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ABSTRACT

The technique that determines how Indian consumers choose life insurance plans is a complex phenomenon that is impacted by several variables, such as
socioeconomic status, cultural norms, financial literacy, and familial responsibilities. The complex dynamics of this process are examined in this abstract, which
highlights the important role that technology plays in influencing customer preferences and behavior.

In India, the desire for protection against unanticipated events and financial stability frequently motivates people to buy a life insurance policy. To learn more about
various insurance products, coverage options, premiums, and claim settlement procedures, consumers usually conduct in-depth research. Also, the manner in which
individuals view risk and uncertainty in their culture has an important effect on how they interpret and choose life insurance.

The recent development of technology has resulted in an important shift in the way Indian consumers approach life insurance decision-making. With easy access
to information and comparison tools, consumers are empowered to make better decisions thanks to the everywhere availability of internet access and the proliferation
of mobile devices. Customers may now acquire policies more conveniently and hassle-free thanks to insurance firms' mobile applications and online platforms.

Moreover, advancements in technology like machine learning, big data analytics, and artificial intelligence have completely changed the insurance market by
enabling businesses to customize their products to each client's specific wants and preferences. It also enhances customer satisfaction and improves the overall
shopping experience.

However, while technology has undoubtedly facilitated the decision-making process for Indian consumers opting for life insurance policies, challenges such as data
privacy concerns, cybersecurity threats, and digital literacy gaps persist. Therefore, it is essential for insurance companies to strike a balance between leveraging
technology for innovation and ensuring consumer trust and confidence in the digital ecosystem.
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INTRODUCTION

The decision-making process that consumers go through when choosing life insurance policies is a result of a dynamic interaction of several variables in
India's diversified terrain, where tradition blends with technology and economic goals soar alongside cultural values. Life insurance is an essential
financial tool that offers people and their families mental comfort during uncertain times in addition to financial protection. In India, the importance of
life insurance is mostly due to cultural expectations, familial responsibilities, and a rising financial planning consciousness. In addition, the emergence
of technology has significantly changed the insurance industry by altering customer expectations and behavior.

This introduction provides an overview of the complex relationship between consumer choice and technology's transformational impact on life insurance
in India. It describes the critical variables that influence consumers' choices about life insurance policies and clarifies how technology is changing this
field.

1.  Cultural Background and Inherent Responsibilities: Themes of collective responsibility and familial communication is strongly rooted in
Indian culture. In these types of situations, a person's decision to get a life insurance policy is frequently driven by a sense of obligation to
their family. The necessity for financial protection against unavoidable terrible events is heightened in the traditional family unit system, where
several generations live collectively under one roof.
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2. Awareness and Literacy in Finance: The degree of financial knowledge and literacy among Indian consumers has clearly changed throughout
time. Individual awareness of the significance of risk mitigation and financial planning is growing due to the abundance of information outlets,
include websites, financial specialists, and educational materials.

3. Investment Goals and Economic Factors: As India's middle class grows and their discretionary incomes rise, more people are looking at other
options of safeguarding their assets and generate wealth. For its ability to provide both investment and protection, life insurance plans have
become a desirable choice for careful financial management. The patrons are made more inclined to include life insurance plans in their funds
to investments by the tax benefits correlated with insurance premiums.

4. Insurance Providers' Credibility and Trust: Any financial transaction, including those in the insurance industry, is built on trust. When choosing
a life insurance policy, Indian customers place a great deal of weight on the legitimacy and standing of insurance companies. Consumers' trust
and confidence in an insurance firm is greatly influenced by factors including the claim settlement ratio, the openness of policy conditions,
and customer service standards.

5. How Technology Affects Consumer Behavior: The insurance industry is entering a new era marked by ease, accessibility, and customisation
thanks to the development of technology. Technology has completely changed what individuals get involved with insurance products and
providers, from online policy comparisons and rapid quotations to digital platforms for policy administration. Furthermore, the use of
blockchain technology, data analytics, and artificial intelligence has improved insurance operations' efficiency, resulting in simplified
procedures and customized services.

6.  Shifting Distribution Channel Dynamics: The insurance industry's conventional distribution channels have been reshaped by technology,
extending the readily available and reach of life insurance products. Customers may now easily research on compare, and buy insurance plans
because to an increasing number of digital platforms, mobile applications, and online marketplaces, which have democratized access to
insurance services. Plus, InsurTech firms have become influential players in the market for using technology to rethink traditional protection
establishes and serve specialized markets.

