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ABSTRACT :

In today’s business world, raising funds is a crucial part of a company’s growth and stability. One of the most common ways companies do this is through share

capital. This report explores the concept of share capital in a clear and relatable way, aiming to provide a deeper understanding of how it works and why it matters.

Share capital refers to the money a company raises by issuing shares to investors. These shares represent ownership in the company, which means that shareholders
not only invest their money but also gain a stake in the company’s future. The study explains the different types of share capital—such as equity share capital and

preference share capital—and highlights their roles in shaping a company’s financial structure.

By breaking down legal aspects, advantages, and possible risks, the report offers a well-rounded view of share capital. Whether you're a student, an aspiring investor,

or simply curious about how businesses raise money, this research aims to make the topic both accessible and informative.

By breaking down legal aspects, advantages, and possible risks, the report offers a well-rounded view of share capital. Whether you're a student, an aspiring investor,

or simply curious about how businesses raise money, this research aims to make the topic both accessible and informative.

CHAPTER 1 INTRODUCTION

Introduction

Behind every successful company is a strong financial foundation—and one of the most essential building blocks of that foundation is share capital.
Whether it's a small startup or a large corporation, every business needs money to start, operate, and grow. While some companies borrow money from
banks or other financial institutions, many choose a different path: raising money by issuing shares to the public or private investors. This is where share
capital comes into play.

Share capital is the money a company collects by offering ownership in the form of shares. When someone buys a share, they’re not just investing
money—they’re becoming a part-owner of the company. This gives them certain rights, such as receiving dividends, voting in major decisions, and
benefiting if the company grows in value. For the business, this method of raising funds doesn’t involve paying interest or repaying a loan, making it a
powerful and flexible way to finance growth.

Problem Statement

While share capital plays a vital role in financing companies and supporting business growth, there is often a lack of clear understanding about its
structure, types, and impact among students, small business owners, and even some investors. Many individuals are unfamiliar with how companies issue
shares, what rights shareholders have, and how share capital affects ownership, decision-making, and long-term financial health. This imbalance begs
major concerns:

How well do individuals, especially students and small business owners, understand the concept of share capital, its types, and its role in business
financing?

Why does a lack of clear knowledge about share capital lead to confusion in ownership structure, investment decisions, and financial planning?

And how can a simplified explanation of share capital help bridge this knowledge gap and promote better financial awareness?
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Aims of Investigation

The main aim of this study is to explore and explain the concept of share capital in a clear and simplified manner, focusing on its types, structure, and
significance in business financing and ownership. The study seeks to improve understanding among students, aspiring investors, and small business
owners about how share capital works, why it is important, and how it affects company operations and investor rights.

How does share capital function as a key financial tool in business operations.

Why is it important for individuals to understand its types, structure, and impact on ownership and decision-making?

Investigatory Issues

1. What is share capital, and why do companies use it?

2. What are the different types of share capital, and how are they classified?

3. How do equity shares and preference shares differ in terms of ownership and benefits?

4. In what ways does share capital help a company raise funds without relying on loans or debt?

Relevance of the Study

In today’s fast-moving business world, understanding how companies raise money is more important than ever. One key way businesses do this is through
share capital—but many people, including students, new investors, and small business owners, find the concept confusing or unfamiliar. This study is
relevant because it breaks down the idea of share capital in a simple and practical way, helping readers understand how it works, why it’s used, and how
it affects both companies and shareholders.

By learning about share capital, individuals can make smarter financial decisions—whether they’re investing in a company, starting a business, or studying

commerce or finance. It also helps people understand how ownership in a company is shared, how profits are distributed, and how decisions are made.
In short, this study makes a technical topic more accessible and useful for real-life understanding and application.

Moving from Overview to Evidence-Based Research

Understanding the basics of share capital—its meaning, types, and role in business—is an essential first step. However, to truly grasp its importance and
impact, we must go further than just theory. While definitions and explanations provide a good foundation, they don’t fully show how share capital works
in real business environments or how it influences decision-making, financial planning, and company success.

