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ABSTRACT :

In recent years, Buy Now, Pay Later (BNPL) offerings have become a famous charge method, in particular amongst young purchasers and on-line consumers.
BNPL permits humans to purchase merchandise immediately and pay for them over the years in small installments, regularly without any hobby. This studies paper
targets to analyze the growth of BNPL services and their consequences on how human beings use credit. It explores the motives behind the increasing recognition
of BNPL, which include comfort, smooth approval, and virtual get right of entry to. The paper additionally examines how BNPL is changing purchaser conduct,
affecting traditional credit score card use, and elevating concerns approximately overspending and debt. By studying patron habits, economic facts, and enterprise
tendencies, this research affords a clean knowledge of both the benefits and risks of BNPL offerings. The findings of this have a look at can assist purchasers,
groups, and policymakers make knowledgeable choices about the future of BNPL inside the credit score system.
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Introduction

The way humans save and pay for matters has changed a lot in recent years, in particular with the growth of on-line buying and virtual charge strategies.
One of the maximum famous tendencies that has emerged is the Buy Now, Pay Later (BNPL) provider. BNPL permits clients to shop for merchandise at
once and pay for them later in small parts, either weekly or month-to-month. This payment method has received huge popularity, especially among
younger people who decide on flexible payment options and need to keep away from conventional credit score cards.

Many well-known groups like Klarna, Afterpay, and PayPal offer BNPL services, making it less difficult than ever for purchasers to put off payments
whilst still playing the benefits of immediate shopping. While BNPL seems like a useful and handy choice, it additionally brings new challenges. People
might also start spending greater than they can manage to pay for, that could cause unpaid bills and economic pressure.

This paper seems at why BNPL is developing so quick, how it is affecting client spending conduct, and what it means for the use of credit in general. It
also explores how BNPL compares to standard credit playing cards and whether or not it's miles a more secure or riskier alternative for purchasers. By
knowledge the upward thrust of BNPL, we can examine more about its impact on personal finance, consumer behavior, and the destiny of credit systems.

Objectives of the Study

e  To find out how many people are using BNPL services and for what type of purchases.
e  Tounderstand why consumers prefer BNPL over traditional credit options like credit cards or loans.
e  To study the spending habits and financial behavior of BNPL users.

Literature Review

According to Agarwal & Chakravorti (2022), the BNPL model is becoming widely accepted in India due to its ease of use, low-interest or interest-free
features, and digital accessibility. Their study highlighted that young adults prefer BNPL over traditional credit cards because of its faster approval process
and simple repayment terms.

The Reserve Bank of India (2023) has also addressed the rise of digital payment platforms, including BNPL, in its annual report. It emphasized the need
for proper regulation and user awareness, especially since many consumers may not fully understand the financial risks involved.

PwC India (2021) mentioned in its report that BNPL is one of the fastest-growing payment options in India. The report showed how e-commerce
platforms like Amazon and Flipkart are encouraging the use of BNPL by integrating it into their checkout systems, making it easier for users to delay
payments.
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As per Statista (2023), BNPL usage is rising not just in India but across the world. It has become popular in countries like the US, UK, and Australia.
Platforms like Klarna and Afterpay are leading global players offering flexible payment options, mostly interest-free, over a few weeks or months.

An article from the Financial Express (2023) observed that Indian users prefer BNPL mainly for electronics and fashion purchases. This shows that the
service is used more for lifestyle needs rather than necessities.

The Times of India (2023) reported that Flipkart Pay Later has seen huge growth among Gen Z consumers, who enjoy the freedom of buying without
having to pay immediately. However, the same report also warns about rising default rates if users do not manage repayments properly.

According to the Consumer Financial Protection Bureau (2022), while BNPL helps people manage short-term cash flow issues, it may also encourage
overspending. Their study also mentioned that users often don’t track how much they owe across different BNPL platforms, leading to financial stress.
The World Economic Forum (2022) pointed out that BNPL services are a part of the global shift toward flexible and digital financial tools. However,
it also suggested that better consumer education is needed so that people understand the risks along with the benefits.

Websites like Afterpay and Klarna provide easy-to-understand explanations about how BNPL works, but they mostly highlight the advantages. It is up
to the consumer to read the fine print and manage their usage responsibly.

Research Methodology

1. Research Design

This study follows a descriptive research design. It aims to understand the usage of BNPL services, the reasons behind their growing popularity, and how
they affect users’ financial behavior.

2. Type of Research
The research is primary and quantitative in nature. Data has been collected directly from respondents using a structured questionnaire.
3. Data Collection Method

The main tool used for data collection was a Google Form questionnaire, which was distributed online. The questionnaire included multiple-choice and
close-ended questions designed to fulfill the objectives of the study.

4. Sampling Method

The sampling method used is convenience sampling, where responses were collected from people who were easily accessible and willing to participate.
5. Sample Size

The sample size for this study was 100 respondents. The sample included a mix of students, working professionals, and self-employed individuals.

6. Data Analysis

The data collected was analyzed using tables and percentages. Each question from the survey was interpreted separately to draw conclusions based on
user preferences, behavior, and opinions related to BNPL services.

7. Area of Study

The survey was not restricted to a specific geographic location. Responses were collected from participants across different parts of India through online
distribution.

8. Tools Used

®  Google Forms for survey distribution and response collection
e  Microsoft Excel for tabulating and analyzing the data
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Data Analysis & Interpretation
Section A: Basic Information

Table 1: Age of Respondents

Particular | No. of Respondents | Percentage (%)
18-25 50 50%

26-35 30 30%

36-45 15 15%

Above 45 | 5 5%

Interpretation:
Most of the respondents (50%) are in the age group of 18-25 years, followed by 30% in the 26-35 age group. This shows that younger people are more

active in using digital services like BNPL.

