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ABSTRACT 

Entrepreneurial ventures play a critical role in economic development, yet startup failure rates remain alarmingly high across both developed and developing 

economies. While environmental and firm-specific factors have received considerable scholarly attention, individual-level psychological traits such as resilience 

remain underexplored. This study investigates the role of personality traits in fostering entrepreneurial resilience using Albert Bandura’s Social Cognitive Theory 

(SCT) as a theoretical foundation. Drawing on key constructs of SCT—self-efficacy, observational learning, and self-regulation—the research develops and 

empirically tests a conceptual model linking these traits to learning agility and entrepreneurial creativity, both of which contribute to resilience. 

Through a mixed-methods approach, including both qualitative insights and quantitative analysis, the study confirms that personality traits significantly influence 

an entrepreneur’s capacity to withstand, adapt to, and recover from adversity. Structural model results indicate that self-efficacy, openness, and conscientiousness 

are strong predictors of resilience. Furthermore, observational learning enhances creativity, and self-regulation strengthens self-efficacy. These findings offer both 

theoretical contributions and practical implications for educators, incubators, policymakers, and aspiring entrepreneurs seeking to build psychological preparedness 

in volatile business environments. 

Keywords: Personality factors, entrepreneurial resilience, social cognitive theory. 

Introduction 

Ben Horowitz has proposed the term ‘normalization of startup failures’ through which he argues startup failures has been considered as a normal 

phenomenon due to sheer number of failures, among many reasons of startup failures there are some prominent ones which include lack of psychological 

resilience (Doe, 2024) and grit (Doe & Smith, 2023). Scholars have opined that entrepreneurs should be ready for failures for example see (Jenkins & 

McKelvie, 2016), according to them setbacks and failures are a part of venture success. At the same time psychology scholars like (Corner, Singh, & 

Pavlovich, 2017) are investigating the importance of resilience and grit in achieving entrepreneurial outcomes. Post covid-19 many countries are 

advocating loacalization (Albala-Bertrand, 2007) to remain resilient, from political leaders to business experts this form of production and consumption 

has become a way to achieve resilience in the economy or in other words to promote resilient economies. We also noticed another development in the 

post-pandemic period i.e., resilient firm and organizational resilience, all these above-stated resiliencies are aimed towards the continuation of better 

production activities and higher consumption, however, what we are missing is resilience among individuals who also happen to be entrepreneurs. 

Research has demonstrated the importance of entrepreneurial activities in an economy (Naudé, 2013), entrepreneurial ventures are considered an 

important economic agent across countries (Naudé, 2013), however, the number of startup failures and corresponding figures shows us the picture of the 

dark reality of startup success, these numbers have invited scholars to assess the reasons and establish a cause and effect relationship in entrepreneurial 

venture creation and its success, for example, a Fortune, article estimated that 90% of startups ultimately fail, one of the common reasons cited is personal 

issues (23%) which includes lack of psychological resilience. According to World bank, the number of startups that met failure in Africa as of 2020 is 

54% and in the United States we tend to observe a similar trend (World Bank, Doing business report, 2024), in developing countries like India, despite 

several government measures like start-up India, standup India, Make in India, the problem persists at alarming rates (Dutt, 2017), While environmental 

factors (Khairajani, Thakkar, & Shah, 2024) and firm-specific factors (Khairajan et al., 2024) matter in providing the backbone required for a venture’s 

success, however individual-level factors (Khairajan et al., 2024) also deserve the necessary attention. Thus, understanding personality factors through 

Albert Bandura’s social cognitive theory becomes necessary, utilizing this theory we can get deeper insights of entrepreneurial resilience and its nuances 

at very micro-level i.e., personality factors. Using this study entrepreneurs, academicians, policy makers, mentors and incubation centers could promote 

knowledge and awareness about resilience and its importance in the realm of entrepreneurship.  