To build a more complete picture, this study now shifts into an evidence-based approach. This means exploring actual examples, real-life business cases,
financial data, and expert insights to support and deepen our understanding of share capital. By doing this, we can move from “what” share capital is to
“how” it works and “why” it matters.

Learning from textbooks or lectures gives a solid theoretical base, but there’s often a difference between knowing the concept and seeing how it plays
out in practice. For instance, while we understand that issuing equity shares can raise money, we may not fully grasp the impact it has on company control,
shareholder confidence, or long-term financial health unless we study real examples. Evidence-based research helps answer deeper and more practical
questions like: How do companies decide how much capital to raise through shares? What challenges do they face when issuing new shares? What are
the consequences of poor decisions in managing share capital?

By examining case studies and financial reports, we can clearly see the outcomes of various strategies used by companies. For example, a startup may
choose to issue equity shares to investors in exchange for funding and mentorship, which gives them the money they need to grow but also requires them
to share decision-making power. On the other hand, a large public company might issue more shares to raise funds for expansion, but this can affect its
share price and reduce the value of existing shares, which may upset current investors. Some family-run businesses choose to issue preference shares to
raise money without giving away voting rights, helping them maintain control while still accessing external funds. These examples show that share capital
is not just about raising money—it’s also about making strategic decisions that balance control, risk, and financial goals.

Looking at financial data and trends also plays a key role in understanding share capital more deeply. Real company reports, IPO outcomes, and changes
in stock prices offer measurable evidence of how share capital decisions affect businesses. For instance, when a company announces a new share issue,
the market’s reaction—reflected in the share price—can tell us whether investors view the move as a sign of growth or a dilution of value. Regulations
also play a significant part. Government bodies like SEBI in India or the SEC in the United States set legal guidelines that companies must follow when
issuing shares. By studying real examples of how companies comply with or sometimes struggle with these regulations, we gain insight into the legal and
ethical aspects of managing share capital.
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This shift to evidence-based research is especially valuable for students, young entrepreneurs, and aspiring investors. For students, it turns textbook
knowledge into real-world understanding that can be applied in exams, interviews, or future jobs. For entrepreneurs, it provides practical guidance on
how to raise capital without giving up too much control or taking unnecessary financial risks. For investors, it builds confidence in analyzing a company’s
capital structure before making investment decisions. When people understand how companies manage their share capital in real situations, they are
better equipped to make informed, confident financial choices.

Share Certificate

A share certificate is an official document that proves someone owns shares in a company. It’s like a receipt or ownership paper that shows how many
shares a person holds, the value of those shares, and when they were issued. Think of it as a kind of “ownership card” that gives the shareholder a legal
right over a part of the company. Even though many companies now use digital records instead of physical certificates, the purpose is the same — to
show and confirm that a person is a part-owner in the company. It gives the shareholder confidence and legal proof that they are truly invested in the
business.

Shareholder Relationship with Company

The relationship between a shareholder and a company is like that of a partial owner and the business they’ve invested in. When someone buys shares,
they are not just giving money — they are becoming a part-owner of the company. This gives them certain rights, like the ability to vote on important
matters, attend shareholder meetings, and receive a portion of the profits in the form of dividends. In return, the company uses the shareholder’s money
to grow and operate. This creates a two-way relationship: the shareholder supports the company financially, and the company is expected to act in the
best interest of its shareholders. It’s a partnership built on trust, responsibility, and shared goals.

CHAPTER 3 RESEARCH METHODOLOGY

Research Methodology

To explore the topic of share capital, a thoughtful and structured research plan was followed. This study mainly used descriptive and exploratory research
designs. It is descriptive because it focuses on clearly explaining what share capital is, its different types, how it works in companies, and its importance
in raising funds. It is also exploratory in nature, as the study looks deeper into real-world practices by referring to examples, legal aspects, and company
documents to better understand how companies handle their share capital.

