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ABSTRACT :

E-commerce, or electronic commerce, is something that everyone does these days from their homes. With the advent of one -touch buying and selling, India's E-
commerce sector has grown dramatically since its inception, moving from a basic marketing platform. In addition to providing strategies for quickening the
sector's growth, the goal of this essay investigate the factors that have contributed to India's e-commerce boom. Our analysis of past patterns shows that the Indian
e- commerce industry is set up for rapid expansion. Through literature analysis, we learn about fashion trends, emerging markets, and the effects of COVID-19 on
the industry. The findings of this study indicate that the e-commerce industry's demand side has primarily concentrated on creating demand. We realize that,
despite our tremendous progress in that area, we now need to return our interventions and support to the company's supply side. Numerous .Based historical
events, recommendations have been made to policy makers to accelerate economic growth.
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Introduction :

The first wave of e-commerce began appearing in India 1995, soon after the internet became available in the country .In the early 1990s,e- commerce
was dominated by customer service and business management portals,However ,in the late 1990s,it expanded to include matrimonial ,B2C ,and online
job portals Business-to- on the other hand, describes online business transactions in which enterprises sell to their final clients. A producer and a
wholesaler may conduct business electronically in a B2B transaction. When IRCTC launched its e-ticketing service in 2002, India's electronic
commerceentered a completely new era. 2013 saw the first foray of online retail markets into e-commerce, which caused this pattern to start to reverse.
However, business-to-consumer (B2C) e- commerce refers to electronic business transactions in which businesses sell to their final customers. A
producer and a wholesaler may communicate electronically during a business-to- business transaction. A new era of electronic commerce in India
was ushered in in 2002 when IRCTC launched its e-ticketing service. As a result, the Indian e-commerce market saw a surge in trade related to online
travel. In 2011 and 2013, it made up more than 87% and 79%, respectively, of the ecommerce sector's overall revenue share (PwC, 2014). When
online retail markets entered theecommerce space for the first time in 2013, this trendstarted to shift.

Obijectives of the Study

This review paper examines the expansion of e- commerce in India. It is important to consider past growth as it will inform future strategy.
e  To determine and investigate the elements that led to the post-2010 E-commerce boom in India.
e  To investigate the most recent developments in the Indian E-commerce sector.
e  Tosummarise the impact of COVID-19 onthe e-commerce industry in India.
e  To provide suggestions on how to quicken the e-commerce sector's growth.

Methodology :

Secondary research was used to find the existing literature about India's e-commerce industry. The found literature was examined closely to look for
any emerging themes. Future plans for quickening the industry's growth were put forth using this data.

The main factors influencing India's success with e-commerce.

We examined some of the key factors influencing the rapid growth of India's e-commerce industry inthis section.
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Rise in Digital literacy

India's digital literacy has recently increased tonotable levels, attracting the interest of several major More than 120 million consumers were expected
to make purchases online in 2018, and by 2020, that was expected to reach 175 million.

Investment:

Without a doubt, India is becoming the web economy with the fastest rate of development, drawing in investors from around the globe. Out of 904
subsidizing adjustments, the E-trade area has received about USD 13,338 million since 2009 or so. A growing amount of interest in the E-trade space
led to the entry of new organizations into the market starting in 2009. The highest number of new E- business organizations, 1650 to be exact, were
formed in 2015. There are currently 4757 E- business startups operating in India.

Local language material on thelnternet:
The language of online content is crucial in attracting visitors, as there are 720 tongues spoken in 13 different scripts and over 22 major dialects.

Because of this particular etymological group, localizing content for websites, entryways, and pages became an absolutely necessary duty item. This is
a component that was also caarefully considered by all of the big names in online business.

India's Emerging Markets for E-Commerce.
E-tailers:

Discount and retail exchange make up a sizeable portion of India's economy. This region account for 8% of business and 22% of India's GDP
(Khanna, 2020). Small mom-and-pop shops dominate the retail sector in India. The retail sector is predicted to reach a trillion dollars by the end of
2020, up from 950 billion USD in 2018. The Indian retail market is anticipated to reach a valuation of USD 1,200 billion by 2021 (IBEF, 2020).
However, over80% of retail establishments in India solely accept cash. This datapoint can be used to measure up to 55% of Chinese retailers and 35%
of Brazilianretailers (Kaka et al., 2019).

