggestions 

• E-commerce businesses ought to be more visible on well-known social media sites, particularly Instagram. 

0%
10%
20%
30%
40%
50%
60%
70%
80%
90%

Social media
usage

frequency

Influence on
purchase
decision

Most used
platform for

shopping

Influence of
influencer
marketing

Trust in
reviews &

ratings

Overall
impact on e-
commerce

growth

Chart Title

% of Respondents Interpretation (Brief)



International Journal of Research Publication and Reviews, Vol (7), Issue (1), January (2026), Page – 99-102                 102 

 

• To increase brand confidence, companies should work with reliable influencers. 

• Social media pages should actively promote and emphasize customer evaluations and comments. 

• To draw in more clients, creative visual content like reels, movies, and narratives should be utilized. 

• To gain the long-term trust of customers, businesses should implement moral and open advertising strategies. 

Conclusion 

According to the study's findings, social media significantly and favourably influences the growth of e-commerce. Social media channels are essential 

for boosting brand visibility, influencing purchasing decisions, and raising customer awareness. Businesses may reach a huge audience at a minimal cost 

thanks to the widespread use of platforms like Facebook, YouTube, and Instagram. Influencer marketing, internet ads, and social media customer 

testimonials all contribute to consumer confidence and trust. Overall, social media is an effective instrument for increasing sales, fostering closer ties 

with customers, and promoting the long-term expansion of e-commerce. 
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