In summary, the process by which Indian customers choose life insurance plans is a complicated phenomenon affected by economic, cultural, and
technical aspects. Technology will have an important effect on consumer behavior and preferences as it develops, transforming the insurance market and
the way insurers and policyholders connect.

LITERATURE REVIEW

Sandeep Katiyar, May 26 2023, in their paper “The Impact of technology on the Indian insurance industry” Economic Survey 2022-2023 observes that
India is poised to emerge as one of the fastest-growing insurance markets in the coming decade. The insurance industry has seen massive drives over the
last few years, with insurance penetration increasing from 2.7% in 2000 to 4.2% in 2020-21 in the country. However, the proportion of the uninsured and
underserved continues to be significant. The underserved population includes people living in rural areas, Tier 3/4 cities, low income households and
those working in the informal sector. This population often faces financial instability and are at a risk of being pushed further into poverty due to
unforeseen events like illness, accidents or natural disasters.

Factors like rising awareness about the need for insurance, enhanced governmental support through launch of new programs, opening up of regulations
have helped create inroads into the under-served segment. The government has launched several initiatives to promote insurance awareness and
incentivize people to purchase insurance products. For example, the Ayushman Bharat Yojana that provides for family coverage in the poor and vulnerable
segment or Pradhan Mantri Jeevan Jyoti Bima Yojana, a government-backed life insurance scheme, offering life insurance cover at a nominal premium
of appx Rs. 1 per day. However, more needs to be done to accelerate this process, and technology led models could be the game changer.

The under-served segment faces challenges at multiple levels:
Availability of suitable products that help them cover their specific financial risks while at the same time being affordable
Easy access to the products and a trusted partner to take them through the process of explaining the product to actual usage and claim settlement

Technology has had a transformative impact on the insurance industry. Insurtech is being seen as a way to bridge the gap by leveraging technology to
offer affordable and accessible insurance products to low income customers, customer in remote areas. The industry has been able to disrupt by means
of reducing costs, increasing efficiency and providing better service models to customers through technological advancements.

INSURANCE

Insurance is a contract that an insurance firm represents and offers its policyholders financial protection or reimbursement against losses. The business
combines the risks of its clients in order to lower the insured's payment costs. Most individuals carry insurance of some kind, whether it is for their life,
their home, their vehicles, or their health.



International Journal of Research Publication and Reviews, Vol 5, no 4, pp 7119-7125 April 2024 7121

Insurance plans protect against monetary losses brought on by mishaps, injuries, or property destruction. The expenses of liability, or being held legally
responsible for harm or damage done to a third party, are also partially covered by insurance.

An insurance policy, which specifies the terms and conditions under which the insurer will pay the insured, or their specified beneficiary or assignee, is
given to the insured. The premium is the sum of money that the insurance company charges the policyholder for the coverage specified in the policy. The
insured files a claim with the insurer for handling by a claims adjuster in the event that the insured suffers a loss that could be covered by the insurance
policy. A deductible is an obligatory amount that must be paid out-of-pocket by an insured before the insurance company will pay a claim . By obtaining
reinsurance, another insurance company agrees to take on part of the risks, allowing the insurer to hedge its own risk—especially if the primary insurer
determines the risk is too big for it to handle.

There are several sorts of insurance policies, and almost anybody, even a corporation, may locate an insurance provider ready to provide them with
insurance—for a fee, of course. Life, health, homeowners, and vehicle insurance are common forms of personal insurance policies. State laws mandate
auto insurance, and the majority of Americans carry at least one of these forms of coverage.

Firms acquire insurance coverage for hazards unique to their industry. An employee hurt while using a deep fryer in a fast-food restaurant, for instance,
may be covered by the policy. Due to a healthcare provider's carelessness or malpractice, medical malpractice insurance pays for liability claims resulting
in injuries or deaths. An organization may handle its workers' insurance plans with the assistance of a broker of record. According to state legislation,
businesses can need to buy specific insurance coverages.

Insurance plans are also offered for extremely particular need. Business closures brought on by civil authorities, identity theft insurance, and insurance
against kidnapping, ransom, and extortion are examples of this type of coverage.

Insurance Policy Components

A policy may be chosen more easily if you are aware of how insurance operates. As an example, you might not need complete coverage for your vehicle
insurance. The policy maximum, deductible, and premium are the three elements of any kind of insurance.

