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ABSTRACT

Internet advertising has undergone a remarkable evolution since its inception, becoming an integral component of modern marketing strategies. This report examines
the trajectory of internet advertising, delving into its various forms, trends, and factors contributing to its widespread popularity. Drawing upon recent data and
industry insights, the report investigates the shifting landscape of digital advertising, including the rise of social media advertising, programmatic advertising, and
influencer marketing. Furthermore, it explores the impact of technological advancements, consumer behavior, and regulatory frameworks on the growth and
effectiveness of internet advertising. By analyzing key metrics and case studies,

This report is designed to provide a better understanding of the current situation and future prospects of internet advertising, offering actionable recommendations
for businesses seeking to optimize their online marketing efforts.

INTRODUCTION

Online advertising has become a major force in today's business world, changing the way businesses interact with customers and promote their products
or services. From banner ads on websites to promoting content on social media platforms, the web has become a powerful and diverse medium for
advertising campaigns. This change is driven by technological advances, changes in consumer behavior and the growth of online websites. As a result,
online advertising is gaining popularity among businesses of all sizes looking to reach and re-engage their target audiences in the digital world. This
report focuses on research from the inception of online advertising to its current state and examines the key trends, drivers and challenges affecting mass
adoption. This report dives into the complexities of online advertising, focusing on marketers and businesses providing valuable insights as they navigate
the complexities and changes of digital advertising.

Online advertising has to offer:

1. Scalability — Like TV ads, increasing the reach of online advertising doesn't cost much. No need to print extra copies of newsletters or create and send
direct mail.

2. Advertisements - Unlike newspapers and print media, the Internet allows advertisers to clearly target who will see their ads and in what context. Online
advertising helps everyone think about this issue, including obscure groups within large companies. Additionally, these technologies also include
computers (PCs or Macintoshes), web browsers (some Netscape Navigator or Microsoft Internet Explorer), domain names (. com, .edu, .gov, .mil, or
.net) or a domain name (AOL, IBM, Prodigy).

3. Pervasive and flexible — While the Internet's market penetration is not yet comparable to that of television, the size of the online audience is growing
rapidly. Moreover, since you buy online advertising according to your imagination, you can buy as many visitors as you want. This is true no matter how
popular or unique the website you are advertising on is; generally speaking, the cost of advertising is determined by the number of views you will receive,
not the size of the website's audience.

4. Cost-effective — Online advertising is competitive with other forms of advertising, partly because you only pay for what you get. For example, if you
buy 1,000 ad impressions, you can be sure that 1,000 people will see your ad.

5. Ability to expand the business - Traditionally advertising has been one method. Except for methods such as toll-free numbers advertised in television
commercials and coupons sent in printed materials, consumers cannot process the information in advertisements. However, online, interested customers
can click, learn more and purchase from the site. Nothing can be more powerful than this.

6. Good Creativity — Creative design of the homepage is very important for surfers to get hooked to the website. Users should understand the site and
where they are going within seconds. If there is no time, many users will not return.
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Growth of Internet Subscriber Base in India

Month Year Subscriber base (in millions)

Aug-95 0.01
Mar-96 0.05
Mar-97 0.09
‘Mar-98 0.14
Mar-99 0.28
Mar-00 0.9
Mar-01 3
Mar-02 3.2
Mar-03 4
Mar-Oj ;4_‘2
Mar-05 7.2
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Advantages of internet

1. Target Marketing: - One of the best aspects of the Internet is the ability to target specific groups of people who have little or no insurance. in the

consumer market. Thanks to personalization and other technologies, websites can better meet needs and expectations.

2. Message customization: - Through clear objectives, messages can be tailored to meet the specific needs and wants of the target audience. The interactive

capabilities of the Internet make one-to-one transactions possible and more successful in business and consumer markets.

3. Interactive Potential: Interactive interactions on the Internet lead to some level of customer engagement. Website visitors are already interested in the

company and/or product they visit.

4. Access to information: - Perhaps the best thing about the Internet is that it can be accessed through information. Internet users can find useful
information on almost any topic by searching on one of these search engines. When visiting a site, users can get useful information about specific products,
prices, purchasing information and more. Links will take them to additional information when needed.

5. Creativity:- Creating a creative website can improve the image of the company, lead to repeat visits and create a good standing of the company or

organization in the minds of customers.
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6. Promotion: - For many companies selling products with limited budgets, www (World Wide Web) has enabled them to reach customers that could not
be done before. For investment opportunities that require the use of traditional media, businesses can gain opportunities from the country and even have
international influence.

Disadvantages of internet

1. Evaluation problems: - One of the most unfortunate aspects of the Internet is the lack of trust in the scientific data produced. Quick view, audience data
and other statistics from researchers will reveal major inconsistencies, leading to uncertainty and distrust. One of the largest and most influential business
publications has exposed an internet research company that owns many sites, saying the figures it provided were "scary" and that much of the website's
code was unchecked or unchecked. This is mainly because there are reports of increased fraud.

2. Characteristics of the target audience: - Due to the rapid growth of the Internet, the characteristics of the target audience are also changing rapidly.
Submitted numbers can be processed quickly and often differ from the numbers provided.

