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ABSTRACT :

The paper investigates how these strategies impact consumer behavior, brand perception, and market share. It also explores the role of data analytic and
technology in shaping marketing strategies, such as personalized marketing, Al-driven recommendations, and omni-channel experiences. Furthermore, the paper
examines the sustainability aspect of marketing strategies, considering the growing demand for eco-friendly and socially responsible clothing options.

Through a comprehensive analysis of case studies and industry trends, this research paper provides insights into effective marketing strategies for clothing
companies to stay competitive and resonate with today's diverse consumer base.

INTRODUCTION :

The clothing industry is a dynamic and competitive sector that constantly evolves to meet the ever-changing demands and preferences of consumers.
Marketing strategies play a crucial role in shaping the success of clothing brands, as they are tasked with not only promoting products but also creating
meaningful connections with customers. In this research paper, we delve into the intricate world of marketing strategies within the clothing industry,
exploring the various approaches and tactics employed by companies to stand out in a crowded marketplace. From traditional advertising methods to
innovative digital campaigns, we examine how brands navigate challenges and capitalize on opportunities to achieve sustainable growth and maintain a
competitive edge.

Chikan work now incorporates other embellishments such as Mukaish, Badla, sequin, bead, and mirror work, giving it a rich appearance.
Chikan embroidery is often done on cotton, semi-Georgette, pure Georgette, crepe, chiffon, silk and any other light fabric that will showcase the
needlework. The fabric must not be too thick or rough, otherwise the embroidery needle will be unable to puncture it.

RESEARCH METHODOLOGY
Objectives:

e  Tounderstand the process involved in chikankari work.

. Determination of competition to chikankari industry within clothing industry.
. Global recognition of chikankari as a fashion symbol.

. Diversification of fashion and market expansion in the clothing industry.

NATURE OF STUDY

This project aims to investigate the competition of chikankari in the market and its strategies that makes it one of a kind in the fashion industry.
A thorough analysis of clothing industry.

DATA COLLECTION METHOD

Secondary data collection method is used in this research paper by-

Review existing literature, academic journal, industry reports and case studies to understand the theoretical frameworks, trends and best practices in
marketing strategies in the Indian business scenario.
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ANALYSIS

1.  Introduction to Chikankari and Clothing Industry: Provide an overview of the chikankari craft and its historical and cultural significance.
Introduce the clothing industry, highlighting its size, growth trends, and key players.

2. Market Analysis: Conduct a thorough analysis of the chikankari and clothing market, including market size, consumer demographics, trends,
and competitive landscape. Identify key market segments and their preferences.

3. Marketing Strategies Overview: Discuss the general marketing strategies employed in the clothing industry, such as branding, product
differentiation, pricing strategies, distribution channels, and promotional activities.

4.  Chikankari-Specific Marketing Strategies: Delve into the unique marketing strategies tailored specifically for chikankari products. This may
include showcasing craftsmanship, cultural storytelling, targeting niche markets, collaborations with designers, and leveraging digital
platforms for global reach.

5. Case Studies and Examples: Provide case studies and examples of successful marketing strategies in the chikankari and clothing industry.
Analyze how these strategies have contributed to brand awareness, customer engagement, and sales growth.

6. Challenges and Opportunities: Identify the challenges faced by chikankari and clothing brands in marketing their products, such as
competition from fast fashion, sustainability concerns, and changing consumer preferences. Discuss emerging opportunities, such as e-
commerce growth, sustainability-focused marketing, and cultural appreciation trends.

7. Impact of Technology: Explore the impact of technology on marketing strategies in the chikankari and clothing industry, including social
media marketing, e-commerce platforms, data analytic, and virtual reality experiences.

8. Future Trends and Recommendations: Predict future trends in marketing strategies for chikankari and clothing brands. Provide

recommendations for companies to stay competitive and relevant in the evolving market landscape.

FINDINGS and CONCLUSION

As of my last update in January 2022, chikankari holds a notable market share within the clothing industry, particularly in India where it originated.

As consumer perception, Chikankari is seen as a mark of elegance, tradition, and craftsmanship. This view influences their shopping preferences,
particularly among individuals who value cultural authenticity and environmentally responsible fashion methods.

The Lucknow chikan handicraft industry is unique in its product and has its own charm, but it faces numerous challenges. The difficulties range from
issues concerning the artisans' livelihoods to the revival of the art, infrastructural issues, and use. Technology, advertising and promotion, and the
industry's highly unorganized nature, the difficulty in determining the official number of people who make a living from it. Despite this, It is relatively
simple to suggest remedies on paper, but they must be effective.
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