The research strategy included collecting data from secondary sources like books, articles, websites, financial statements, and company reports. No
experiments or cause-and-effect relationships were studied, so causal research was not used. The goal was not to test a theory but to learn, describe, and
understand the concept in a meaningful and practical way. This approach helped build a complete picture of how share capital works in theory and in
actual business situations, making the research both informative and easy to relate.

Target Population and Sampling

Target Groups:

The target population for this survey included students, business owners, investors, and working professionals.

Reason for Selection:

These groups were chosen because they are likely to have some knowledge or opinions about business, finance, or share capital.

Sampling Method:

A non-random (convenience) sampling method was used, where the survey was shared with easily reachable people through social media, email, and
WhatsApp.

Purpose of Sampling:

This method made it simple to collect diverse responses quickly and gather insights from people with different backgrounds.

Survey Instrument

The questionnaire was designed using Google Forms and included both closed-ended and open-ended questions. It was structured to gather responses
from individuals with varying levels of knowledge and experience related to share capital. Key themes covered in the survey were:

e General awareness of the concept of share capital.

. Understanding of different types of share capital (such as authorized, issued, subscribed, paid-up, etc.).
. Familiarity with equity shares and preference shares.

. Opinions on the importance of share capital in a company's growth and operations.

. Willingness to invest in company shares and factors influencing such decisions.

. Views on the need for financial education related to shares and investments in academic institutions.
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Data Collection

To collect information for this study on share capital, I used a Google Form survey. It was shared with people through WhatsApp, email, and social media
so they could easily fill it out on their phones or computers. The survey had simple questions — some with options to choose from, and others where
people could write their own thoughts. This helped me gather both facts and personal opinions about share capital.

Overall, this method made it easy to reach more people and understand what they know and think about share capital.

Data Analysis
e Participants included students, working professionals, business owners, and a few investors.
e Most people had heard about share capital but didn't fully understand its types and functions.
e  Equity shares were more familiar to respondents compared to preference shares.
e  Many participants were unsure about the terms like "paid-up capital" or "authorized capital."
e A majority agreed that topics like share capital should be included in regular financial education.

e The analysis helped show what people know, what they don’t, and what areas need more awareness.

Limitations

This study has a few limitations that should be noted. First, the data was collected through a Google Form survey, which may not fully represent the
larger population. Most of the respondents were students, so their understanding might differ from that of experienced investors or professionals. The
sampling method was based on convenience, which can lead to biased results. Some participants may not have fully understood the questions, affecting
the accuracy of their responses. Since the survey was shared online, it excluded people who don’t have access to the internet. The research focused mainly
on basic awareness, and did not explore in-depth or technical aspects of share capital. Due to time constraints, the number of responses collected was
limited. Also, the study did not include expert interviews, which could have added deeper insights. The answers were self-reported, and sometimes people
might not give completely accurate information. Because of these factors, the results should be seen as a general understanding rather than a detailed
financial analysis.
Chapter 4

DATA PRESENTATION & INTERPRETATION
Data presentation and interpretation

The main data gathered in the survey carried out for this study is thoroughly presented and interpreted in this chapter. The aimisto learn how the expansion
of e-commerce has affected conventional companies, changed consumer relationships, and changed consumer retention plans. Gathered from both
customers and business owners, 21 replies in total provide the basis of the results. The following parts examine the demographic data, behavior patterns,
attitudinal reactions, and qualitative comments to glean insights based on empirical evidence.

Names

Name
21 responses

2

ATUL tiwari Ashish Ranjan Prince Chaudhary Rishu Kumar Swayam
Aditya Singh Himanshu Raj Shalini
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OVERVIEW OF RESPONDENTS’DEMOGRAPHIES

Understanding the diversity or homogeneity of ideas presented is crucial in framing the context ofthe answers and the demographic analysis helps to do so.
Are you a business owner or customer?

