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ABSTRACT 

Life insurance is a crucial financial tool that provides security and stability, yet its adoption among young individuals remains relatively low. This study aims to 

explore the perception of youth towards life insurance, identifying key factors that influence their awareness, attitudes, and decision-making processes. Through a 

mixed-methods approach, including surveys and interviews, data was collected from individuals aged 18–35 to assess their knowledge, trust levels, and motivation 

regarding life insurance policies. The findings reveal that while many young individuals recognize the importance of financial planning, misconceptions, 

affordability concerns, and a lack of immediate benefits hinder their willingness to invest in life insurance. Additionally, the role of digital platforms, peer influence, 

and financial literacy significantly impact their perceptions. The study suggests that targeted awareness campaigns, simplified policy structures, and enhanced 

digital engagement strategies can improve life insurance penetration among the youth. These insights are valuable for insurance providers and policymakers aiming 

to bridge the gap between awareness and action in the younger demographic. 
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Introduction 

Life insurance is a vital financial instrument designed to provide economic security and long-term stability for individuals and their families. Despite its 

significance, life insurance penetration remains relatively low among young individuals. Many youths perceive life insurance as an unnecessary expense 

or a product relevant only at a later stage in life. This perception is influenced by factors such as financial priorities, lack of awareness, misconceptions, 

and limited disposable income. 

The youth demographic, typically aged between 18 and 35 years, plays a crucial role in shaping the future of financial markets. With increasing financial 

independence and changing economic landscapes, understanding their perception of life insurance is essential for policymakers, insurance providers, and 

financial advisors. However, studies suggest that young individuals are more inclined toward short-term financial commitments and investments that 

offer immediate returns, rather than long-term security plans like life insurance. 

This study aims to analyze the awareness, attitudes, and factors influencing the decision-making process of youth regarding life insurance. It seeks to 

explore whether financial literacy, digital accessibility, peer influence, and economic factors affect their willingness to invest in life insurance policies. 

By gaining insights into these perceptions, this research will help insurance companies develop targeted strategies to promote life insurance adoption 

among the younger generation. 

Background of the Study 

Life insurance plays a crucial role in financial planning, providing security against unforeseen circumstances and ensuring economic stability for 

policyholders and their dependents. Despite its importance, life insurance penetration in many developing and developed countries remains low, 

particularly among the younger generation. Youth, typically defined as individuals aged 18–35, often prioritize short-term financial needs over long-term 

commitments such as life insurance. This behavior is influenced by various socio-economic, psychological, and informational factors that shape their 

perception of insurance as a financial product. 

Traditionally, life insurance has been associated with older individuals who have dependents and significant financial responsibilities. However, with 

rising uncertainties in the global economy, the increasing cost of living, and changing employment patterns, it is becoming increasingly important for 

young individuals to consider life insurance as a proactive financial tool rather than a reactive measure. Despite this, many young people either lack 

awareness about life insurance policies or perceive them as complex and unnecessary at their stage of life. 

Technological advancements and digital transformation have introduced new opportunities for insurance providers to engage with younger consumers. 

The rise of online insurance platforms, financial literacy campaigns, and customized insurance solutions are gradually reshaping the way youth perceive 
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life insurance. However, challenges such as misinformation, affordability concerns, and competing financial priorities continue to hinder widespread 

adoption. 

This study aims to explore the perception of youth towards life insurance, identifying key motivators and barriers that influence their decision-making 

process. By understanding their attitudes, preferences, and awareness levels, this research will provide valuable insights for insurance companies, financial 

institutions, and policymakers to develop targeted strategies that encourage greater participation in life insurance among young individuals. 

Problem Statement 

Low Penetration Rates  

The low penetration rate of life insurance products is one of the biggest issues facing the life insurance industry, especially in developing nations like 

India. Numerous studies indicate that when comparing developing to developed countries, the penetration of life insurance (calculated as premiums as a 

proportion of GDP) is still much lower in developing countries. 

Consumer Awareness and Trust Issues 

The growth of the life insurance market depends on consumer awareness and trust. Prospective clients are sceptical as a result of prior instances of 

misspelling and opaque policy offerings. 

Impact of Technology and Digitalization 

The introduction of digital technology has changed several sectors of the economy, including life insurance. Nevertheless, a lot of insurers find it difficult 

to use technology to enhance client satisfaction and expedite processes. Digital channels can improve service delivery and reach a larger audience, but 

there's a chance they could turn off conventional customers who would prefer in-person contacts. 

