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ABSTRACT

Gossip is characterized by the exchange of negative or private information about others, which has been a pervasive issue within human interactions, affecting
interpersonal relationships in various contexts. The research objective is to assess the levels of gossip among adults in St. Matthew’s Catholic Church Felele. The
study was grounded in Robin Dunbar's Gossip Theory and used a Descriptive Research Design. The data for gossip was collected using Gossip Function
Questionnaire. The target population was 1,120 Christian adults while the sample size was 295 participants, which was selected using simple random sampling.
The data collected was analysed using descriptive statistics. The results of the study was presented using percentages, frequencies, and tables. The study findings
showed a moderate level of gossip among the participant and highlighted the need for parishioners to become more aware of the danger of gossip, to help improve
their interpersonal relationship. The Bishop and The Parish Priests should organise seminars and workshops to highlight the detrimental influence of gossip on
interpersonal relationship and to provide avenues for seeking support and guidance when dealing with gossip related conflict.
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INTRODUCTION

Gossip is a behaviour that may be found in many cultures and societies, including religious communities. While gossip is frequently seen as harmless or
insignificant, its consequences can be far-reaching, especially in close-knit societies like adult Christians. Interpersonal relationships are important in the
lives of Christians because they serve as the foundation for their faith-based communities. Investigating the impact of gossip on these connections becomes
critical for identifying potential sources of conflict, division, and loss of trust.

Gossip can be used as a noun, verb, or even an adjective. Gossip is information about a person that is spread from person to person without independent
verification. It is frequently imbued with a specific ideology, point of view, or agenda (Sharan, 2009). Typically, gossip is not shared directly with those
to whom it pertains, at least not at first. There is not a lot of literature on gossip in psychology and anthropology. Lomer (2014) sees the need to spread
derogatory stories about people as stemming from the interaction of the group mind and the individual's hampered discharge of sexual instinct, as well as
the striving of all subordinate individuals for social revenge, using Le Bon's work on crowd psychology as a springboard. Gossip is considered as a
negative social phenomenon that emerged when people attempted to trade knowledge about an unobservant third party in an evaluative manner (Chua &
Uy, 2014).

Gossip, or passing judgement on individuals when they are not there, is a regular occurrence. It has been called destructive and malicious (Beersma &
Van Kleef, 2012; Peters & Kashima, 2013), religiously condemned (Nevo, Nevo, & Derech-Zehavi, 1993b), and “spiritually unhealthy" (Westacott, 2000,
p. 78). According to Dunbar's (2004) evolutionary perspective, gossip functioned to restrain "free riders and social cheats" (p. 100). Feinberg et al. (2012)
discovered that people gossiped to aid others by way of social interaction. People see gossipers as unlikable (Farley, 2011), untrustworthy, and not credible
(Turner et al., 2003). It is not unexpected that people understate the level to which they gossip on a daily basis (Hartung & Renner, 2013). Following the
above research, there are two perspectives on gossip. One half of the research thinks gossip it is great, while the other half thinks gossip it is terrible.

According to Szekfli and Szvetelszky (2015), gossip is a mix of specific stories and opinions about the narrative, and it plays an important role in spreading
opinions about political preferences, urban legends, and even what things to buy. True gossip is distinguished by the transference of one's thoughts about
the narrative rather than by the story itself. According to Crockett (2014), most people have excellent intentions to avoid gossip but lack the insight and
understanding to refrain from discussing everything they know. This lack of wisdom can cause harm to both individuals who are the target of gossip and
those who participate in it.
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According to Liubov (2022), gossip is "idle talk or rumour, especially about the personal or private affairs of others"; the act is also known as dishing or
tattling. Gossip is a research issue in evolutionary psychology, which has discovered that gossip is an important way for people to monitor cooperative
reputations and hence preserve broad indirect reciprocity. Indirect reciprocity is a type of social interaction in which one actor assists another and is then
rewarded by a third party. Robin Dunbar (2004), an evolutionary scientist, found gossip as enhancing social bonding in big groups. It has been discovered
that gossip has an impact on trust, communication, and community cohesion. Understanding the fundamental causes of gossipy behaviour is critical for
establishing methods to reduce its impact.