Table 2: Occupation of Respondents

Particular No. of Respondents | Percentage (%0)
Student 45 45%
Employed 35 35%
Self-employed | 10 10%
Unemployed 10 10%

Interpretation:
A large portion of BNPL users are students (45%) and employed individuals (35%). This suggests that BNPL is commonly used by people with limited

or fixed incomes.

Section B: BNPL Usage

Table 3: Have you ever used a BNPL service?

Particular | No. of Respondents | Percentage (%)
Yes 75 75%
No 25 25%

Interpretation:
Out of 100 people, 75 have used BNPL services. This shows that BNPL is widely used among the sample group.

Table 4: BNPL Services Used

Particular No. of Respondents | Percentage (%)
Afterpay 10 13.3%

Amazon Pay Later | 30 40%

PayPal Pay Later 15 20%

Flipkart Pay Later | 25 33.3%
ZestMoney 10 13.3%

Others 5 6.6%

(Note: Respondents could choose more than one option, so totals may exceed 100%.)

Interpretation:
Amazon Pay Later and Flipkart Pay Later are the most commonly used BNPL services, showing that Indian consumers prefer familiar platforms linked

with popular online stores.

Table 5: Type of Purchases Made Using BNPL

Particular No. of Respondents | Percentage (%)
Electronics 40 53.3%
Fashion/Clothing | 30 40%

Groceries 20 26.6%
Travel/Booking 15 20%

Education 10 13.3%

Interpretation:
Electronics and fashion are the top categories purchased using BNPL, indicating that users often use BNPL for non-essential or lifestyle-related spending.

Section C: Reasons for Preference

Table 6: Reasons for Preferring BNPL

Particular No. of Respondents | Percentage (%0) |
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(Multiple responses allowed)

Interpretation:

No interest/Low interest | 50 66.6%
Easy approval 45 60%
No credit check 30 40%
Flexible payments 35 46.6%
Quick & simple process | 40 53.3%

The top reason for using BNPL is “No interest or low interest,” followed by “Easy approval” and “Quick process.” This shows that consumers value ease

and affordability.

Section D: Spending Habits & Financial Behavior

Table 7: Do you feel you spend more with BNPL?

Interpretation:

More than half of the users (55%) feel they spend more when using BNPL. This suggests BNPL might encourage overspending.

Table 8: Missed Payments or Late Fees

Interpretation:

35% of respondents have missed payments or paid late fees, indicating a risk of financial mismanagement with BNPL if users are not careful.

Table 9: Tracking BNPL Dues

Particular | No. of Respondents | Percentage (%)
Yes 55 55%
No 30 30%
Not Sure 15 15%

Particular | No. of Respondents | Percentage (%)
Yes 35 35%
No 65 65%

Particular | No. of Respondents | Percentage (%0)
Always 30 30%
Sometimes | 50 50%
Never 20 20%

Interpretation:
Half of the respondents track their BNPL dues only sometimes, and 20% never do. This shows a potential lack of financial discipline

among users.

Findings
the following key findings were observed:

1. Age and Occupation of BNPL Users
O  The majority of BNPL users fall in the age group of 18-25 years (50%b), followed by 26-35 years (30%6).
O A large number of users are students (45%) and employed individuals (35%b), showing that BNPL services are mainly used by
young and working-class people.
2. Usage of BNPL Services
O  75% of respondents have used BNPL services, which shows that this payment option is becoming widely accepted and used.
O  The most used platforms are Amazon Pay Later (40%) and Flipkart Pay Later (33.3%), indicating that users prefer BNPL
options connected to well-known online shopping sites.
3. Purchasing Patterns
O BNPL is mostly used for buying electronics (53.3%) and fashion items (40%b), followed by groceries and travel.
O  This suggests that BNPL is commonly used for lifestyle and non-essential purchases.
4.  Reasons for Preference
O The top reasons for using BNPL services are:
"  Noor low interest (66.6%)
= Easy approval (60%0)
®=  Quick and simple process (53.3%)
O Users are attracted to the convenience and cost-effectiveness of BNPL compared to traditional credit options.
5. Spending Behavior and Financial Management
O 55% of respondents feel they spend more when using BNPL, which shows that the service may encourage overspending.
o  35% admitted to missing payments or paying late fees, highlighting the potential financial risks involved.
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O Only 30% always track their BNPL dues, while 20% never do, suggesting that many users lack proper tracking habits.

Conclusion

This take a look at simply shows that Buy Now, Pay Later (BNPL) services are getting more famous, mainly among teens and students. Most users are
selecting BNPL as it is straightforward to apply, calls for no credit test, and allows them to shop for matters at once with out paying the whole amount
upfront. Services like Amazon Pay Later and Flipkart Pay Later are extensively used due to the fact they may be related with relied on on line buying
structures.

While BNPL gives flexibility and brief-term monetary relief, the studies also famous a few serious worries. A massive range of users said they tend to
spend greater while the use of BNPL, and a few have even faced past due prices or missed bills. Also, many customers do not preserve song of their bills
well, which could cause financial pressure and debt in the destiny.

In conclusion, BNPL is a useful device whilst used accurately, however it can end up volatile if people aren't careful with their spending and repayment
conduct. It is vital for customers to apprehend the phrases, manipulate their money nicely, and deal with BNPL like any other shape of credit score.
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