It is pivotal to understand the determinants of entrepreneurs’ resilience from the prospective of both firm sustainability and growth, though significant 

number of studies been conducted on the role of entrepreneurs’ resilience (Sarasvathy, 2001) but studies related to person-centric characteristics and 
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individual traits are sparse, there is also dearth of research on a working model to promote entrepreneurial resilience, entrepreneurial resilience, earlier 

has been studied from the perspective of qualitative studies, quantitative studies the following theoretical frameworks have been used to study 

entrepreneurial resilience: Theory of planned behavior , conservation of Resources Theory , Attraction Selection Attrition , Broaden-and-build Theory , 

contingency theory , Resource-based view , Signaling theory , Social Cognitive theory , Socioemotional selectivity theory . Some studies have also 

focused on analytical lens for example Outcomes of Entrepreneurial resilience, antecedents of entrepreneurial resilience, Entrepreneurial resilience as 

Moderator, Entrepreneurial as mediator, and outcomes of entrepreneurial resilience (Hartmann et al., 2022). As evident the construct of entrepreneurial 

resilience has been studied extensively that too from different angles. Sun et al., (2011) have made the biggest contribution to our understanding by taking 

a sample size of more than 30000; it provided clarity on understanding entrepreneurial resilience as a process. Though we have expansive literature on 

entrepreneurial resilience (W. Mike 1986, C. Douglas, K. Leora) research in the context of personality factors affecting entrepreneurial resilience is 

comparatively less, as discussed above only one study has used social cognitive theory (Bandura, 1998) to investigate entrepreneurial resilience. Through 

this theory, we can understand various facets of entrepreneurial resilience for example the self-efficacy (Bandura, 1988) construct can be used to person’s 

innate ability and confidence to perform a task successfully through observational learning (Bandura, 1998) we can get deeper insights into the role and 

impact of mentorship on entrepreneurial resilience it answers questions such as with effective teaching and coaching interventions can entrepreneurs’ 

resilience be enabled among individuals? Self-regulation has been taken from reciprocal determinism as provided in the theory. Adaptability is very 

crucial when we must determine entrepreneurial resilience, in this regard two constructs have been taken to measure adaptability that is entrepreneurial 

creativity (Amabile, 1996). Hence personality traits like self-efficacy, observational learning and self-regulation have been used to assess the impact of 

these constructs on learning agility and entrepreneurial creativity which all together foster entrepreneurial resilience. An attempt has been made to provide 

a working model on entrepreneurial resilience whose determinants are taken from social cognitive theory.  

Objectives: 

1. To examine the importance of personality traits in fostering entrepreneurial resilience through the lens of social cognitive theory.  

2. To assess the role of entrepreneurial resilience in the success of startups  

3. To propose a conceptual model that includes psychological factors in fostering entrepreneurial resilience. We thus expect to make the following 

contributions  

Research Gap 

Despite extensive research on entrepreneurial resilience, most studies focus on external or firm-level factors, leaving individual personality traits 

underexplored. Social Cognitive Theory (SCT), though highly relevant, has rarely been applied in this context—particularly constructs like self-efficacy, 

observational learning, and self-regulation. Additionally, the role of these traits in influencing learning agility and entrepreneurial creativity, which foster 

resilience, is not well understood. This gap is especially critical in emerging economies like India, where startup failure rates remain high despite policy 

support. This study addresses the gap by integrating SCT into a conceptual model to examine how personality traits contribute to entrepreneurial 

resilience. 

Literature review and hypothesis development 

Entrepreneurial resilience  

Resilience in entrepreneurship is defined as the process through which an actor—whether an individual, organization, or community—develops and 

utilizes its capabilities to interact with the environment in ways that positively adjust and sustain functioning before, during, and after adversity (Shepherd 

et al., 2020; Williams et al., 2017). The study of resilience in entrepreneurship has been approached from various angles. For instance, some scholars 

have examined resilience in response to general business challenges and uncertainties (Al-Harith, 2017), while others have focused on specific adverse 

events, such as natural disasters (Fang et al., 2020). Additionally, resilience has been explored in relation to social barriers to entrepreneurship, such as 

gender inequality and the challenges faced by women entrepreneurs (McInnis-Bowers et al., 2017). Shepherd et al. (2020) also studied personal adversity, 

such as the experience of being a refugee, to understand how such challenges impact entrepreneurial resilience. 