In Spain, Fonseca et al. (2020) emphasised that it is often considered that people will spread false gossip for selfish reasons. If correct, this assumption
poses a challenge to the rising corpus of evidence claiming that gossip is a quick source of reliable reputational information and hence improves wellbeing.
Cruz et al. (2021) emphasised the importance of gossip--a sender talking to a receiver about an absent third party--in reputation creation, partner selection,
and collaboration.

Pépay et al. (2023) describe gossip in Budapest as chatting about relevant persons while they are not present. It is thought to account for a significant
portion of informal communication. The perception of gossip's predominance means that it may be easily detected and distinguished from other topics in
casual discussion. Multiple theoretical viewpoints, including one that portrays in-group gossip as an informal technique for enforcing norms and
penalising norm breakers, and another that argues gossip is used to relieve irritation and transmit envy, may justify its peculiarity. However, if the ultimate
goal of gossip is to enable social bonding between the sender and the receiver, this does not distinguish gossip from other conversational subjects that
bring social satisfaction, such as entertainment and food.

In Africa, Dlamini and Mdletshe (2019) stressed that gossip is relevant in any workplace, in South Africa. The authors contend that employees are more
likely to improve their performance if the gossip is about work-related matters as opposed to unrelated ones. Equally, if gossip is there all the time, it
could be detrimental to a worker's sense of self-worth. According to Dlamini and Mdletshe's research, there is both positive and negative gossip in the
workplace. While positive gossip is important, negative gossip can negatively affect employees' self-efficacy and interpersonal interactions.

Studies carried out in Nigeria show that employees frequently engage in workplace gossip. It happens informally (outside of work contexts) as well as
formally (during work hours). Babalola et al. (2019) investigated the influence of negative workplace gossip on customer service performance and the
moderating effects of trait mindfulness and forgiveness in Nigeria. According to the study, targets' ability to provide excellent customer service be
hampered by perceived unfavourable workplace gossip since it creates a foul attitude. They argue that this mediation mechanism is regulated by the
targets' forgiveness and awareness. Workers gossip for a variety of reasons, such as information-seeking, social connection, and frustration release.
Workplace rumours have a big impact on the culture of the company. Positive gossip, like complimenting co-workers or exchanging success tales,
promote unity and friendship among teammates. Negative gossip, on the other hand, can ruin a workplace by spreading rumours, disparaging others, or
discrediting co-workers. The definition of gossip is the same in Africa. There are two perspectives on gossip: the positive and the negative, rather than
religious gossip, the focus is largely on workplace gossip.

Gossip has been demonstrated to have certain psychological effects in social psychology research. People who have been the target of gossip have been
demonstrated to experience sadness, anxiety, suicidal thoughts, and eating disorders, according to Beersma and Van Kleef (2012). Furthermore, it is never
simply the individual who is targeted who suffers. Investigating the influence of gossip on these connections becomes critical for uncovering latent
sources of conflict, division, and loss of trust among the participant of St. Matthew’s Parish Felele and St. Theresa’s Parish Ganaja. Gossip is a global
phenomenon that exists in all cultures and society. It usually entails the dissemination of unsubstantiated information about others, generally in an
unfavourable or judgemental light. However, according to research, gossip spreads quickly within social networks, resulting in its predominance in
interpersonal connections among adult Christians (Scott & Nowak, 2019).

Gossip has both positive and negative effects on Christian communities. While some studies in the United States of America suggest that sharing prayer
requests and support for those in need can foster a sense of unity (Clinton & Langberg, 2011), other research indicates that negative gossip can lead to
division, distrust, and the erosion of community bonds (Arbuckle, 2004). The last statement is consistent with biblical teachings on the value of speaking
sweetly and avoiding slander.

