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INTRODUCTION

Over the last ten years, India’s banking sector has undergone a major transformation, with digital technology playing a leading role. More and more
people are moving away from traditional in-branch banking and are instead using smartphones, mobile apps, internet banking, and digital wallets to
handle their finances. This change isn’t just about convenience—it’s also setting new expectations for speed, accessibility, and user-friendly services.
The shift toward digital banking goes hand in hand with broader changes in technology and the economy. Government initiatives like “Digital India,”
along with the rapid growth in internet access and smartphone use, have created the perfect conditions for digital financial services to thrive. These
services are designed to make transactions easier, improve service quality, and bring financial access to both cities and rural areas.

This report looks closely at how digital banking is affecting customer satisfaction in India. It focuses on tools like mobile apps, UPI (Unified Payments
Interface), ATMs, and internet banking, and how they shape customer views on service quality. It also explores some of the common problems people
face while using digital banking and offers practical suggestions for banks to improve the overall digital experience.

As customer needs and expectations continue to evolve, it’s important for banks to keep up. They must ensure their digital services are not just
functional, but also efficient and user-friendly. This study aims to highlight how well digital banking is meeting these expectations—and where there’s
still room to grow.

LITERATURE REVIEW

Evolution of Digital Banking in India

Digital banking in India commenced inside the overdue 1990s with the advent of internet banking. However, the actual momentum got here after 2010
with government-subsidized campaigns like Digital India and the emergence of platforms consisting of UPL. Today, banks of all sizes provide
comprehensive virtual answers to satisfy the growing demand for convenient banking services

Understanding Customer Satisfaction

Customer delight is a multidimensional idea in banking. It is formed by means of the purchaser's perception of service high-quality, ease of get right of
entry to, reliability, responsiveness, and agree with. In the digital context, consumer interface (UI), app balance, transaction velocity, and facts
protection end up specifically critical.

Technology Acceptance Model (TAM)
Developed by Davis (1989), TAM suggests that two key factors—perceived usefulness and perceived ease of use—determine a user’s decision to adopt
new technology. This model is particularly relevant when examining digital banking behavior.

SERVQUAL Framework
The SERVQUAL model evaluates service quality across five dimensions: tangibles, reliability, responsiveness, assurance, and empathy. These
elements play a major role in shaping a customer's overall experience with digital banking platforms.

Empirical Studies
Past research indicates that digital banking improves customer satisfaction by offering faster transactions, greater accessibility, and lower service costs.
For example, a PwC India report (2021) found that over 70% of Indian customers preferred digital platforms, though 40% experienced issues such as

technical errors and inadequate support.
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Challenges in Digital Banking
Despite its benefits, digital banking is not without drawbacks. Users often report technical glitches, lack of personalization, inadequate customer
service, and security concerns. These challenges, if not addressed, can hinder customer satisfaction and trust.

This review confirms that digital banking has significant potential to enhance satisfaction, provided banks focus on service quality, technology
reliability, and user education.

OBJECTIVES OF THE STUDY

The main objective of this research is to evaluate the impact of digital banking services on customer satisfaction in India. The specific goals include:
To analyze how digital platforms improve or hinder customer satisfaction.

To examine demographic factors that influence the use and satisfaction of digital banking services.

To assess key factors such as transaction speed, security, accessibility, and customer support.

To identify major issues and challenges faced by users while using digital platforms.

To offer suggestions that can help banks improve their digital service delivery.
These objectives aim to provide a holistic view of the digital banking experience from the customer's perspective.

RESEARCH METHODOLOGY

Research Design
This study follows a descriptive research design to collect and interpret both quantitative and qualitative data related to customer experiences with
digital banking in India.

Data Collection
Primary data was obtained using structured questionnaires distributed to 200 individuals across different regions, professions, and age groups.
Secondary data was collected from academic journals, banking reports, and government publications.

Sampling Technique
Stratified random sampling was employed to ensure a balanced representation of different user demographics, including students, professionals,

entrepreneurs, and retirees.

Data Analysis
Data was analyzed using descriptive statistics (mean, mode, median) and correlation analysis. Charts and graphs were also employed to visually
interpret customer feedback on various aspects such as security, speed, and usability.

Limitations
®  The sample size is limited to 200 respondents.
®  Results may not be generalizable to the entire Indian population.
®  Responses may be influenced by personal biases.
Despite these limitations, the study offers valuable insights into customer experiences and expectations.

DATA ANALYSIS & INTERPRETATION

Demographics

Out of 200 respondents:
° 60% were male, 40% female.
®  Majority (35%) were aged between 26-35.
®  55% were working professionals.

Frequency of Use
®  45% used digital banking daily.
®  35% used it weekly.
®  Only 5% reported rare or no usage.

Satisfaction Scores (Mean Ratings out of 5)
®  FEase of Use: 4.2
®  Speed of Transactions: 4.3
®  Security: 4.0
®  Customer Support: 3.5



International Journal of Research Publication and Reviews, Vol (6), Issue (6), June (2025), Page — 8297-8299 8299

®  Service Availability: 4.1

Key Issues
®  35% faced technical glitches.
®  25% cited poor customer service.
®  20% reported security concerns.
(] 10% struggled with complicated interfaces or poor connectivity.

Correlation
There was a strong positive correlation (r = 0.68) between frequency of digital banking use and satisfaction level, indicating that regular users were
more likely to be satisfied.

FINDINGS

High Usage: Digital banking is well-integrated into customers' daily routines.

User Satisfaction: High marks for speed, ease, and availability, but moderate for support.
Security is Decent: Customers generally trust digital platforms but expect better safety measures.
Technical Issues Exist: Downtime, bugs, and slow app performance are frequent complaints.

Young Professionals Lead Use: This demographic uses and appreciates digital banking the most.

RECOMMENDATIONS

Improve Technical Infrastructure: Reduce bugs, enhance app speed, and improve server reliability.
Upgrade Customer Support: Offer 24/7 assistance via chatbots and human agents.

Enhance Security: Use two-factor authentication and educate customers about cybersecurity.
Promote Digital Literacy: Create user guides, video tutorials, and workshops for all age groups.
Expand Rural Access: Work with telecom providers to boost connectivity in rural areas.

Multilingual Platforms: Support regional languages for better user engagement.

CONCLUSION

Digital banking in India has revolutionized how people interact with financial services. This study confirms that users appreciate the speed,
convenience, and accessibility offered by digital platforms. However, customer satisfaction still depends on consistent service quality, reliable
technology, and effective support systems.

To stay competitive and retain customer loyalty, banks must continuously invest in improving their digital ecosystems. Tailored services, enhanced
infrastructure, and user-centric policies are essential to meeting customer expectations in this digital era.
Digital banking has immense potential, but realizing it fully requires ongoing innovation and a deep understanding of user needs.