21 responses

@ Business Owner
@ Customer

. Survey participants came under two classifications:
. Twelve respondents (about 63.2%) were clients.
. Seven respondents (about 36.8%) are business owners.

INTERPRETATION
This allocation guarantees that both the demand and supply sides of the e-commerce and conventional retail equation are represented. It is especially
important since consumers share behavioral and experiential data while business owners offer insights into the operational difficulties and changes.

Age Group
Only one respondent claimed to be in the 25-32 range.

Age

21 responses

18-24 20 (95.2%)
2532 1(4.8%)
33-40 |0 (0%)
Above 40 |0 (0%)
0 5 10 15 20

INTERPRETATION
This age concentration points to the predominance of digital natives in the sample, a group usually most flexible to technical change and very active with

e-commerce systems. Their comments illuminate future market trends.

Location

Location
21 responses

Urban 15 (71.4%)

Semi-Urban 5 (23.8%)

Rural 2 (9.5%)
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INTERPRETATION

This urban concentration strengthens the premise that the results depend mostly on digital infrastructure, quick internet access, and knowledge of digital
services.

Interpretation: Since these groups are more likely to be impacted by or involved with the development of e-commerce, the demographic bias toward
younger, metropolitan participants fits the research aim perfectly.

How often do you shop online?
21 responses

@ Daily
@® Weekly
@ Monthly
@ Rarely
@ Never

Driver and frequency of online purchasing

Online Buying Frequency

| 42.9 percent use online shopping weekly.

71 33.3 percent use online shopping daily.

1 19 percent uses it monthly
"1 Rest of them uses it rarely or never.

Elements Affecting Online Retail
Respondents chose several driving forces. Most often cited elements' disintegration runs as follows:
What factors influence your preference for online shopping over traditional stores?

21 responses

Price 15 (71.4%)
Convenience
Variety

Return Policies

Customer Support 3(14.3%)

0 5 10 15

71 Price: 15 mentions.
71 Variation: 7 citations.

_I Convenience: 4 occurrences.

Return Policies: 6 references.

3 mentions of customer service.
INTERPRETATION
Clearly given priority are cost-effectiveness, variety, and logistically simple travel. Ironically, in this sample, price took front stage—probably a result of
the economic awareness of younger consumers—even if literature mostly cites convenience as the top mover.
These results fit with worldwide patterns in which e- commerce sites use their size to provide cheaper prices and a bigger product range. Moreover,
competitive return policies and strong customer support systems help to build trust in digital platforms.

INVOLVEMENT WITH RETAIL
Although there is more digital change, conventional companies still matter:
Yes, still buy from local companies: 20 respondents (95.2%). No: 1 respondent (4.8%)
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Do you still shop from traditional/local businesses?
21 responses

® Yes
@® No

Interpretation
Although digital platforms are chosen for ease and cost, physical stores still satisfy certain consumer demands like fast product access, personal service,
and confidence created through personal interactions.

This implies that consumers have a dual-behavior approach: local buying for urgency, trust, and physical assessment; online buying for variety and price.

BUSINESS VIEWPOINTS: ADAPTATION AND ISSUES
Business drops from E-commerce:
e Among the seven company owners:
. Yes, six respondents (85.7%) had declines.
Uncertain: One respondent (14.3%)
This great majority admits that the development of e- commercehashadabigeffecton theirrevenueand clientele.

Digital Strategy Adoption
Reacting to market pressures:
e Yes: 5 participants, 71.4%.
e  No: I respondent, 14.3%
e  Planning to one participant, 14.3%

Interpretation:

Growing traditional company owners see how crucial it is for digital transformation. Online shops, third-party delivery apps, and social media marketing
are becoming more and more integrated.

But particularly among SMEs, a gap still exists in complete digital literacy and infrastructural preparation. Some companies are still hesitant or slow to
adapt because of cost, lack of knowledge, or doubt about returns.