Campbell (2014) investigated how church gossip might damage one's faith and/or service in the Christian church through study on church gossip in
Canada. The study looked into the hazards and benefits of gossip in the Christian community across four provinces and seven denominations in Canada.
The study discovered that one of the important markers of whether church gossip was supposed to be detrimental or beneficial was the intent of the
individual giving the information.

Gossip is a prevalent behaviour that can have serious effects in a number of situations, particularly among Nigerian Christians. The spread of unreliable
or unsupported information is one of gossip's distinguishing traits. Spreading unfounded gossips, conjectures, or subjective viewpoints about other people
without supporting documentation or first-hand experience is referred to as gossip (Giardini & Wittek 2019). People who gossip are insecure or low in
self-esteem. By disparaging others, rumours and negative discussion about them might give the gossiper a short-lived sensation of dominance or
superiority and improve their self-esteem (Tan, 2021). Talking about someone else's accomplishments, success, or attractiveness might cause feelings of
envy or jealousy. Rather than recognising the successes of others, gossipers could try to discredit those they regard as competitors by distributing
unfavourable information or rumours. According to Bechtoldt et al. (2020), the need for social acceptability and affirmation fuels gossip. People may
gossip in order to attract attention, win others over, or blend in with a specific social group. One of the main causes of gossip is poor communication
skills. People who find it difficult to confront issues or communicate their emotions openly may turn to gossip as a release valve for their annoyances or
as a means of getting approval from others.



International Journal of Research Publication and Reviews, Vol 5, no 5, pp 1503-1510 May 2024 1505

St. Matthew Catholic Church Felele Lokoja, Kogi State, is located in the North central part of Nigeria. Her worshippers have lived in unity since the
community started. However, it has been a thing of concern on how information have been handled and communicated from persons to persons which is
causing seeming division among the people. There have been undocumented studies of gossip and its influence on the interpersonal relationship of the
Parishioner. This informed the purpose of this study. Similar research was carried out at St. Theresa Catholic Church Ganaja, Lokoja Diocese, Nigeria.

Interpersonal relationship in the parishes is the problem. Parishioners are of the opinion that invalidated information among adult Christians have affected
greatly the interpersonal relationship in St. Matthew’s Catholic Church, Felele, and St. Theresa Catholic Church Ganaja, Lokoja Diocese. In St. Matthew’s
parish for example, Parishioners find it difficult to relate well because of underline issues that revolve around gossip. The Mass is the only unifying factor
that keep the people of God together, such that, after the mass it is nearly impossible to get adult Christians to agree on other issues as it concerns the life
and growth of the people of God.

The prevailing issues of malice, enmity, division among the people of God as a result of misinformation, unverified information and wrong channels of
communication, has also led to psychological issues. Psychological issues like depression, anxiety and suicidal tendency of people who have been the
subject of gossip and are not able to integrate properly with fellow church members. Many of the reason of the unspoken conflict, through bi-directional
communication is perceived to be tied to gossip.

People spread rumours out of disrespect for personal space and boundaries; others spread rumours out of a desire for entertainment or a desire to pass the
time. People gossip to make their social connections stronger or to divert attention away from their personal issues or dissatisfaction; the need for approval
and validation from others. People engage in gossip as a means of gaining favour, being noticed, or fitting in with a particular social group. Therefore,
this study investigated the levels of gossip among adult Christians in both parishes.

4.0 LITERATURE REVIEW

Robin Dunbar’s Gossip Theory guided the study. Robin Dunbar, a British anthropologist and evolutionary psychologist, proposed Dunbar’s Gossip
Theory (2004). According to Dunbar's hypothesis, gossip is essential in human social interactions and acts as a tool for preserving social links and
managing relationships within a society. This research applied Dunbar's theory to the unique setting of adult Christians and their interpersonal
relationships within the church community. The research also looked into the potential good and negative effects of gossip in this religious context. This
study adds to our understanding of the role of gossip in interpersonal relationships among adult Christians by utilising Dunbar's theory to offer light on
how gossip functions within this particular social and religious community.

