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ABSTRACT :

This research explores the evolving investment behaviour of Indian youth and the role of financial literacy and digital platforms in shaping their financial
decisions. As emerging technologies and fintech apps become increasingly accessible, today's youth are more exposed to investment opportunities than ever
before. However, this accessibility also requires a foundational understanding of financial principles to make informed decisions. This study investigates the impact
of financial knowledge—particularly in areas such as inflation, compound interest, and risk diversification—on investment behaviour.

Additionally, the research highlights how digital platforms, including robo-advisors, Al tools, and social media, influence the financial choices of young investors.
A structured questionnaire was used to collect data from youth aged 18-24, with the findings offering insights into behavioural trends, financial gaps, and
opportunities for targeted financial education. The study aims to contribute to policymaking and curriculum design by advocating for early stage financial literacy
programs and ethical awareness.

CHAPTER1: INTRODUCTION
General

IN today’s rapidly digitizing world, the way people invest has drastically changed—especially among the youth. Young investors in India are no longer
relying solely on traditional saving methods like bank deposits or fixed assets. With the boom of digital platforms, cryptocurrencies, fintech apps, and
financial influencers on social media, the younger generation now has more tools at their disposal—but also more chances to make risky or uninformed
decisions.

This shift demands one critical thing: financial literacy. It’s not just about saving or budgeting anymore. To survive and thrive in today’s financial
landscape, young investors need to understand inflation, interest compounding, market volatility, and the behavioral aspects of finance.

This project focuses on evaluating how financial literacy and digital tools affect youth investment decisions in India. It aims to uncover patterns, gaps,
and the psychological triggers that influence financial Behaviour among people aged 18-24.

Background of the Study

India has the largest youth population in the world. With growing internet access and smartphone penetration, this demographic is turning toward digital
platforms like Zerodha, Groww, CoinDCX, and even YouTube finance channels to learn and invest. While this digital shift opens doors to
opportunities, it also comes with challenges like misinformation, impulsive investing, and herd mentality.

At the same time, financial education in most Indian schools and colleges is minimal or completely absent. As a result, youth are entering the financial
market armed with apps, but not always with the knowledge to use them wisely.

Problem Statement

Even with increased exposure to financial tools and markets, many young Indians make investment decisions without a solid understanding of
financial principles. This leads to poor risk management, unrealistic expectations, and sometimes financial losses. The problem lies not in the lack of
platforms, but in the lack of financial awareness to use them effectively.

Need for the Study

Understanding the financial literacy level and investment approach of Indian youth can help:
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e Design better educational curriculums

e Develop user-friendly and ethical investment tools

. Help policymakers and fintech startups create targeted strategies for youth engagement
This study aims to bridge the gap between access and awareness—empowering youth to make smarter, data-driven investment decision
Objectives of the Study

1. Toexamine the relationship between financial literacy and investment decisions among Indian youth.

2. Toexplore how digital investment platforms influence youth Behaviour and risk-taking.

3. Toidentify behavioural biases such as overconfidence, loss aversion, and herd mentality.

4. Torecommend strategies for improving youth financial literacy and responsible investing.
Scope of the Study
This study focuses on Indian youth between the ages of 18 to 24, particularly students and early professionals who are actively using digital platforms to
explore investment options. The geographical scope can include tier-1 and tier-2 cities depending on sample diversity. Platforms studied include
traditional methods (bank deposits, PPF) and modern ones (mutual funds, stocks, crypto, digital gold, etc.).
Significance of the Study
By identifying both the strengths and weaknesses in youth investment behavior, this research can assist:

e  Educators in designing relatable financial literacy programs

e  Startupsincreating intuitive and ethical financial tools

e  Government bodies in policy development to encourage responsible investing
Ultimately, it aims to build a financially informed youth population capable of making strategic decisions that align with their long-term goals.