Another significant area of research has been the context-dependent dynamics that shape resilience within organizations. This study intends to explore 

the role of various contextual factors in fostering entrepreneurial resilience. Key contextual elements include the external environment (e.g., market 

dynamism), the internal environment (e.g., operational challenges, type of venture), the availability of resources (e.g., financial, human capital), and 

social networks and support (e.g., business networks, feedback, mentoring). In addition to these contextual factors, personal attributes are crucial in 

understanding entrepreneurial resilience. Personal factors such as self-efficacy, the ability to learn from failure, emotional resilience (e.g., overcoming 

trauma), commitment to action, mindset, beliefs, and behaviors are all critical components. Techniques like cognitive reframing and effective coping 

strategies further contribute to an entrepreneur’s resilience, enabling them to persevere in the face of adversity. 

Together, both contextual and personal factors shape the resilience of entrepreneurs, influencing their ability to overcome challenges and achieve sustained 

success in the face of adversity. 
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Personality traits 

Personality shapes the way we responds to the events in life, both favorable and unfavorable, understanding entrepreneur as a ‘person’ will provide the 

necessary information that we strive to understand, personality theories have long been found to be useful in context of entrepreneurship from the 

perspectives of personality ‘traits’ however considering personality as construct could lead to unintended consequences for research like lack of 

comprehensive framework that could study all traits or lack of theory to encompass all personality traits hence in order to understand how personality 

traits impact resilience in entrepreneurs, social cognitive theory has been used. Social cognitive theory developed by Albert Bandura and colleagues has 

been able to provide the scientific constructs to understand the relationship between constructs like self -efficacy, reciprocal determinism and 

observational learning. This theory has provided the lens to magnify the nuances of an individual’s personality and its role in entrepreneurial resilience, 

however despite the significance of the theory limited studies in entrepreneurship have been found, which investigates entrepreneurial research using 

social cognitive theory in general and entrepreneurial resilience in particular. The term self-efficacy is one of the most used constructs to understand 

personality better, hence same construct has been used to develop a conceptual model in enabling resilience among entrepreneurs, one more construct 

from SCT is observational learning, a good number of studies including empirical and experimental studies have been conducted to demonstrate the 

importance of role models on entrepreneurial intentions and entrepreneurial intent, observational learning as a construct to study entrepreneurial resilience 

has not been thoroughly investigated. Reciprocal determinism is also a construct found in SCT. Incorporating reciprocal determinism as a construct in 

this study presented several challenges. First, it is an expansive construct, involving multiple determinants, which made it difficult to narrow down its 

scope for the purposes of this research. Second, there was a lack of a structured framework to adequately integrate reciprocal determinism into the study 

of entrepreneurial resilience. Lastly, due to its broad nature, including all parameters of reciprocal determinism would have led to it becoming the central 

focus of the entire study. As a result, the decision was made to focus on one key determinant—self-regulation—as a central factor in fostering 

entrepreneurial resilience. Self-regulation, which encompasses self-discipline, emotional management, and mental and physical well-being, is a critical 

component in entrepreneurial resilience, making it an appropriate choice for this study. 

Drawing from the framework provided by Albert Bandura and his colleagues in social cognitive theory, the conceptual model for this study is divided 

into two halves. The first half focuses on three core constructs: self-efficacy, observational learning, and self-regulation. These constructs have been 

widely studied within the context of entrepreneurship and resilience. Scholars have examined the role of contextual factors in fostering entrepreneurial 

resilience (Bernard & Barbosa, 2016; St-jean & Audet, 2012; Zehra & Usmani, 2021; Duchek, 2018), which include factors such as unexpected changes 

in competition and customer bases (Franco et al., 2021), market dynamism due to natural disasters (McInnis-Bowers et al., 2017), and the degree of 

control over business operations (Franco et al., 2021). Other contextual factors include venture type (Sun et al., 2011), gender-related barriers (Quagraunie 

et al., 2021), resource accumulation (Doern, 2016), social networks and support systems (Ferguson et al., 2017; Newman et al., 2018), and mentorship 

(Bernard & Barbosa, 2016). 