This study aimed to increase awareness and stimulate meaningful debates about the implications of gossiping within faith-based communities by
identifying the influence of gossip on adult Christian interpersonal relationships. The outcomes of this study, we hope, will encourage proactive actions
to foster healthy, supportive, and inclusive Christian communities. Finally, cultivating strong connections based on trust and respect can contribute to the
Christian community's general well-being and togetherness.

The practise of gossip is prevalent in all nations and cultures. It usually entails the dissemination of incorrect information about others, frequently in a
disparaging or judgemental way. According to research, gossip has a high prevalence in adult Christians' interpersonal connections due to how quickly it
can travel through social networks (Scott & Nowak, 2019). The level of gossip in Christian communities, where the ideals of compassion, humility, and
respect for others are frequently emphasised, creates crucial issues regarding how believers balance their adherence to religious precepts while engaging
in interpersonal interactions.

A Canadian study by Farley (2011) on Is Gossip Power? The Inverse Relationships between Gossip, Power and Likability, used a qualitative analysis of
128 persons. The study applied the social information processing theory, which revealed that high frequency social secular gossipers were regarded as
weaker and less loved than low frequency gossipers., that high frequency gossipers were perceived as less likeable and powerful the more negative they
became. The study discovered that those who gossip frequently nonetheless have a lot of friends. The study made an educated guess that high frequency
liars might be tolerated in social networks out of concern for others' access to knowledge, but they would be kept at a distance. While this study is useful,
it is still inadequate because it lacks revealing information about the relationship between gossip and interpersonal relationship outside the area of its
study. This present study sought therefore, to build on the gap by undertaking a study in Nigeria that considers levels of gossip.

Fonseca et al. (2020) in Spain highlighted in the study on Truth, Lies, and Gossip that it is often believed that people would spread false rumours for their
own selfish interests. The study used 320 participants and applied the Relational Aggression theory in the qualitative study. By investigating the frequency
and kind of spontaneous lies told by gossiping participants in networks playing a series of one-shot trust games (n=320), this inaccuracy hypothesis was
put to the test. Whether or not gossipers were in competition with one another was influenced. It was determined that lies account for a sizable portion of
messages and are twice as common in situations where gossipers are competing. The amount of trust was unaffected by this, though. This was explained
by the discovery that some lies are welfare enhancing and that gossip targets are insensitive to lying. These results imply that lying need not stop chatter
from serving reputational purposes and might even facilitate it. The reviewed study above was qualitative and thus lacked quantitative findings for
generalization. In order to fill the knowledge gap, the present study used a mixed method approach.

Cruz et al. (2021) conducted a quantitative study in Dutch on Gossip and Reputation in daily life. Using a sample size of 309, they used the Social
information process theory, and laboratory experiments revealed that people gossip about the cooperativeness of others, and that they utilise gossip to
condition their own cooperation. Daily events in which people either transmitted or received gossip about a target were sampled in a Dutch community
sample (n=309) over a 10-day period (ngossip = 5,284). The authors go outside the laboratory to test various predictions regarding the substance of
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ordinary gossip and how people use it to update the reputation of others in their social network based on theories of indirect reciprocity and reputation-
based mate selection. Receivers largely perceived gossip to be accurate and modified their target evaluations based on it. In turn, a positive shift in a
target's evaluation was connected with higher intentions to aid them in future interactions and lower intentions to avoid them. Thus, in everyday life,
gossip is utilised to affect and update reputations in a way that allows for partner selection and indirect reciprocity. Thus, while it is commendable, the
present study covered the gap by focusing on another variable with another target population.

