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Overview : 

This is an all-inclusive textbook, ranging from the strategic to the operational perspectives of supply chain and logistics management. The third edition 

of "Logistics Management and Strategy: Competing Through the Supply Chain" by Alan Harrison and Remko van Hoek has been thoroughly updated 

with recent research findings and area development-related material; thus, it is an evolutionary instrument of interest to both practitioners and students in 

the subject area. 

Content and Structure : 

The book consists of four major sections that deal with various aspects of supply chain management and logistics: 

1. Competing Through Logistics: 

This introductory section covers the main themes of the book, underline how logistics can increase the competitive advantage of an organization to create 

value. It includes, amongst others, the following key issues: 

Basic Concepts: This section explains the basic concepts of Logistics, which also goes to the extent of defining Logistics, its scope, and place in modern 

business. 

In other words, the structure of the supply chain incorporates an overview of the elements involved in the supply chain and the different ways by which 

they relate to each other. This stretches as far back as linkage of materials, information, and money flows from the supplier down to the customer. 

Alignment: This implies the need to align logistics strategies with the general business strategy in search of coherence and synergy. This guarantees that 

logistics actions contribute to other business goals, increasing performance and improving competitiveness. 

Value Creation: How effective logistics management creates value through the improvement of customer satisfaction, decreasing of costs, and enrichment 

of efficiency. 

2. Logistics operations leveraging 

This is the section on the operational side of logistics, where one discusses the relevance of logistic operations for ensuring optimal performance in 

satisfying customer expectations and improving the efficiency of operations. The central issues in this respect are the following: 

Segmentation: A process for dividing a market into different discrete segments based upon previously defined criteria, as in customer needs, geographical 

location, and purchase behavior. Proper segmentation enables effective and more targeted logistic operations. 

Quality of Service: The logistics operation must continuously meet or excel in customer expectations, showing key performance indicators, service level 

agreements, and best practices in continual improvement. 

Customer Relationship Management Systems: Establishing CRM systems in customer relationship and interaction management. These CRM systems 

help companies to understand customers' needs and make their service possible on a personalized basis, increasing their loyalty towards them. 

Operational Efficiency: Easy-to-understand techniques and best practices to optimize your logistics operations from receiving parts all the way to delivery 

techniques. 

3. Supplier Partnerships and Integration Challenges 

An overview of building close relations with the suppliers and integration of available elements of the supply chain to this end. The critical topics covered 

include the following: 

Supplier Relationship: The establishment of a near, collaborative working relationship with the suppliers, wherein the processes of supplier selection, 

evaluation, and development are mainly elucidated. 
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Integration Challenges: Inherent difficulties of integrating supply-chain activities across independent organizations, namely, cultural differences, 

technological incompatibilities, and lack of coordination. 

Reverse Logistics: Operations associated with the return of merchandise from the customer back to the manufacturer or supplier; this at times may involve 

handling returns, recycling, refurbishing, and disposal of products. 

Corporate Social Responsibility: The role of CSR in the supply chain that involves ethical sourcing, sustainability practices, and social and environmental 

impacts of logistical activities. 

Risk Management: This refers to the identification, assessment, and mitigation of the risks in the supply chain—strategies dealing with disruptions in the 

supply chain, geopolitical risks, and other potential dangers. 

4. Cutting-Edge Thinking in Logistics 

The final section discusses future challenges, trends, and leading-edge thinking in logistics, providing insights into emergent practices and fresh solutions. 

Such would include; 

Green Logistics: Introducing green practices into logistics operations, such as cutting carbon emission, route optimization of transportation modes, and 

the usage of sustainable material. 

Ethical Considerations: Ethics within supply chains, focusing on issues such as good labor practices, transparency, and accountability. 

Technological developments: How technology's role is changing in logistics and supply chain management in view of digitalization, automation, artificial 

intelligence, and the IoT, and their impact on how logistics is done. 

New Trends: Trends and challenges that are increasingly relevant in this domain, including the role of e-commerce, globalization, and a need for more 

agility and responsiveness in supply chain management. 

This way, it explains at great length the main problems of modern logistics and supply chain management, thus providing readers with knowledge and 

instrumentation to master such complexities and stay at the top within industry trends. 