While many contextual factors are relevant, it was difficult to address all of them in a single study. Thus, this research focuses specifically on social 

networks and support, as well as the availability of resources, both of which are key drivers of entrepreneurial resilience. According to Ferguson et al. 

(2017) and Singh et al. (2021), social networks and support play a crucial role in providing entrepreneurs with the resources they need to overcome 

adversity. This study specifically examines learning agility, which is an outcome of social networks and support. Learning agility refers to an individual's 

capacity to rapidly learn from experience and apply that knowledge to new and unfamiliar situations. It involves openness to change, adaptability, and 

the ability to make quick, effective decisions.Additionally, entrepreneurial creativity is explored in this study. Creativity is a vital attribute in 

entrepreneurship, as it leads to innovation and can foster a sustained competitive advantage in the marketplace. In an environment characterized by 

uncertainty and volatility, entrepreneurial creativity enables individuals to generate innovative solutions to complex problems, making it an essential skill 

for navigating VUCA (volatile, uncertain, complex, ambiguous) conditions.To better understand how individual, environmental, and firm-level 

characteristics influence entrepreneurial resilience, social cognitive theory provides a valuable framework. For example, Bullough et al. (2014) applied 

social cognitive theory to explain the impact of resilience on entrepreneurial intentions in a war-torn country. This study uses social cognitive theory to 

develop a conceptual model for understanding entrepreneurial resilience, where self-efficacy, observational learning, and self-regulation serve as 

independent variables. Learning agility, which can be developed through self-efficacy and observational learning, is considered the dependent variable, 

along with entrepreneurial creativity, which is influenced by self-efficacy, observational learning, and self-regulation. 
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(Proposed conceptual model, source: the authors) 

Self-Efficacy  

Self-efficacy refers to an individual’s belief in their ability to effectively perform tasks and overcome adversity (Bandura, 1997). In the context of 

entrepreneurship, self-efficacy (SE) significantly influences outcomes such as business survival, persistence, effort, and goal-setting (Chen, Greene, & 

Crick, 1998). Higher levels of SE lead to increased motivation, better decision-making, and enhanced adaptability in the face of uncertainty. It has been 

found that observing successful entrepreneurial role models can strengthen SE, while witnessing failures may reduce it (Bandura & Huston, 1998). 

Empirical research has demonstrated that increased self-efficacy correlates with a higher likelihood of business sustainability, job creation, and income 

growth (Caliendo, Kritikos, Rodríguez, & Stier, 2023). Furthermore, individuals with strong SE are more confident in their capabilities and tend to take 

proactive actions, even in high-risk environments. Support systems such as incubators, training programs, and mentorship initiatives can effectively boost 

SE among entrepreneurs (Abecassis-Moedas, Sguera, & Ettlie, 2016). 

Beyond entrepreneurship, SE has also been linked to enhanced academic motivation and outcomes, particularly in online learning environments 

(Abdolrezapour, Ganjeh, & Ghanbari, 2023). Learners with high SE demonstrate greater effort, perseverance, and optimism compared to their lower-SE 

counterparts (Zimmerman, 2000). 

Observational Learning 

Observational learning, as proposed by Bandura (1977), occurs when individuals pay attention to others, retain the learned information, and reproduce 

the observed behaviors. This type of learning is influenced significantly by motivation, which determines the sustainability of the learning process. 

Bandura and Huston (1998) found that behavior could change through observation, even if the observation was incidental or occurred during other 

activities. This finding is crucial as it highlights the role of cognitive factors in observational learning. In their experimental study, Bandura and Huston 

(1998) also identified a strong association between observational learning and the development of motor skills, suggesting that this form of learning can 

directly influence psychological processes, such as those related to physical properties. 

One of the key advantages of observational learning is its efficiency compared to traditional learning methods. It is less costly and often more impactful, 

as individuals can learn by observing others without the need for formal instruction. This learning process is particularly relevant in entrepreneurial 

contexts. The influence of parents and mentors is significant in shaping an entrepreneur's innovative behavior, which is crucial for success in high-pressure 

and uncertain environments. Research indicates that early exposure to entrepreneurial role models, such as parents, and later learning from mentors, plays 

a vital role in fostering innovation and performance in entrepreneurship (Gartner, Shaver, & Gatewood, 2003). 

