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Abstract 

In today’s world, the upgrade to digital communication has brought a big change to how companies find and hire new talent in the startup sector. Startups have 

limited money and need to quickly build new teams, so they use more social media to recruit. LinkedIn, Facebook, Twitter and Instagram are social platforms 

available to startups so they can easily and affordably connect with potential candidates—especially millennials and Gen Z, who are digitally active. This work 

examines the effect social media has on Indian startup recruitment, using Internshala and HackerEarth as two examples. Using trusted data, this study examines 

how these startups are successfully bringing social media into their hiring practices. Key findings are included, as well as important highlights of the research’s 

strengths and weaknesses in light of new trends in social media studies. It appears that using social media properly can help a company’s employer reputation, 

hasten recruitment and give candidates a good experience. Yet, successful digital marketing means sticking to regular content plans, protecting user data and using 

analytics properly. The results from this study can help HR professionals, startup founders and academic researchers improve the way they recruit in a digital world. 
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Introduction 

Recruiting people is a basic task in human resource management that helps determine how well and quickly the organization develops. In today’s world, 

where information is shared quickly, startups that want to be flexible, innovative and quick to scale need better methods than newspapers, walk-ins and 

agencies. With the rise of social media, companies can now discover, interact with and attract employees in a new way. Here, the importance of this 

transformation is perhaps greatest in the startup sector because such organizations are often short on time, budget and staff. 

 

Social media now plays a vital role in recruiting by allowing startups to interact with many job seekers and prospects who are not actively seeking work. 

On LinkedIn, networking among professionals is simple, but Instagram and Facebook give companies the chance to highlight their office environment, 

advertise jobs and interact with their audiences instantaneously. India Today (2023) reports that Indian startups are leaning on social media to hire new 

talent and also to build an employer brand that appeals to young people. 

 

This study is designed to look closely at how Indian startups rely on social media as their main recruitment method. By analyzing Internshala and 

HackerEarth, two examples in social media recruitment, this study points out the best methods, advantages and potential drawbacks of this process. 

Introduction to the Company 

Internshala 

Internshala started as an Indian internship and training website after being founded by Sarvesh Agrawal in 2010. With headquarters in Gurugram, the 

platform connects students to internships and training programs from many fields including engineering, marketing, HR and design. 

How social media is Used for Recruitment:  

Internshala uses LinkedIn, Instagram and Facebook to offer internships, offer daily career tips, run live question and answer sessions and share stories of 

members who have done well. Many students joined in their campaign #InternWithUs because the brand showed its relatability and highlighting the 

benefits of internships in India. 

 

Impact: 

• More than 3.5 million students and over 80,000 employers make use of Internshala (Internshala Wikipedia). 

• Social media approaches helped the cafés attract more downloads and interaction through their apps. 

• Using stories from the business and students to strengthen employer branding. 

 

http://www.ijrpr.com/


International Journal of Research Publication and Reviews, Vol (6), Issue (6), June (2025), Page – 1150-1153                  1151 

 

 

Hacker Earth 

 

Company founder Narendra Gupta started HackerEarth in 2012, offering technical assessment software and organizing hackathons for employer 

recruitment. These projects are popular among tech companies that want to see a developer’s programming abilities before offering a job. 

How social media is Used for Recruitment:  

Using LinkedIn, Twitter and YouTube, HackerEarth hosts programming competitions, shares tech hiring webinars and builds ties with developers across 

the globe. As part of their #DeveloperSundays series, you can find tips for coding and inspiring stories from developers. 

Impact: 

• There are close to 4 million developers from their community (according to the HackerEarth Wikipedia). 

• Running hackathons on social media instantly assesses and shows the best talent. 

• More people in the tech community notice our organization which makes it easier to acquire good candidates without special recruitment efforts. 

Literature Review 

FasterCapital – Leveraging Social Media for Student Recruitment 

FasterCapital’s article explains how startups can successfully reach and hire students and fresh graduates via social media. The research finds that startups 

and small businesses now rely on LinkedIn and Instagram because traditional marketing in recruitment is too costly. It points out that startups can reach 

students individually and keep them interested with specific content, social media partnerships and regular involvement in the sites students use most. 

“Social media is a gateway for startups to connect with ambitious students in a way that feels authentic and immediate.” — FasterCapital 

 

India Today Insight – How Indian Startups Are Using Social Media to Hire 

Social media has now become a standard way for Indian startups to find employees, so says a recent article in India Today. The document explains that 

companies are now advertising to youthful talent through Instagram reels, LinkedIn job notices and Twitter efforts. It also highlights how sharing inner 

company stories and positive testimonials helps startups recruit candidates who are not actively looking. 

“Social media helps startups reach talent where they already are—on their phones, engaging with brands they admire.” — India Today Insight (2023) 

 

SDMIMD Study – Use of Social Media for Effective Recruitment (2020) 

The paper gives empirical details on the use of social media for recruitment by companies in India. According to the study, businesses that use social 

media tend to hire people faster, find staff that fit with their culture and are seen by more potential hires. Yet it pointed out that many HR teams do not 

know how to design effective and appropriate content for social media, so their strategies are limited. 