Regulatory Challenges and Compliance 

The regulatory landscape for the life insurance sector is always changing. Insurance companies must deal with intricate regulations that can affect the 

products they offer, their marketing plans, and their overall financial success. Although regulation is essential for consumer protection, excessively strict 

regulations can inhibit innovation and restrict companies' responsiveness to market demands. 

Objectives of the Study: 

To Identify Consumer Behavior Trends : Analyze the determinants of consumer behavior regarding life insurance purchases, focusing on factors such 

as financial literacy, income levels, cultural influences, and trust in insurance providers. 

Assess Awareness: Determine the level of awareness and knowledge of young adults regarding life insurance, including different policy types and their 

benefits. 

Understand Financial Priorities: investigate the financial priorities of young individuals and how life insurance aligns with these priorities. 

Identify Barriers: Identify perceived barriers or misconceptions that deter young adults from considering life insurance. 

Literature Review: 

1. Role stress of employees in life insurance companies. Praba Devi, R Sellappan, G Gopalakrishnan Global Management Review 4 (4), 2010 

Stress, nowadays is experienced by all age groups across all occupations. 

2. Economic place of life insurance and its relation to society FC Oviatt The ANNALS of the American Academy of Political and Social Science 

26 (2), 1-11, 1905 2 tality experience, cost of transacting the business and ensuring the security of the contracts. 

3. A behavioral study of life insurance purchase decisions Manohar Giri Indian Institute of Technology Kanpur, India, 2018 Life insurance has 

low penetration among Indian households, with insurance premiums accounting for about 2.72% of GDP7. 

4. A study on the customer's perception towards insurance with reference to bangalore city Lina George, TK Madhumathi, R Madhumalathi 

International Journal of Applied Services Marketing Perspectives 3 (2), 918, 2014 The insurance industry in our country is on the threshold 

of a new era of rapid expansion. 

5. Attitudes of Rural Customers about the Need for Life Insurance Protection–A Study in Udupi District Udaya Shetty RECENT 

ADVANCEMENT IN VARIED FIELDS, 202, 2021 Insurance, in its many forms, touches the life of virtually every person in this country. 

6. He determinants of demand for life insurance in an emerging economy—India Preeti Kakar, Rajesh Shukla Margin: The Journal of Applied 

Economic Research 4 (1), 49-77, 2010 Social security is virtually non-existent in India. 
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7. An Empirical Study on Consumer Behavior of Life Insurance Purchasing Decision Ashish Kumar Srivastava, Abdul Jadid The Creative 

Launcher 5 (1), 16- 31, 2020 The Indian economy is one of the fastest growing economies in the world with GDP per capita growing at a rate 

of 7.1% per annum1. 

8. A Study of Recent Trend and Awareness & Preferences in Life Insurance Sector in India Mrunal Joshi, Tejal Takodia Joshi, MC, & Takodia, 

TM (2017). 

9. Consumer behaviour towards social media advertising: a comparative analysis of companies in the life insurance sector in India Manoj Pareek, 

Nikita Dua, Monika Mittal Pareek, M., M., Dua, N., & Mittal, M.(2022). 

10. Determinants of life insurance demand: Empirical Evidence from BRICS Countries Mmakgabo Pinkie Segodi, Athenia Bongani Sibindi Risks 

10 (4), 73, 2022 the life insurance industry has experienced phenomenal growth over the years. 

Research Methodology 

Research Approach This study will use a mixed-method approach, combining quantitative and qualitative research methods to obtain comprehensive 

insights. 

Quantitative Research: Structured surveys will be conducted to collect numerical data from consumers regarding their knowledge, attitudes, and 

purchasing behavior related to life insurance.  

Qualitative Research: Semi-structured interviews will be conducted with industry experts, financial advisors, and insurance company representatives to 

understand market trends, challenges, and opportunities. 

Sources of Data 

Primary Data Sources 

Primary data will be collected directly from respondents through various methods: 

A. Consumer Surveys 

B.  Expert Interviews 

C. Focus Group Discussions 

Secondary Data Sources 

Secondary data will be obtained from reliable and authentic sources to support and validate primary data findings.  

A. Industry Reports & Publications 

B. Academic & Research Studies 

C. C. Government & Regulatory Sources 

Result & Finding 

1. Market Trends 

➢ Growth in the Industry: Life insurance has seen steady growth globally, with an increasing number of individuals opting for coverage as 

awareness about financial security increases.  