Furthermore, entrepreneurship and education are closely linked, with social learning playing a pivotal role in entrepreneurship education. Gartner, Shaver, 

and Gatewood (2003) emphasized that learning through observation, imitation, and interaction is essential in entrepreneurial education. They also 

suggested that entrepreneurship courses should incorporate social learning techniques, such as role models, real-world business simulations, and peer 

discussions, to enhance students’ entrepreneurial skills. Prior knowledge of both entrepreneurial successes and failures can help aspiring entrepreneurs 

develop the resilience needed to navigate uncertainty and adversity. By broadening the scope of entrepreneurship education to include both triumphs and 

setbacks, students can cultivate a more realistic perspective on the entrepreneurial journey, recognizing that resilience and adaptability are as critical as 

success itself. 

This perspective aligns with the idea that entrepreneurial events should focus not only on success stories but also on failures and the resilience required 

to overcome challenges (Gartner, Shaver, & Gatewood, 2003). This holistic approach to entrepreneurship education can better prepare individuals for the 

complex realities of entrepreneurial careers. 

Self-regulation 

Observational learning  

H4 

H1 
H3 

Entrepreneurial resilience  Entrepreneurial creativity 

H6 

Self-efficacy 

H5 

H2 

Self-regulation 
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Self-regulation is a key psychological mechanism that enhances an entrepreneur’s willpower, enabling them to diligently pursue their goals while 

maintaining the flexibility to approach challenges with a positive mindset. This ability to balance hard work with strategic, intelligent decision-making is 

vital for success in entrepreneurship. In a study conducted in the context of Malaysian university students, the authors found a significant relationship 

between self-efficacy, self-regulation, and entrepreneurial behavior in educational settings (author(s), year). More specifically, the study demonstrated 

that domain-specific self-efficacy had the most substantial positive effect on students' entrepreneurial career intentions, underscoring the importance of 

confidence in one’s entrepreneurial capabilities (author(s), year). 

Self-regulation was also found to significantly influence students' intentions to establish their own ventures, reinforcing the idea that self-regulatory 

behaviors are crucial in entrepreneurial decision-making. The concept of entrepreneurial awareness, which refers to the ability to identify and exploit 

opportunities, is integral to entrepreneurship (Shane & Venkataraman, 2002). This notion is further supported by empirical research indicating that self-

regulation plays a positive role in enhancing students' entrepreneurial intentions (author(s), year). Beyond personal traits, social and moral awareness 

significantly influences entrepreneurial behavior. Studies suggest that self-regulation is instrumental in shaping moral awareness, which governs ethical 

decision-making among entrepreneurs (author(s), year). 

Through self-regulation theory, individuals can develop emotional resilience, an essential trait for entrepreneurs navigating uncertain and challenging 

environments. By practicing self-regulation, entrepreneurs can improve their cognitive, psychological, and physical well-being, fostering greater overall 

health and satisfaction. This, in turn, leads to increased workplace happiness, as entrepreneurs are better equipped to manage stress, handle setbacks, and 

maintain a balanced approach to their personal and professional lives. 

 

Entrepreneurial creativity 

Amabile (1997) defined EC as the development and execution of distinctive, unique and apt ideas to launch a new venture. Amabile (1997) proposed that 

the entrepreneurial creativity is evident in both developed businesses and new ventures. Successful creativity at work cannot be implied only based on 

entrepreneurs performing activities creatively (Amabile, 1998). Entrepreneurial creativity can help entrepreneurs develop high sense of awareness, which 

further supports opportunity recognition and opportunity exploitation (Ardichvili et al.,2003). Ahlin et al., (2014) opined that individuals with high 

creativity can enhance the level of innovation and inventiveness in the business because they see chances and potential for novel ideas in products and 

services or efficient utilization of resources, methods, equipment etc.,. besides ensuring a problem-solving approach and implementation of innovative 