“Companies must go beyond simply posting job openings—they need to create conversations, build engagement, and nurture talent communities.” — 

SDMIMD, 2020 

 

Internshala – Company Overview and Platform Strategy 

As explained on Wikipedia and the Internshala website itself, Internshala has become India’s top platform for finding internships and training. It uses 

LinkedIn, Facebook and Instagram to distribute stories that inspire, share details on internships and advertise new online courses. Campaigns like 

#InternWithUs help to make recruitment less formal and form a closer relationship with young people. 

“We use social media not just to share jobs, but to inspire students to explore new career paths.” — Internshala Wikipedia 

 

HackerEarth – Tech Recruitment via Social Platforms 

The information found on the company’s Wikipedia page and blogs indicates that HackerEarth now participates in tech recruiting on social media. 

Because it has over 4 million developers, the company uses LinkedIn, Twitter and YouTube to organize hackathons, webinars and live coding events. As 

a result of these events, companies can identify employees who do well and are a good fit for them. 

“HackerEarth’s social media presence has turned into a global developer community where hiring is an organic outcome of engagement.” — 

HackerEarth Wikipedia 

 

IJRPR – Effectiveness of Social Media in Recruitment (2023) 

The International Journal of Research Publication and Reviews (IJRPR) recently published a 2023 paper emphasizing the expanding trust many 

companies put in social media recruiting. This means that 78% of social network users say they get a stronger match with their workers in culture and 

63% say it takes less time to fill positions. The report encourages HR to use strategic social media policies. 

“Strategic planning in social recruitment is just as crucial as traditional talent management practices.” — IJRPR, 2023 

 

Inspira Journal – Social Media Recruitment and Implications (2023) 

The authors explore how social media influences the hiring process, the way a company is seen by others and the continued satisfaction of its employees. 

It suggests that asking for feedback with polls, allowing people to ask questions with live Q&As and sharing stories with highlights work well for building 

candidate engagement. The findings suggest that HR professionals should shift from simple posting to creating active communities.  

“The power of recruitment lies in engagement—social media transforms passive applicants into brand advocates.” — Inspira Journals, 2023 
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Objective of the study 

This study’s main purposes are: 

• To analyze how social media affects hiring in Indian startups. 

• To find out how employer branding and employee engagement benefit from social media. 

• To analyze what Internshala and HackerEarth do to recruit fresh talent. 

• To find out what are the strengths and limitations of hiring through social media. 

• To find where research is lacking and advise where extra study is needed. 

Research Methodology 

Data used in this study comes entirely from secondary materials and we follow a qualitative and exploratory approach. They involve academic studies, 

news articles, corporate websites and open databases such as Wikipedia and blogs written by industry experts. The case studies of Internshala and 

HackerEarth are evaluated to explore how they apply social media for recruitment. 

The information obtained has been carefully studied to find patterns, identify differences between strategies and judge the effectiveness of social media 

recruitment tactics for startups. 

Analysis and Discussion 

Advantages: 

• Low-cost: Using social media reduces the amount you have to pay for recruitment and makes you less reliant on agencies. 

• Faster Communication: LinkedIn enables recruiters to contact candidates quickly over messages. 

• Improved employer branding: It gives startups the chance to present their unique story and attract talented employees of today. 

• Broader reach: With Instagram and Twitter, employers can reach job seekers who might not search for new work themselves. 

• Data-driven Hiring: Using analytic tools on these sites gives a clear picture of a page’s level of engagement, who is engaging and how far the content 

is shared. 

 

Challenges: 

• Time Consuming: Building a strong presence for your brand everywhere online is a time-consuming process. 

• Unfiltered Application: On social media, even simple calls for applications usually get lots of unsuitable submissions. 

• Privacy risk: There’s a risk that internal material posted online could be accessed by those who weren’t meant to see it. 

• Skill Gap: Not everyone in a startup team may be trained in using social media marketing or analyzing its results. 

Research Gap 

Even though more use is emerging, several gaps are found in the academic and industry literature: 

• There are still few long-term studies on whether social media improves how long employees stay with a company and2| 

• Fewer efforts to work with startups from regions or smaller cities, as they have special needs when hiring. 

• There is no direct comparison between platforms (like the effectiveness of Instagram and LinkedIn). 

• Little research on the use of analytics tools when making decisions during recruitment. 

• Little focus on case studies that relate to non-technology industries such as manufacturing, schools or service providers. 

 

Conclusion 

In conclusion, the use of social media has become very important for startups recruiting staff. Candidates can be directly reached out to, the company’s 

culture is promoted and the process moves forward more rapidly. Internshala and Hacker Earth’s stories in this paper have shown that combining social 

media with recruitment efforts helps build a strong employer image and attract skilled candidates.  

 

But to make the most of its strengths, startups should focus on creating content, helping employees learn and analyzing data. Because technology keeps 

advancing, recruiters will rely increasingly on social media, so it’s important to thoroughly study the specific benefits, ethical aspects and practical results 

of each social media site. Today, it is essential for HR pros and startup leaders to understand and rely on this tool to keep their businesses growing. 
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