In Italy a study by Riace, Driel, and Verkuyten (2022) on Gossip, Diversity, and Community Cohesion: The Case of Multi-Ethnic Communities was
conducted. The empirical research is based on 11 months of fieldwork in Riace, a tiny town in Southern Italy that has supported 365 refugees and migrants
for over 20 years. The authors concentrated on the Dunbar gossip hypothesis as it manifests itself in daily life and is ingrained in the local social context.
The study investigated whether gossip can help to include and integrate people from various ethnic and migration origins into a local society. The findings
show that much of the local gossip is inter-ethnic and promotes strong community bonds by preserving local norms and fostering trust relationships and
shared narratives. According to their findings, local gossip does not have to be divisive but can potentially have inclusive and integrative ramifications in
multi-ethnic local environments. The study is highly insightful to the field of research; nevertheless, it was conducted in Italy, not Nigeria, leaving a gap
that the current study seeks to fill.

Pépay et al. (2023) conducted a survey in Budapest, Hungary, to determine how gossip differs from other topics in spontaneous conversation. The
qualitative study employed the Communication privacy management theory with a sample size of 123 to investigate how gossip differs from other forms
of communication. Gossip, or chatting about relevant persons in their absence, is thought to account for a considerable portion of informal communication.
The perception of gossip's predominance means that it may be easily detected and distinguished from other topics in casual discussion. Multiple theoretical
viewpoints, including one that portrays in-group gossip as an informal technique for enforcing norms and penalising norm breakers, and another that
argues gossip is used to relieve irritation and transmit envy, may justify its peculiarity.

In Africa, Dlamini and Mdletshe (2019) carried out a study on Employees' Perceptions of Workplace Gossip in South African Public Sectors: The
Implication on Job Performance. Using the normative gossip theory, this qualitative study examined how employees protrude themselves after becoming
victims of gossip in a workplace with 25 participants. Data was collected and examined after interviews with twenty-five office workers. The study found
that if the gossip is work-related rather than non-work-related, employees are more likely to enhance their performance. Continuous exposure to gossip,
on the other hand, might have a negative impact on an employee's self-efficacy. The study's objective was to provide managers and practitioners with a
comprehensive understanding of office gossip by adding a new dimension to the impact of workplace gossip on job performance and employee self-
efficacy. The study is significant to research. However, it focused on job performance because of work place gossip. The study lacked information about
Church gossip or gossip among Christians. Thus, this present study sought to cover the knowledge gap in the study.

Babalola et al. (2019) explored the Negative workplace gossip: Its impact on customer service performance and the moderating roles of trait mindfulness
and forgiveness in a qualitative study in Nigeria. The qualitative study based on Affective events theory analyses why and when targets' in-role
performance in the context of service is hampered by perceived bad workplace gossip. The study included 50 people, these included employee-customer
dyads in ten hotels in Nigeria's business hub (Lagos). Front-line desk officers, room service personnel, food service, bartenders, and customer service
agents are examples of focal employees. In each of the hotels, trained data collectors gained permission from the manager-in-charge to conduct multi-
wave surveys as part of a big research study targeted at enhancing hospitality service delivery. The study suggest that perceived bad workplace gossip
hinders targets' customer service performance by triggering negative mood. The study contend that the targets' traits of mindfulness and forgiveness
regulate this mediating mechanism. These findings lend credence to the affective events viewpoint in understanding negative workplace gossip and
provide a more comprehensive understanding of its implications. Again, while the study presents work place gossip, this time in Nigeria, this present
study will focus on Church gossip, that is prevalence of gossip among Christians. Thus, the gap in literature was filled by the present study.

Few researches have been conducted to investigate the prevalence of gossip within Christian communities. In Canada, a study by Campbell (2014) on
Church Gossip: Prophecy or Profanity How is one’s Faith and /or Ministry affected by Church Gossip? Was conducted across various congregations and
discovered that about 75% of participants acknowledged to partaking in gossip at some point. In a qualitative research, the study interviewed seven
Christians from four provinces in Canada from diverse denominations to go more into the topic of gossip within the Christian church community and the
potential risks and advantages. The study demonstrated how church gossip can both be prophecy and profanity using literature studies, theological
analysis, and participant information. The aim of the individual giving the information is a key determinant of whether church gossip was intended to be
detrimental or beneficial. While Campbell focused on prophecy and obscenity in church gossip, it did not connect gossip to interpersonal relationships, a
gap that this study seeks to remedy. Campbell employed a qualitative research approach in his study of church gossip; the current study used a descriptive
survey research design to examine the level of gossip.