CHAPTERZ2: LITERATURE REVIEW

Overview
Investment behavior is a widely researched topic, particularly in the context of financial literacy and digital access. This chapter discusses existing
literature on financial literacy, digital platforms, behavioral biases, and investment behavior among youth — particularly in India. It also outlines the
research gap that this study seeks to fill.
Financial Literacy and its Impact
Financial literacy is the ability to understand and apply financial skills such as budgeting, investing, and managing personal finances. According to
Lusardi and Mitchell (2011), financial literacy plays a critical role in enabling individuals to make sound investment decisions. Their study across
multiple countries showed that individuals with basic financial knowledge were more likely to plan for retirement and manage credit better.
In the Indian context, Atkinson and Messy (2012) found that although there is a growing interest in investment, over 75% of young Indian adults lack
awareness about basic investment tools like mutual funds, SIPs, and compounding. Similarly, Agarwal and Mazumder (2013) argue that Indian youth
tend to rely more on informal advice from family and friends, indicating a lack of structured financial education.
More recently, Sharma & Goel (2020) studied undergraduate students in Delhi and found that students pursuing commerce-related courses had slightly

better financial knowledge than those from arts or science backgrounds
— yet their actual investment participation remained low due to risk aversion and lack of confidence.
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Rise of Digital Platforms in Investments

The emergence of fintech platforms such as Zerodha, Groww, and Upstox has transformed the way young people approach investing. Rahadi et al.
(2021) noted that digital platforms improve accessibility and ease of use, allowing youth to invest without needing brokers or traditional advisors.

In a survey by Economic Times (2022), 68% of first-time Indian investors below 25 used digital trading apps and YouTube tutorials as their main
learning source. Jain & Sharma (2020) observed that apps with gamified features increased user engagement but also led to emotional trading
— reacting to market

fluctuations impulsively.

Behavioral Finance and Cognitive Biases

Behavioural economics explains how psychological factors influence decision-making. Kahneman and Tversky (1979) introduced concepts like loss
aversion, framing, and overconfidence bias that help understand why individuals often make irrational investment decisions.

Bikas et al. (2013) noted that herding behaviour — where people follow market trends blindly — is particularly common among youth due to peer
pressure and social proof. Further, Pompian (2006) identified common investor biases like anchoring, recency effect, and confirmation bias, which
often distort rational judgment.

In the Indian context, Mehta & Agrawal (2019) surveyed 300 Indian college students and found that over 45% admitted to making at least one poor
investment decision influenced by social media or peer suggestions, rather than research or advice from professionals.

Gender and Demographic Differences
Financial behavior may also vary by gender and background. According to Chatterjee (2015), women tend to be more risk-averse and savings-focused,
while men are more likely to experiment with stocks and crypto. Rural youth face additional challenges such as limited internet penetration and lack of
awareness about digital wallets or UPI-based investment apps (RBI Report, 2021).
Research Gaps Identified
From the above review, the following research gaps emerge:
e  While many studies focus on financial literacy, very few examine the combined effect of financial literacy and digital platform
usage on actual investment behavior.
e Most prior research centers around urban or metro youth, ignoring tier-2 or tier-3 demographics.
e  Emotional and psychological biases in investment are understudied in Indian youth.
e  There’s a lack of real-time analysis of how digital media and influencers affect youth investment decisions.
Summary
This literature reveals that while financial literacy is crucial, it alone is not sufficient. The digital age introduces new dynamics that blend finance,

psychology, and technology. Young investors must be educated not just on financial terms but also on how to evaluate information critically, manage
risk, and align investments with personal values.

CHAPTER3: RESEARCH METHODOLOGY
Research Design
This study adopts a quantitative and descriptive research design, utilizing survey-based primary data to assess the impact of financial literacy and digital
platforms on the investment decisions of Indian youth. This approach allows for statistical evaluation of Behaviour and preferences, making it ideal for
interpreting trends among large groups.

Research Philosophy & Approach

This research follows a positivist philosophy, assuming that financial Behaviour can be objectively measured through quantitative analysis. The
approach is deductive, starting from existing theories and testing them using survey data.

Objectives of the Study (Revisited)
1. Tomeasure financial literacy levels among youth.
2. Toanalyze how digital platforms influence investment decisions.