The cost, usually in the form of a monthly premium, of an insurance policy. While determining a premium, an insurer frequently considers a number of
variables. As some instances, here are several:

The following factors affect vehicle insurance rates: creditworthiness, age, location, and a host of additional variables that differ by state. Your history of
property and auto claims.

The following factors affect your house insurance premiums: location, personal property values, insurance history, and coverage quantities.
Age, sex, geography, state of health, and extent of coverage all affect health insurance premiums.
Costs associated with life insurance include age, sex, tobacco usage, health, and coverage amount.

How risky you are for a claim is mostly determined by the insurer. Consider the scenario when you have a history of driving recklessly and possess many
pricey cars. You will probably pay more for a vehicle insurance in that situation than someone who drives a single midrange sedan and has an impeccable
driving record. For comparable plans, various insurers could, however, charge varying prices.

Policy Bound

An insurer's maximum payment for a covered loss under a policy is known as the policy limit. It is possible to establish maximums for each period
(annual, policy term, etc.), for each loss or damage, or for the whole policy life, which is also referred to as the lifetime maximum.

Higher limitations are usually associated with higher premiums. The maximum sum that the insurer will pay for a conventional life insurance policy is
known as the face value. This is the sum that your beneficiary will receive once you pass away.

Family planning, maternity care, and pediatric care are examples of essential healthcare benefits that cannot have a lifetime limit under the federal
Affordable Care Act (ACA).

Deductions

Before the insurance company covers a claim, you must pay a certain amount out of pocket called the deductible. Deductibles act as a disincentive to
numerous little and unimportant claims.

A $1,000 deductible, for instance, indicates that you will cover the first $1,000 of any claims. Let's say the damage to your automobile is $2,000. The
remaining $1,000 is covered by your insurance once you pay the first $1,000.

Depending on the insurer and the kind of insurance, deductibles may be applied to each policy or claim. Both an individual and a family deductible are
possible for health insurance. High deductible policies are usually less expensive since fewer minor claims are filed due to the large out-of-pocket price.
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IMPACT OF TECHNOLOGY IN INSURANCE SECTOR

Technology is changing how consumers interact with life insurance companies, from policy purchasing to claims. These days, customers want policies
and services that are tailored to their own requirements and lifestyles rather than generic, one-size-fits-all solutions that are aggressively pushed by sales
teams on the ground. Insurance companies must simultaneously maintain a constant focus on improving operational effectiveness, fortifying the
foundation for risk management, and creating a competitive client experience.

1. Aurtificial Intelligence and Machine Learning:The life insurance sector is no longer characterized by laborious paperwork and protracted claims
processing. A significant shift is taking place in the insurance industry as a result of technological breakthroughs, particularly in the areas of
artificial intelligence (Al) and machine learning (ML). Examples of how Al may digitize physical documents include through optical character
recognition (OCR) and document scanning. Al systems may also confirm the validity and completeness of claim-related documents and detect
potentially fraudulent claims. These instances allow automation, which lowers human labor and boosts productivity by streamlining the claims
processing process.

Furthermore, a smooth customer experience may be ensured by combining OpenAls, ChatGPT, a newcomer to the market, with chatbots and virtual
assistants driven by Al and ML. Helping customers, responding to their questions in a timely and kind manner, and supporting them in understanding
complicated policy information are all ways to do this.

2. Internet of Things (loT): How we live and now insure has been completely transformed by the Internet of Things. IoT sensors, particularly
wearable technology that gather copious amounts of health-related data, are ubiquitous, ranging from tracking our walks to utilizing virtual
assistants to control lights. This data may be used to encourage and enhance healthy behavior in society by providing insightful knowledge
about risk variables associated with health mortality.

With the goal of keeping people healthy, Insurtech businesses are using this data to build medical-grade sensors and health applications. They are also
offering bundled life insurance plans with health platforms. For the health and life insurance sectors, this combination of wearable technology and
behavioral data has enormous promise.

3. Cloud Computing: Customarily, life insurance providers save client records and policy details on regional servers and data centers. This made
it more difficult for businesses to obtain data from faraway places and necessitated large investments in hardware and IT infrastructure. On
the other hand, insurers may now store and retrieve policy information and client data from any location with an internet connection thanks to
cloud computing. Thanks to technology, businesses can now exchange information with clients, partners, and staff members more readily,
which speeds up processes and enhances teamwork and decision-making. As technology advances, we may anticipate seeing an increase in
cutting-edge goods and services that enhance client satisfaction and benefit policyholders.