Customer Relationship and Retention

How important is personalized service in your shopping experience?
21 responses

@ Very important
@ Somewhat important
@ Not important

Interpretation:
e 71.4% of customers regard tailored service as rather important.
e 4.8% of consumers find custom-made service not very important.
e 23.8% of customers deem somewhat important tailored service. Many consumers want customized interactions and get annoyed when they
don't get them. Studies show that many customers are more likely to buy from companies providing customized experiences. This emphasizes
how important personalization is in fostering customer loyalty and increasing revenue.
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Do you think traditional businesses offer better customer relationships than e-commerce platforms?
21 responses

@ Strongly agree
@® Agree

@ Neutral

@ Disagree

@ Strongly disagree

Interpretation:

According to a survey of 21 participants:
. Strong agreement came from 42.9 percent.
e 38 percent of respondents said yes.
. 19% were neutral.

No respondents had any doubts or strong reservations. Often ranking personal contacts and customer care first, conventional companies
may help to build closer relationships. Customers can also have a tangible experience with items before
buying and quickly get access to them. Though convenient and capable  of reaching a broad

audience, e-commerce can lack the personal touch of conventional companies since it has little contact with goods and clients.
Popular E-commerce platforms:

Which e-commerce platforms do you use most frequently?
20 responses

6 (
30%)
4
4 (
20%)
3(
2 15%)
0
AMAZON Big basket Flipkart Hh Shopify
Amazon Big commerce Flipkart, amazon Market Zepto blinkit
Interpretation:

Purchasing and selling goods and services over the internet constitute electronic commerce, also known as e-commerce. It offers convenience and a broad
product selection as well as allows companies to contact clients all around. Mostoften encountered form of e-commerce is the business-to- consumer (B2C)
model, in which companies sell directly to consumers. Although e-commerce presents many benefits, it also has drawbacks including lack of personal
contact and security issues.

Customer Satisfaction:

On a scale of 1 to 5, how satisfied are you with your online shopping experiences?
20 responses

@1
®?2
®3
®4
®s5
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Customers’purchasing preferences Online VS Retail:

Have you shifted your shopping habits from physical stores to online stores in the past 2-3 years?
20 responses

@ Yes, completely
@ Partially
No, still prefer traditional store

Conclusions
Conclusion:

This research journey into the topic of share capital has revealed important insights about how people perceive and understand one of the key building
blocks of modern business finance. Share capital is more than just a technical term—it represents ownership, investment, and the way businesses grow
and raise funds. However, the findings of this study clearly show that despite its importance, there is still a lack of clear understanding about share capital
among many individuals.

From students and professionals to small business owners and aspiring investors, most people have at least heard of share capital. But when asked deeper
questions—such as the differences between equity and preference shares, or the meanings of terms like paid-up, unissued, or unpaid capital—many
struggled to answer. This gap in knowledge isn't due to a lack of interest, but rather a lack of exposure and accessible education on the topic.

Most respondents shared that their knowledge of share capital came not from school or college, but from online sources, family, or self-learning. This
indicates a pressing need to integrate basic financial literacy, including share capital, into educational curriculums from an early stage. If young people
learn these concepts early, they will be better equipped to understand real-life financial decisions in the future.

Another key point revealed was that people desire more practical, real-life examples and simplified explanations of how share capital works. Many
expressed that formal financial texts are too complex and intimidating, which prevents them from fully engaging with the subject. By making learning
more relatable and easier to follow, we can help bridge this gap and build financial confidence across all age groups.

Finally, the study also reflects that financial literacy is not just a personal skill—it’s a public need. In a world where individuals are expected to manage
their finances, invest wisely, or even start businesses, understanding core concepts like share capital is essential.

In conclusion, while the current level of awareness is a good starting point, there is a long way to go. With the right educational efforts, simplified
resources, and more open conversations about money and business, we can help more people—especially the youth—feel confident about share capital

and other financial topics. This would not only empower individuals but also contribute to a more informed, financially capable society.
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