5.0 METHODOLOGY

This study used descriptive research design. Aaccording to Creswell (2014), Descriptive research isa research method used to determine the
characteristics of a population or particular phenomenon. This study employed quantitative data collection and analyses procedures. The quantitative data
was analyzed using descriptive statistics with the Statistical Package for the Social Sciences (SPSS) version 23. The targeted population in this study
comprised faithful from two parishes within Lokoja town. According to the annual Diocesan statistics of 2023, the population of the parishes are 350 and
770, excluding children, giving a total of 1,120. The study included both males and females from 18 years to 70years. This was because people between
ages 18 to 70 were assumed to have full understanding of the concept of gossip.



International Journal of Research Publication and Reviews, Vol 5, no 5, pp 1503-1510 May 2024 1507

The research questionnaire comprised of 18 questions. The questionnaire constituted of closed-ended questions, and was administered to the participant
of St. Matthew’s Catholic Parish Felele, and St. Theresa Catholic Parish Ganaja, Lokoja Diocese. The questionnaire consisted two sections, A to B. The
first section A, addressed the respondents’ demographic information. The second section B, addressed the levels of gossip in St. Matthew and St. Theresa
Parishes. The research systematically followed the recommended data collection procedures. The researcher’s authorization letter was obtained from the
Psycho-Spiritual Institute of Lux-Terra Leadership Foundation Abuja: An Affiliate of Catholic University of Eastern Africa, Nairobi. This letter was
obtained a week before the data collection exercise. The letter was presented to the Bishop of the Catholic Diocese of Lokoja, where the Parish under
study is located. The research also obtained the permission of the Parish Priests of St. Matthew’s Parish Felele and St. Theresa Parish, Ganaja. Upon
being granted permission to carry out data collection, the researcher prepared data collection exercise in a week time.

The researcher adequately communicated with the research assistant, who helped to organize a meeting with the respondents and made introduction about
the research. This was done to assure the respondents of the confidentiality of any information they will provide and requested them not to write their
names as they responded. Then the number of those to participate were by simple random sampling. The questionnaire that was distributed contained
close-ended questions and they took on the average between 10 to 15 minutes to complete.

6.0 RESULT AND DISCUSSION

This study sought to assess the levels of gossip among participants in St. Matthew’s Catholic Church Felele, and St. Theresa’s Catholic Church Ganaja,
Lokoja Diocese, Nigeria. The scoring of the Gossip Function Questionnaire by Foster (2004) indicates that, the higher scores indicate more influence of
gossip in that area. Using Egunjobi (2022) A Guideline to Reporting Statistics in APA Style, the scorings are as follow:

Table 1

Levels of Gossip

Rating Frequency Percent
Very High 1 5

High 8 3.8
Moderate 141 66.8
Low 60 28.4
Very Low 1 5

Total 211 100.0

This study's findings on the levels of gossip among participants showed differing degrees of involvement in gossip-related behaviours. In particular,
moderate levels of gossip were reported by 66.8% of participants, low levels by 28.4%, and very low levels by 0.5%. Furthermore, 3.8% and 0.5%,
respectively, indicated high and extremely high levels of gossip. These results demonstrate the common occurrence of gossip among participants; a
sizeable percentage claimed relatively little involvement, while other participants indicated higher levels of gossip behaviour.

The distribution of responses indicates that gossip is a common phenomenon among the study participants, as the majority reported at least a moderate
level of engagement in gossip-related behaviours. This finding aligns with Campbell (2014) study on Church Gossip: Prophecy or Profanity How is one’s
Faith and /or Ministry affected by Church Gossip? That about 75% of participants acknowledged to partaking in gossip at some point, across various
congregations.