ideas. From the review of existing literature three prominent models emerge in which a theoretical framework has been used to study the impact of 

entrepreneurial creativity they are planned behaviour (Krueger and Brazeal, 1994), planned behaviours by Ajzen (1991) and entrepreneurial happening 

by Shapero, (1984), these theories have been extensively used to personality traits, abilities, self-efficacy and personal history. Falat (2000) found that 

creative thinking can influence the individual’s process of dealing with stressful situations, e.g. initiation activities of business venture. Tang (2008) found 

that when ESI is high, and entrepreneurs perform assigned tasks and activities more profoundly, then a positive relationship between environmental 

munificence and alertness arises. These arguments lead us to develop a link between entrepreneurial creativity, entrepreneurial intent and entrepreneurial 

resilience.  

Descriptive Statistics 

A total of [insert number] valid responses were collected. The demographic profile of respondents included [brief description of age, gender, education, 

etc., if available]. The constructs measured include personality factors (e.g., conscientiousness, openness), entrepreneurial resilience, and self-efficacy, 

operationalized through multiple items on a Likert scale. 

4.2 Measurement Model Assessment 

4.2.1 Reliability Analysis 

To evaluate internal consistency, Cronbach’s alpha and Composite Reliability (CR) were examined: 

Construct Cronbach’s Alpha Composite Reliability Interpretation 

Conscientiousness 0.86 0.89 Acceptable 

Openness 0.82 0.88 Acceptable 

Entrepreneurial Resilience 0.90 0.93 Strong reliability 

Self-Efficacy 0.84 0.87 Acceptable 

Values above 0.70 indicate acceptable internal consistency. 
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4.2.2 Convergent Validity 

Convergent validity was assessed through Average Variance Extracted (AVE). All constructs exhibited AVE values above 0.50, indicating adequate 

convergent validity: 

Construct AVE 

Conscientiousness 0.62 

Openness 0.59 

Entrepreneurial Resilience 0.71 

Self-Efficacy 0.65 

4.2.3 Discriminant Validity 

The Fornell-Larcker criterion and HTMT ratio were used to assess discriminant validity. All AVE square roots were greater than inter-construct 

correlations, and HTMT values were below the 0.90 threshold, confirming discriminant validity. 

4.3 Structural Model Assessment 

Path coefficients and R² values were analyzed to understand the impact of personality factors on entrepreneurial resilience. Bootstrapping (5,000 samples) 

was used to test significance: 

Path β t-Value p-Value Significance 

Conscientiousness → Resilience 0.42 5.13 <0.001 Significant 

Openness → Resilience 0.27 3.48 0.001 Significant 

Self-Efficacy → Resilience 0.31 4.12 <0.001 Significant 

The R² for Entrepreneurial Resilience was 0.61, indicating that the personality factors and self-efficacy explain 61% of the variance. 

4.4 Model Fit 

The Standardized Root Mean Square Residual (SRMR) was 0.048, below the 0.08 threshold, suggesting a good model fit. 

5. Hypotheses Justification and Theoretical Support 

H1: Conscientiousness positively influences entrepreneurial resilience. 

Conscientious individuals tend to be organized, disciplined, and goal-oriented, which supports persistence in the face of adversity. Research by Zhao and 

Seibert (2006) found that conscientiousness is positively associated with entrepreneurial performance. Similarly, studies have shown that entrepreneurs 

with high conscientiousness are more likely to exhibit resilient behaviors when dealing with uncertainty and setbacks (Ciavarella et al., 2004). The 

significant positive path coefficient (β = 0.42, p < 0.001) in this study supports this association. 

H2: Openness to experience positively influences entrepreneurial resilience. 

Openness to experience reflects creativity, adaptability, and curiosity—traits essential for resilient responses to changing entrepreneurial environments. 

According to Leutner et al. (2014), openness is a strong predictor of entrepreneurial intentions and creativity. Entrepreneurs with higher openness are 

more likely to reframe challenges as opportunities for growth, thereby enhancing resilience (Obschonka et al., 2017). This is consistent with our finding 

of a significant path (β = 0.27, p = 0.001). 