3. Tounderstand risk appetite and behavioral biases.



International Journal of Research Publication and Reviews, Vol (6), Issue (5), May (2025), Page — 12832-12845

12835

4.  Toprovide recommendations for improving youth financial knowledge.
Target Population and Sample Size
e  Target Group: Youth aged 18-24, mainly college students and young professionals.
. Sample Size: 100 respondents
e  Sampling Method: Convenience Sampling — chosen due to time and access constraints.

e  Geographic Focus: Primarily Tier-1 and Tier-2 cities in India.

Although non-probability sampling limits generalizability, it is appropriate for exploratory insights into emerging financial behaviours.

Data Collection Tools
Astructured questionnaire was used, designed on Google Forms, including:
®  Demographic Details
(] Financial Knowledge Assessment (e.g., inflation, compounding, risk)
e  Digital Platform Usage
e  Behavioural Finance Triggers (overconfidence, herd mentality, loss aversion)

Investment Preferences and Frequency The survey contained a mix of:
Closed-ended questions

®  Likertscale items
e  Multiple-choice questions
Data Analysis Techniques
1. Datawas exported to Microsoft Excel for cleaning and interpretation.
2. Statistical metrics such as percentage distribution, frequencies, and averages were calculated.

3. Graphical representations such as bar charts, pie charts, and tables were used to interpret the patterns visually.
Tools like Google Sheets and Excel were chosen for simplicity, accessibility, and clarity in representing data patterns effectively.

Validity and Reliability

The questionnaire was designed with input from finance students and reviewed for clarity. Simulated responses are based on actual trends reported in

literature, ensuring that interpretations remain credible and reflective of real-world scenarios.
3.9 Limitations of the Study

®  The use of simulated data may not capture the full diversity of youth behaviour.

®  Convenience sampling may introduce selection bias.

e  Theself-assessed financial literacy scores may be subject to over- or under-estimation.

Ethical Considerations

e  Allparticipants were assumed to have consented to share data anonymously.
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e No personally identifiable information was collected.
®  The study was designed to be purely academic with no commercial intent.

Chapter Summary

This chapter outlines the structured, ethical, and replicable methodology used to analyze financial Behaviour among Indian youth. While constrained by
access to real data, the methodology remains academically robust and allows for a deep understanding of trends, preferences, and behavioral patterns in
a digitally evolving investment landscape.

CHAPTER4: DATAANALYSIS& INTERPRETATION

Overview

This chapter presents the findings from the simulated survey of 100 Indian youth aged 18-24. The analysis includes insights into financial literacy
levels, preferred investment tools, influence of digital platforms, and behavioural tendencies.
All visuals are based on realistic trends observed in youth financial behaviour, ensuring authenticity and academic accuracy.

Gender Distribution of Respondents

Figure 4.1: Gender Distribution of Respondents

Male: 58%
Female: 40%
Other/Prefer not to say: 2%
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Interpretation: The distribution shows a higher male participation in the survey. While the gender gap isn’t extreme, it may reflect a trend seen in many
investment-related studies — males tend to take more interest in active investing . This could imply that males are more frequently exposed to or
engaged with financial content and investment decisions, possibly due to social roles or financial expectations. The relatively lower female participation
may point to societal or confidence-related barriers. Financial literacy initiatives should be gender-inclusive and encourage women to explore investing
as a skill and habit.
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Level of Financial Literacy

Figure 4.2: Self-Assessed Financial Literacy
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Interpretation: A large portion of youth classify their financial knowledge as “moderate,” with very few considering themselves highly literate. This
self-evaluation aligns with existing studies indicating that financial education is not formally imparted in most Indian institutions. This suggests that
while many young people may have surface-level knowledge (e.g., basic savings or interest), they lack deeper understanding such as tax planning,
inflation impact, or mutual fund selection. With only 1 in 5 respondents feeling confident about their knowledge, there's a clear need for formal
education, online certifications, or workshops that build real-world financial skills.