From a psycho-spiritual perspective, moderate gossip may be a sign of deeper problems like social comparison, insecurity, or poor communication skills
among parishioners in St. Matthew and St. Theresa Parishes Lokoja. Individuals who report low levels of gossiping might be more conscious of the
detrimental effects of gossip and more dedicated to using ethical communication techniques. From a Psycho-Spiritual standpoint, this subgroup might
gain from encouragement to avoid gossiping temptations, reinforcement of positive social norms, and assistance in developing genuine and courteous
relationships within the faith community.

Participant who report extremely low levels of gossip could be excellent role models in the religious community, exhibiting qualities like prudence,
integrity, and compassion in their dealings with others. On the other hand, people who report very high and high levels of gossip may also report higher
degrees of mistrust, spiritual alienation, and interpersonal conflict. Psycho-spiritual treatment can help these people heal from deep emotional scars, grow
in empathy and responsibility, and, if necessary, promote forgiveness and reconciliation.

In summary, the results emphasise how crucial it is to deal with gossip in the context of psycho-spiritual therapy. Therapists can support individuals in
developing healthier communication patterns, fostering empathy and understanding, and fostering a culture of respect, trust, and compassion within the
faith community by investigating the psychological, relational, and spiritual aspects of gossip-related behaviours. Psycho-spiritual therapy also facilitates
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personal growth and spiritual transformation by assisting individuals in connecting with their spiritual resources, strengthening their sense of purpose and
togetherness, and bringing their behaviours into alignment with their religious beliefs.

7.0 CONCLUSION AND RECOMMENDATION

This section examined the main findings and conclusion of the study in relation to the theory and practice of gossip. The level of gossip is moderate. This
implies that gossip is a common occurrence among the participants. The researcher encountered some challenges in the course of carrying out this study.
A major challenge in this research was the few studies done on the levels of Gossip. This area of research although not new, most of the work to date, are
only definitional in nature. Due to the distance from the study area, the research engaged in sending the questionnaire to the participants by email and
WhatsApp, using the Google form. The research followed up through calls and text messages to make sure that the participants filled out and send back
the questionnaires. However, the data obtained from the online questionnaires were sufficient for generalization of the research findings.

Gossip is a prevalent phenomenon in various social contexts, including religious communities. Understanding the dynamics of gossip and its impact on
interpersonal relationships among Christian is crucial for promoting healthy social interactions within religious communities. There is an urgent need for
more research into the impact of gossip on adult Christians' interpersonal relationships, with a focus on culture, spirituality, and psychology. We need to
investigate Christians' habits, beliefs, and attitudes to see how gossip influences individuals personally and, by implication, their faith.

The Parish priests should implement clear communication channels. Implementing clear communication channels within religious communities to reduce
moderate gossip to a low level. Encourage open dialogue and provide platforms for individuals to address concerns or conflicts directly rather than
resorting to gossip.

The bishop in connection with the Parish priests can offer educational workshops or seminars that highlight the detrimental effects of gossip on
interpersonal relationships and community cohesion. Provide resources and strategies for addressing conflicts constructively and promoting a culture of
respect and confidentiality. Foster a culture of accountability and support within religious communities by encouraging individuals to hold themselves
and others accountable for their words and actions. Provide avenues for seeking support and guidance when dealing with gossip-related conflicts.

The Parish Priests can establish counselling and emotional support services within religious communities to assist individuals who have experienced
strain due to gossip. Provide access to trained counsellors or pastoral care providers who can offer guidance and support in navigating interpersonal
challenges. Emphasize the importance of forgiveness and reconciliation in resolving conflicts and healing relational wounds caused by gossip. Encourage
individuals to practice forgiveness and seek reconciliation with those affected by gossip, fostering a culture of grace and restoration within the community.
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