➢ Product Diversification: Newer life insurance products, such as term plans, endowment plans, unit-linked insurance plans (ULIPs), and riders, 

have gained popularity due to their flexibility and customization. 

2. Customer Behaviour: 

➢ Preference for Term Insurance: Many people are increasingly opting for term life insurance plans as they offer higher coverage at relatively 

lower premiums.  

➢ Health-Linked Plans: There has been a rise in demand for life insurance policies that are linked with health benefits, due to growing health 

concerns. 

3. Claim Settlement Ratios: 

➢ Claim Settlement Rates: Insurers with high claim settlement ratios tend to gain trust among customers. A high ratio often indicates a more 

reliable insurance provider.  



International Journal of Research Publication and Reviews, Vol 6, Issue 3, pp 9544-9547 March 2025                                     9547 

 

 

➢ Fraud Prevention: Insurers are continuously working on methods to prevent fraudulent claims while ensuring genuine claimants are treated 

fairly. 

4. Economic Impact:  

➢ Contribution to Economy: Life insurance plays a significant role in boosting the economy by acting as a financial safety net and encouraging 

savings. It also provides long-term funds for national infrastructure projects.  

➢ Investment Avenues: Insurance premiums often get invested in government bonds, equity markets, and other financial instruments, 

contributing to the liquidity and development of capital markets. 

5. Cultural and Social Factors:  

➢ Cultural Bias: If the study only includes a specific demographic or cultural group, it may not be generalizable to other populations with 

different views on life insurance, savings, or financial planning.  

➢ Behavioral Differences: People's decisions around life insurance can be influenced by social norms, family expectations, or regional practices, 

which may not be uniformly accounted for. 

Conclusion/Suggestions  

Conclusion:  

The study on life insurance reveals several key findings that offer valuable insights into the industry's growth, challenges, and consumer behavior. Key 

conclusions drawn from the research include: 

1. Growth and Market Expansion: The life insurance industry continues to experience growth, driven by rising awareness about the importance of 

financial security, government initiatives, and increasing disposable incomes. However, there are variations in adoption rates across different 

demographics. 

 2. Customer Preferences: Consumers are increasingly leaning towards more affordable, flexible policies such as term life insurance. There's also a 

growing preference for policies with additional benefits like health coverage, riders, or investment options. However, a significant portion of the 

population remains underinsured due to lack of awareness or financial constraints. 

 3. Technological Adoption: Technology is reshaping the life insurance landscape. Digital platforms for policy purchase, claims settlement, and customer 

support are becoming more popular, especially among younger, tech-savvy customers. Insurers embracing digital transformation are likely to gain a 

competitive edge.  

4. Challenges in Awareness: Despite growth, there's still a gap in knowledge regarding life insurance, leading to an underestimation of its importance. 

Many people fail to grasp the full scope of coverage they need, often purchasing minimal policies that may not be sufficient in the event of a claim. 

5. Regulatory Impact: Life insurance markets are heavily influenced by regulatory frameworks. Government policies, tax incentives, and consumer 

protection laws play an important role in shaping industry practices and ensuring fair outcomes for policyholders.  

Suggestions:  

To address the identified challenges and capitalize on growth opportunities, the following suggestions are recommended:  

1. Enhance Consumer Education: There needs to be an industry-wide effort to improve consumer education on the importance of life insurance, 

the variety of products available, and how to assess their personal coverage needs. Educational campaigns, webinars, and community outreach 

programs could be effective. 

2. Improve Accessibility: Insurers should make life insurance products more accessible by offering simplified policies, lower entry premiums, 

and clearer communication regarding terms and benefits. Focus on inclusivity by catering to diverse demographic groups, including lower-

income individuals and underserved rural populations.  

3. Leverage Technology for Better Service: Life insurers should embrace AI, data analytics, and digital platforms to offer personalized 

solutions, simplify the claims process, and improve customer service. Automating processes can lead to quicker claim settlements and more 

efficient customer support.  

4. Policy Customization: Providing more customizable plans that allow policyholders to tailor coverage based on their specific needs will cater 

to a growing demand for flexibility. This approach can help increase customer satisfaction and retention.  

5. Regulatory Collaboration: Insurers should work closely with regulatory bodies to ensure policies and practices align with changing 

government regulations. This collaboration can foster consumer trust and maintain market stability. 
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