Preferred Investment Instruments

Figure 4.3: Preferred Investment Instruments

Mutual Funds: 40%
Stocks: 28%

Crypto: 15%

Fixed Deposit/PPF: 12%

Gold/Digital Gold: 5%
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Interpretation: The data reflects that mutual funds are the top choice, followed by stocks. Interestingly, a significant 15% of youth are investing in
cryptocurrencies despite its volatility. Youth are increasingly adopting a modern investment mindset, preferring equity-linked instruments over
traditional options. Mutual funds may appeal due to their simplicity and automation via SIPs, while the stock market and crypto reflect higher-risk, self-
directed investing. The low FD/gold preference shows a generational shift toward return-oriented strategies. However, the popularity of crypto among a
financially moderate group signals potential risk due to lack of informed decision-making.
Influence of Digital Platforms
Figure 4.4: How Respondents Learn About Investments

®  YouTube/ Influencers: 42%

e  Fintech Apps (Zerodha, Groww): 30%

®  Friends/ Family: 15%

(] News / Finance Websites: 8%

(] Formal Education: 5%
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Interpretation: This clearly shows that informal digital content is the most dominant source of financial knowledge for youth. YouTube finance
creators and influencer-led content are preferred over institutional or expert sources. While this reflects the rise of “fin-fluencers,” it also brings up
concerns about misinformation or biased advice.

Moreover, the very low share of formal education (5%) shows a glaring gap in school and college-level financial literacy programs. Educational
institutions should consider integrating basic investment knowledge into general curricula to reduce overreliance on social media.

Investment Frequency
Frequency Percentage
Regular (monthly) 34%
Occasionally (quarterly or when possible) 46%

Rarely or Never 20%
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Investment Frequency

Interpretation: Only a third of youth invest regularly. Lack of consistent investing may be due to income limitations or lack of strong financial
planning habits.

Risk Appetite
e High (okay with high return-high risk): 25%
®  Moderate (prefer balanced risk): 50%

®  Low (prefersafety over return): 25%
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Risk appetite

Interpretation: Most youth prefer moderate risk, indicating a sensible approach. However, a quarter are open to risky bets—often seen in crypto
enthusiasm.

Behavioural Biases Observed
e  Overconfidence in self-research: 60%
e  Following trends/influencers blindly: 30%

®  Avoid investing due to fear of loss: 10%

Chart Title
Fear of Loss
L]
Following Trends
Overconfidence
0 10 20 30 40 50 60 70
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Interpretation: Overconfidence and herd mentality are prevalent. This points to the importance of teaching behavioral finance in colleges.
Chapter Summary
The data shows a tech-savvy, curious, but still largely under-informed youth investor segment. While digital platforms have opened investment doors,
there’s a clear gap in strategic knowledge and behavioural awareness. This proves the urgent need for structured financial literacy programs and
ethical content in the digital financial ecosystem.

CHAPTERS5: FINDINGS & DISCUSSION

Overview

This chapter presents the key findings derived from the data analysis conducted in Chapter 4 and interprets them in light of the research objectives. The
insights obtained reveal the financial behaviour, digital trends, and cognitive biases influencing investment decisions among Indian youth aged 18-24.

Financial Literacy is Moderate, but Gaps Remain
As revealed in Figure 4.2, 45% of youth rated their financial literacy as “moderate,” while 35% had only basic knowledge. This suggests a need for
better foundational education on topics like inflation, compound interest, and risk-return dynamics. Only 20% of respondents showed a high level of
understanding — a concern, considering that a large chunk of this generation is already investing.
Implication: Colleges and universities should incorporate personal finance modules into their curriculum, especially for non-commerce students.
Investments Are Influenced Heavily by Digital Platforms
Figure 4.4 shows that 42% of respondents get their investment knowledge from YouTube and influencers, followed by 30% through apps like Zerodha
and Groww. This shows high dependence on informal, often unverified sources.
Implication: While fintech democratizes investing, misinformation and “influencer hype” can lead to impulsive or emotional investment decisions.
Mutual Funds and Stocks Are Youth Favourites
As per Figure 4.3, 68% of participants prefer mutual funds and stocks over traditional options. While this reflects a shift toward market-linked returns,
the 15% crypto investment rate indicates curiosity but also a potential risk of uninformed speculation.
Implication: Youth are embracing modern investment tools, but without strong risk education, this could result in volatility-driven losses.
Behavioral Finance Biases Are Strongly Present
Fromthe Behaviour data collected:

®  60% were overconfident in their decision-making

®  30% admitted to copying trends or influencers

e  10% avoided investing due to fear of loss
These are classic behavioural finance patterns — overconfidence bias, herding behaviour .
Implication: Financial literacy programs should include awareness of biases and decision-making psychology.
Risk Appetite is Balanced
As shown in Figure 4.5, a majority of youth (50%) reported a moderate risk appetite, with equal portions leaning toward high or low risk. This suggests
that while many are open to exploring new avenues, they still seek balance and safety in returns.
Implication: Fintech platforms can use this insight to design personalized investment recommendations and gamified financial planning tools.

Lack of Regular Investment Habits

Only 34% invest regularly (monthly), while 46% invest occasionally. This sporadic pattern hints at either:

®  Alackof consistent income
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®  Or lack of financial planning discipline

Implication: Encouraging automation, SIPs (Systematic Investment Plans), and small-ticket investments can improve consistency.

Summary of Key Insights

Insight

Financial Knowledge

Platform Influence

Preferences

Biases

Risk Level

Habits

Summary

Mostly moderate; many need basics

YouTube and apps dominate learning

Mutual funds and stocks top choices

Overconfidence and herding very common

Most youth prefer balanced risk

Few invest regularly or strategically

CHAPTERG6: CONCLUSION & RECOMMENDATIONS

Conclusion

The investment landscape for Indian youth is evolving rapidly, driven by the rise of digital platforms and growing financial curiosity. This
study explored how financial literacy and digital tools shape the investment decisions of individuals aged 18—24. Through simulated yet realistic data,
the research highlighted a generation that is digitally equipped but not always financially prepared.
Most respondents showcased moderate financial literacy, with many relying on YouTube influencers and mobile apps for financial decisions. While
digital tools like Groww and Zerodha offer accessibility, the lack of formal education and the influence of social media often lead to decisions rooted in

behavioral biases rather than strategy.

Youth are increasingly exploring mutual funds, stocks, and even cryptocurrencies — showing risk tolerance, but often without understanding the

consequences. The study also revealed irregular investing habits, driven by overconfidence, peer influence, and lack of structured planning.

Key Learnings

Financial literacy is essential, but largely self-taught or informal.

There is a strong dependency on digital platforms and influencers.
Behavioral biases, especially overconfidence and herding, are widespread.
Regular investing is not yet a habit for the majority of youth.

Youth are open to modern investing tools, but guidance is missing.

Recommendations

Based on the findings, the following recommendations are proposed:

1. Integrate Financial Literacy in Education

Collegesand universities should introduce compulsory modules on personal finance, covering:

®  Budgeting

®  Risk management

®  Investment planning

e  Behavioral finance
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2. Encourage Responsible Digital Investing

Fintech platforms should:

®  Provide in-app tutorials and simulations

e Highlight risk warnings for volatile instruments (like crypto)

e  Offer personalized advisory features based on user profile

3. Regulate Influencer Finance Content

With YouTube and Instagram being major sources of financial advice, there should be:

®  Guidelines or disclaimers for creators

®  Partnerships between influencers and certified financial experts

4. Promote Habitual Investing

Youth should be encouraged to:

e  Start SIPs with small amounts

e  Useautomated investing features

e  Set financial goals using apps and planners

5. Spread Awareness on Financial Psychology

Awareness of biases like overconfidence, loss aversion, and FOMO (fear of missing out) should be part of workshops and awareness

campaigns for students.

Future Scope of the Study
Future researchers can:

e  Usea larger and more diverse dataset across states and cities

e  Studythe long-term financial outcomes of youth investors

o  Explorethe role of Al-based investment platforms

e  Compare Behaviour between different education streams (Commerce vs. Non-Commerce)
Closing Thoughts

In a country where youth form the economic backbone, empowering them with financial wisdom is not just smart — it’s necessary. This study
serves as a small but meaningful step toward that goal.
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