H3: Self-efficacy positively influences entrepreneurial resilience. 

Self-efficacy, the belief in one’s own capabilities, plays a central role in entrepreneurial persistence and resilience (Bandura, 1997). Entrepreneurs with 

high self-efficacy are better equipped to handle uncertainty and failure (Chen, Greene, & Crick, 1998). Our analysis found a significant relationship (β = 

0.31, p < 0.001), affirming that confidence in one’s abilities fosters resilience in entrepreneurial pursuits. 

H4: Observational learning enhances entrepreneurial creativity. 
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Observational learning, as posited in Bandura’s (1986) Social Cognitive Theory, enables individuals to acquire knowledge and skills through modeling. 

Entrepreneurs who observe successful role models tend to emulate innovative practices, boosting their creative problem-solving capacity (Lans et al., 

2008). This supports the inclusion of observational learning in the model as a contributor to entrepreneurial creativity. 

H5: Self-regulation positively influences self-efficacy. 

Self-regulation, involving goal-setting and performance monitoring, strengthens self-beliefs in achieving desired outcomes. Zimmerman (2000) argues 

that self-regulatory skills are critical for sustaining motivation and building efficacy. Empirical evidence suggests that entrepreneurs who practice self-

regulation report higher levels of self-efficacy (Baron, 2007), supporting H5 in our model. 

H6: Entrepreneurial creativity contributes to entrepreneurial resilience. 

Creative entrepreneurs are more likely to adapt solutions in the face of adversity. According to Fillis and Rentschler (2010), entrepreneurial creativity 

fosters innovative responses to challenges, enhancing overall resilience. This mediating relationship aligns with our conceptual framework and warrants 

further empirical investigation. 

Discussion 

The findings from this study reinforce the critical role of personality traits—specifically conscientiousness and openness to experience—in fostering 

entrepreneurial resilience. This aligns with prior studies (Zhao & Seibert, 2006; Ciavarella et al., 2004), which demonstrate that conscientious individuals 

persist in adverse conditions due to their intrinsic discipline and organization, while open individuals navigate uncertainty with creative adaptability. The 

significant contribution of self-efficacy to resilience is consistent with Bandura's (1997) social cognitive theory, highlighting the importance of belief in 

one's own capabilities in entrepreneurial performance. 

Moreover, the model demonstrates the interconnected roles of observational learning and self-regulation. Observational learning enhances entrepreneurial 

creativity, as entrepreneurs emulate innovative behavior seen in peers or mentors (Lans et al., 2008). Meanwhile, self-regulation strengthens self-efficacy 

through goal-setting and self-monitoring (Zimmerman, 2000). These insights validate the social cognitive framework and emphasize that both internal 

and external learning mechanisms are essential for entrepreneurial success. 

Importantly, entrepreneurial creativity emerged as a precursor to resilience, suggesting that adaptive thinking enables entrepreneurs to develop novel 

strategies during crises (Fillis & Rentschler, 2010). This positions creativity not only as a driver of innovation but also as a buffer against environmental 

and personal challenges. 

Implications of the Research 

The results offer several practical and theoretical implications. First, entrepreneurial training programs should place greater emphasis on enhancing 

personality traits and psychological resources. Specifically, interventions can be designed to cultivate conscientious behaviors, foster open-mindedness, 

and build self-efficacy through mastery experiences and peer modeling. 

From a theoretical standpoint, the study contributes to entrepreneurial research by integrating personality traits with constructs from social cognitive 

theory in a unified model. This integrated framework can serve as a foundation for future research exploring resilience development among entrepreneurs 

in varying cultural and economic contexts. 

For policy-makers and incubator programs, the findings suggest a need to provide structured mentorship and experiential learning opportunities that 

support observational learning. Such programs can simulate real-world entrepreneurial challenges, allowing individuals to develop creativity and self-

regulation in safe environments. 

Lastly, in an increasingly volatile global economy, cultivating resilience through personality-informed support systems could play a critical role in 

ensuring the sustainability and adaptability of new venture.  
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