Strengths – 

• Practical approach: This is a book that does have a practical approach, which makes really tough ideas understandable and powerful in 

application. 

• Case Studies and Exercises: Case studies, study questions, and exercises have been used in each chapter to help readers in applying theoretical 

knowledge to real-world practice. 

• Comprehensive Inclusion: The authors have included in-depth coverage of operative and strategic aspects of logistics to give a comprehensive 

understanding of the subjects. 

• Relevant and Current: The third edition assures the information to be current with respect to industrial practice by including recent discoveries 

and developments. 

Educational Value – 

"Logistics Management and Strategy" supports teaching as well as learning. It's an excellent text for use in supply chain management and logistics 

courses, where exercise questions, chapter-end quizzes, and teaching resources are available on its companion website. 

Expert Endorsement – 

The book has also received positive reviews from academics and professionals. Dr. Tony Whiteing of the University of Huddersfield commented on its 

clarity and up-to-date content, while for Dr. Jan de Vries from the University of Groningen, it was full of new ideas and reflections. 

Author’s Credentials – 

Alan Harrison is a Senior Lecturer in Operations and Logistics at The Cranfield School of Management and Head of Research at The Cranfield Centre 

for Logistics and Supply Chain Management. 

Remko van Hoek is a lecturer in supply chain management at The Cranfield Centre. He is also the vice president of procurement for Nuon in the 

Netherlands. 

Observations – 

• Easy and Clear Writing: Most of the authors did a good job in making the most complex aspects of logistics and supply chain subjects so 

accessible and clear. This will be further accompanied by the use of case studies and real-world events in order to make such theoretical 

principles meaningful, understandable, and applicable. 

• Broad Coverage: The book encompasses events from basic ideas to the latest strategies on supply chain and logistics management. Using the 

adopted approach comprehensively, the reader can be assured of acquiring all information concerning the concept under study. 
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• Practical Focus: It is probably in this area that the text finds one of its strongest points. Its practicality through chapter assignments, study 

questions, and even just working through the case studies them-selves prepares the reader to take what they have learned into a "real world" 

situation. 

• •Current content: A major reason for the third edition is to present the most recent research and trends in supply chain management and 

logistics. The authors, in particular, emphasize that logistics operations have to be optimized to meet customer requirements. On the other 

hand, business strategy should be combined with the logistics strategy. This integrated strategy reflects and emphasizes the role of logistics in 

achieving a competitive advantage. 

• Emerging contemporary issues have priority coverage in risk management, green logistics, and corporate social responsibility. Secondly, by 

focusing on fresh topics, readers would have a better platform to negotiate through the dynamic world of supply chain and logistics. 

• Educational Support: This book is highly suitable for education at most levels with the extensiveness of the resources available for both 

teachers and students. The exercises, end-of-chapter quizzes, and supplemental material on the website increase its use as a textbook. 

• •Expert Endorsements: Academics and business specialists who have commented favourably on the book validate its credibility. Its clarity, 

actionable knowledge and relevance to modern business processes are the key aspects emphasized upon by endorsers. 

• •Strong Author Credentials: The two authors bring a great deal of experience and knowledge to the table. Their opinions and ideas are informed 

by their credentials and education. 

• Future-focused: The last section of the book looks forward to deal with problems and new ideas regarding supply chain and logistics 

management. Through this unique approach, readers are encouraged to stay current on the latest research and achievements in the field. 

Conclusion –  

This text therefore becomes an increasingly important resource for professionals and students alike in the areas of Logistics Management and Strategy: 

Competing through the Supply Chain. These features—the comprehensive treatment, approachable writing style, practical approach, and update of the 

information therein—make this book an invaluable reference for any professional or student engaging in supply chain management or logistics. 

This book, "Logistics Management and Strategy: Competing Through The Supply Chain," is a must-read for all supply chain and logistics professionals. 

It is very instrumental in enhancing knowledge at an academic level and also enhancing practical competencies in the subject, due to its comprehensive 

coverage, pragmatic approach, and a focus on current breakthroughs. 

 

 

 

 

 

 

 

 

 

 