FINIDINGS & ANALYSIS

This research study is mainly based on primary data and the sample size is 20 consumers. The age group of 25% response is 18-25% and 45% response
is 26-35, 10% response is 36-45 and 20% response is 46-55. As the responses is from the all of the different age group.

Age

20 respooaes

. 46.89
@ 25 and above

The response of the consumer is 65% is female and left over response of 35% is male.
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Gender

20 responoes

0 Mae
® Famale

Education qualifications are up 65% of response is bachelor’s degree and 35% of response is Master’s Degree or Higher. As per the response, the
consumer is well educated and aware of society.

Educational Qualification
20 responses

@ High School or below
@ Bachelors Degree
@ Master's Degres or Higher

The understanding of life Insurance are up 15% of reponse is poor , 25% response is fair , 55% repsonse has good and 5% response is excellent . As in
previous questions we get to know as they are well educated but still they don’t are 40% of consumer who don’t have a good understanding about the life
Insurance Policy.

How would you rate your understand of life insurance
20 responses

® Poor

@ Fair

® Good

@ Excsllent

The reason why consumer has opted for the life Insurance Policy 55% respondent has taken it for the family responsibility, 30% of respondents has taken
it for the financial Security and 15% of respondent has taken it because of the tax benefits.
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How important is the reputation of the insurance provider in your Decision- making process?
20 regponses

® Very importam
® Important
@ Nat Important

The question is about the reputation of insurance companies effect in decision making and as per the response 60% respondents says that it is important,
35% respondents says that it is very important and 5% respondents say it not important .

Do you consider the us of technology(e.g., online platforms, mobile apps) when researching or
purchasing life insurance?
20 responses

@ Yes, shways
® Somstimes
® Rarely
@ Nover

The question is about does technology effect the purchasing of life insurance 50% respondents says yes, always, 35% respondents says sometimes and
15% respondents says rarely.

Do you believe that technology has made the process of purchasing life insurance more convenient?
20 responses

@ Strongly Agree
® Agree

@ Reutral

@ Disagree

@ Stongly Disagree

The Question is about the does technology has made the process of purchasing life insurance more convenient 60% respondents agree, 20% respondents
are neutral an 20% respondents strongly agree.
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what improvement would you like to see in the Insurance Industry regarding Technology adoption?

20 responses

@ Faster claim processing

@ More user- friendly digital platforms
Better customer support

@ Enhanced security measures

This question us about the improvement in Insurance Industry regarding Technology adoption 40% respondents says Faster claim processing,40%
respondents says More user-friendly digital platforms 15% respondents says Better customer support and 5% respondents says Enhanced security
measures.

CONCLUSION

In conclusion, a wide range of elements, from cultural norms and familial duties to economic concerns and technology improvements, impact Indian
customers' decision-making process when it comes to life insurance coverage. Numerous important findings have surfaced from the investigation of these
elements.

First of all, people prioritize financial security for their families due to strongly ingrained cultural norms in Indian society, which reflects a strong feeling
of familial obligation. Furthermore, consumers are now better equipped to make educated decisions and understand the value of risk mitigation and long-
term financial planning because to increases in financial literacy and awareness.

The goals and preferences of customers when it comes to investing are greatly influenced by economic considerations, such as growing discretionary
incomes and the tax advantages come with life insurance. It also shows how important reputation and transparency are in the insurance business since
consumers base a lot of their judgments on how trustworthy and credible insurance companies are.

The insurance market has completely changed as a result of technology, which gives customers more accessibility, convenience, and customisation
options. Artificial intelligence, InsurTech advancements, and digital platforms have improved client experience, led to more individualized solutions, and
expedited procedures. Customers today want personalized services and flawless digital experiences from insurance companies as a result.

Future developments in the insurance industry might bring about even more radical changes and provide fresh chances for expansion and innovation. But
insurers must always preserve human-centered principles like trust, openness, and empathy while also embracing technological innovation.

All things considered, governments, stakeholders, and insurers can get important insights from knowing how Indian customers make decisions about life
insurance plans and how technology affects that process. The insurance sector can successfully meet the changing demands and tastes of Indian consumers
in the years to come by embracing technology breakthroughs while maintaining consumer-centric principles.
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