3. Internet Rant: - Sometimes it takes a long time to download files from the internet. As the number of users increases, the time will also increase and
some sites may not be accessible due to the number of visitors. This is a big problem for many speed users.

4. Cost: - The market value of MAT continues to increase. Building a site can be expensive, but a good site is even more expensive to build and maintain.
As previously mentioned, Levi's was frustrated by the cost of maintaining a website that was considered "world class"; This is one of the reasons why it
stopped its e-commerce business.

5. Low productivity: - Although online advertising has improved, there is not much potential for competing media by producing online advertising.
Although advanced technology and the advent of rich media have closed the gap, the web still lags behind in some areas.

Given below is the comparison between Traditional and Web Advertising that will signify the importance it.

Web Advertising

Traditional Advertising

Bound by geography and location

Advertisement costs are relatively
high

Lead times for implementation are
substantial

Limited interactivity exists, if at all
Getting customer feedback is a
painstakingly slow process
Tracking the effectiveness of the
Advertisement efforts is relatively

difficult

Marketing efforts are restricted by
time and space

Traditional marketing is static

The Web market is borderless

Web Advertisement rates are
relatively low

Lead times are virtually non-existent

Web marketing is based on high level

of interactivity

Customer feedback is immediate

Effectiveness can be easily monitored

On the internet, Advertisement can be
carried out 24 hours a day, 365 days
a year

Web advertising is dynamic and
multimedia supported
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Future of Internet

The future of advertising may be influenced by the following key points:

1. Personal Data: Advertisers will continue to use personal data analysis and artificial intelligence to customize ads based on personal preferences and
behavior to create personalized advertising and advertising. plans. .

2. Interactive and immersive experiences: With the rise of augmented reality (AR) and virtual reality (VR), advertisers will discover more ways o engage
with the audience, allowing them to take a new way to learn about the product. and services.

3. Native Advertising: As consumers become wary of traditional advertising models, the importance of native advertising (advertising that integrates into
the content environment) will continue to grow, offering advertisers more ways to reach their target audiences. The real way.

4. Influencer Marketing: Influencer marketing will continue to be a powerful tool for advertisers as businesses partner with social media to promote their
products and services and serve the people involved.

5. Ethics and transparency: As concerns about data privacy and advertising ethics continue to grow, advertisers need to pursue transparency and
accountability in their advertising campaigns to build trust with customers.

6. Advertising Trends: Advances in new technologies such as Blockchain and the Internet of Things (loT) will provide advertisers with new opportunities
to track and evaluate the effectiveness of their marketing plans and deliver more targeted and relevant advertising. . .

Use of internet advertising in business
1. Targeted Reach: Online advertising allows businesses to target specific demographics, interests, and behaviors to ensure their messages reach the mo
st relevant audience.

2. Cost-
effective: Compared to traditional advertising such as television or print ads, online advertising generally offers lower costs and a better return on invest
ment, especially in the form of pay-per-click (PPC).

3. Measurable results: Businesses can monitor the performance of their online ad campaigns in real time so they can make immediate adjustments for o
ptimization.

4. Global Audience: The Internet enables businesses to reach a global audience regardless of geography, thus opening new markets and opportunities.

5. Flexibility and personalization: Online advertising offers a variety of advertising and customization options, allowing businesses to customize their a
dvertising plans to suit their goals and objectives.

6. Interactive: Online advertising can be interactive and engage users in ways that traditional advertising cannot, thus increasing engagement and intera
ction.

7. Retargeting: Online advertising allows businesses to bring back users who have previously interacted with their website or expressed interest in their
products or services, thus increasing conversions.

8. Instant release: Unlike traditional media, which has a long cycle, online advertising can deliver almost instantly and respond quickly to market chang
es, copy and samples.

BIBLIOGRAPHY

This study was conducted with a view to know that whether Online Advertising is effective. It has been observed that there are many factors, which effect
this statement of Problem like Occupation, Age, life style social factor, For this purpose a structured questionnaire had been designed and analysed.

After analyzing the data the following factors have been found out as major causes for the Online Ads Effectiveness The percentage of Male browsing
the net are more than that of Female Most of the internet users are in the age group of 20-30years with 35% which indicates that youngsters are using
more net than that of the other community.

Most of the student community use internet more than that of the other occupation as it is a means of entertainment so the advertiser should target the
student community to influence their effectiveness Compared to that of the students self-employed business people browse more for purchasing products
and students browse more for information and entertainment.

Almost 60% of the people who browse the Net check t online Ads while browsing only if they are interesting and informative
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CONCLUSION

Is Advertising on the Internet a viable option? | have looked at this question in terms of effectiveness, profitability, and marketing methods. Internet
advertising offers increased awareness of companies, an easy method to distribute information, advanced methods of targeting consumers, an immediate
and direct line to the customers, and reduced costs in performing these tasks. The only negative aspect is that consumers have to conquer their fears of
the Internet - the fear that ordering through an on-line advertisement will get lost in the void of cyberspace. Fears always come with new technology, but
it does not take long for people to adjust. As people get more accustomed to finding their product information on the Web, more and more readers will
actively seek out Internet advertising sites. Final y Donot try to do "anything and everything" to get the buyer's attention. Everyone who comes to site
isn't going to buy. The harder you try to get their attention and force them to read your ads, the harder they will try to escape.



