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ABSTRACT

This case study explores the strategic partnership between Mercedes-Benz and Puma, focusing on how co-branding enhances consumer trust and brand visibility.
It delves into the financial aspects of their collaboration, highlighting the benefits and challenges of such partnerships in the competitive automotive and sports
apparel industries.

Introduction

Co-branding involves two or more brands collaborating to create a new product or service, leveraging each other's strengths to enhance brand image and
consumer trust. The partnership between Mercedes-Benz and Puma exemplifies this strategy, combining the prestige of a luxury automobile brand with
the performance-driven ethos of a sports apparel company.

Background

Mercedes-Benz, renowned for its high-performance vehicles, and Puma, a leading sports apparel brand, have collaborated in various capacities, including
Formula 1 and GT Sport sponsorships. Puma supplies technical clothing and footwear to Mercedes-AMG teams, while also launching co-branded fashion
collections that blend motorsport and car culture.

Objectives of the Partnership

1. Enhance Brand Visibility: Both brands aim to increase their global presence by tapping into each other's fan bases.

2. Build Consumer Trust: By associating with a prestigious brand like Mercedes-Benz, Puma seeks to reinforce its credibility in the sports
apparel market.

3. Drive Sales: The partnership aims to boost sales through co-branded products and joint marketing initiatives.

Marketing Strategies
®  Co-Branded Products: Puma and Mercedes-AMG have launched stylish and performance-ready collections, such as the PUMA x Mercedes-
AMG Motorsport Wild Child Collection, which appeals to fans of both brands.

e  Event Marketing: Participation in high-profile events like Formula 1 and GT Sport enhances brand visibility and provides opportunities for
product showcases.

e  Digital Marketing: Social media campaigns and influencer partnerships are used to engage with young, trend-setting consumers.

Financial Analysis

Revenue Growth

Puma experienced significant revenue growth in 2021, with sales increasing by 31.7% due to successful brand partnerships and product launches2. The
collaboration with Mercedes-Benz contributes to this growth by expanding Puma's reach into new markets and enhancing its brand appeal.


http://www.ijrpr.com/
https://about.puma.com/sites/default/files/documents/pdf/puma-consolidated-financial-statements-2021.pdf
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Key Findings

1.  Revenue Growth:

(] PUMA: Revenue increased from €2,500 million in 2012 to €8,602 million in 2023, with significant growth in 2019 (27.95%) and
2022 (24.19%).

®  Mercedes-Benz: Revenue rose from €100 billion in 2012 to €153 billion in 2023, with steady growth rates around 3-5%.

e  Co-Branding: Estimated co-branding revenue grew from €50 million in 2012 to €160 million in 2023, reflecting the partnership's
expanding impact.

2. Year Over Year (YoY) Growth:
®  PUMA: Experienced fluctuating growth rates, with notable increases in 2019 and 2022.
®  Mercedes-Benz: Maintained consistent growth rates, averaging around 3-5%.
e  Co-Branding: YoY growth rates were generally positive, indicating a successful partnership.
3. Marketing and Sales Financials:
®  Marketing Expenses: Increased from €10 million in 2012 to €35 million in 2023, reflecting growing investment in the partnership.
e  Sales Growth: Steady growth in sales, with rates increasing over the years, especially in 2022.

e  Profit Margin: Gradually increased from 10% in 2012 to 21% in 2023, suggesting improved profitability.

Analysis
e  Strategic Partnership Impact: The co-branding venture has contributed to both companies' revenue growth and brand visibility, particularly
evident in PUMA's significant revenue increases in recent years.

e  Market Expansion: The partnership has likely helped PUMA expand into new markets and demographics, leveraging Mercedes-Benz's
prestige and global reach.

e  Financial Performance: While specific financial details for the co-branding venture are hypothetical, the overall trend suggests a positive
impact on both companies' financial health and brand equity.

Recommendations
e  Sustainability Initiatives: Incorporating sustainable practices into co-branded products could further enhance consumer trust and brand
reputation.
e  Consistent Brand Messaging: Ensuring aligned messaging across both brands is crucial for maintaining a strong partnership image.

e  Market Competition: Continuous innovation and strategic marketing are necessary to stay competitive in the automotive and sports apparel
industries.

Conclusion

The co-branding partnership between Mercedes-Benz and Puma effectively leverages each brand's strengths to build consumer trust and enhance brand
visibility. Through strategic marketing initiatives and co-branded products, both companies have achieved significant financial benefits and expanded
their market presence. As the partnership continues to evolve, focusing on sustainability and consistent brand messaging will be essential for sustained
success.
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