MSMEs:

In India, there are at least 2.5 crore small-scale merchants who lack the resources to sustain a significant financial crisis (The Monetary Times, 2020).
The government's persistent efforts to force MSMEs to digitize have made them one of the rapidly emerging E-trade markets with enormous potential
for growth and priceless opportunities.

According to reports, roughly 43% of MSMEs in India engage in web-based transactions (Rivalry Commission of India, 2020). For MSMEs,
Advancement and E-commerce have resulted in significant cost savings. MSMEs can invest as littleas $100 USD to get into the electronic commerce
space. MSMEs that use e-business report a 60%decrease in their marketing and distribution costs

.COVID-19's effects on Indian E-Commerce.

It is recognized that the COVID-19 pandemic affects different regions differently, but it was clear 5that the pandemic had a major impact on the market
for basic products, while areas where non- basic merchandise made up the majority of the economy were negatively impacted. Depending on the
geology, the e-trade industry's impact has changed. We'll look at how COVID-19 has affectedIndia’s e-business industry.

Demand Analysis

The Covid-19 pandemic had placed the E-trade region of India under an administrative lockdown that lasted for more than three months, with the
exception of the most basic supplies. The shutdownis no longer in effect. Since some states are activelyfighting the coronavirus-19, each state has its own
set of trade regulations. The E-business sector has experienced disruptions as a result of large corporations' highly coordinated circulation network,
which consists of multiple hubs spread across multiple states. However, due to growing customer expectations for home delivery, the E- business of
basic goods saw a spike in interest bothduring and after the lockdown.

According to the most recent assessment carried out by the Department of Broadcast Communications, India's web usage increased by 13% after the
country's lockdown. The Cell Administrators Relationship of India (COAI) claims that following the lockdown, administrators maintained a 30%
increase in rush hour traffic congestion. One of the largest web access providers in the nation, ACT Fibernet, promised to maintain a 40% increase in
information consumption. India's rural areas have seen a markedly faster increase in internet usage than its urban areas. There is no doubt that more and
more people are using the internet based on the increased amount of time spent online. The idea that this deeper Web entry will reverse like other
patterns is not at all expected. Because of how convenient it is, once a customer uses the internet for everyday needs, it's highly likely that they will
continue to use something similar. Prior to the Coronavirus-19 pandemic, India had a high E-trade reception in the 20-30 age group, according to
socioeconomics. Butaccording to research, after the coronavirus-19 pandemic, other age groups in India will also be more open to E-business.
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Supply Evaluation:

In terms of stocks, China usually buys raw materials from MSMEs in India. China is essential to both India and the global store network. Due to labor
shortages, production halts, sendout compression, and liquidity constraints, MSMEs are at risk as a result of China's reduction in imports of unprocessed
components. This results in a vulnerability concerning the response and utilization of buyers throughout the nation. Given that MSMEs stand to gain
30% of India's GDP, it isimprobable that they will experience prolonged financial hardship. With the assistance of international retailers like Walmart
and the updated relief estimates made public by the public authority, the area might be able to recover from the hardshipscaused by the lockdown. Flipkart,
a company owned by Walmart, is working with MSMEs to help them reopen and make sure their business is recovering. Large players like Flipkart are
also enabling financial transactions through online shopping, creating enough opportunities for small and medium-sized businesses to expand. It is
customary for the proportion of MSMEs engaged inelectronic commerce to increase as the COVID-19 pandemic draws to a close (Yourstory, 2020).
Consumers' purchasing power will be impacted by job losses and pay reductions brought on by the pandemic, which will lower their spending on
shopping. In addition, the pandemic is making a lot of people more economical with their money. We anticipate a short-term income decline in the E-
trade industry, and a recovery in that industry typically follows an expansion in the overall economy. It is anticipated that the volume of e-trade will rise
as economic utilization rises.

Emerging Trends and Technologies in Indian E- Commerce

Due to the coronavirus-19 and its associated lockdown, many retail monsters who were in conventional retail and were hesitant to look into the change
through E-Trade now find themselves inneed of E-business. For instance, Berger Paints, a well-known paint manufacturer in India, recently unveiled
Berger Visualizer, another online shopping tool. The number of dealers on e- commerce behemoths like Amazon has also increased significantly,
according to their reports.The following lists two recent developments or trends in the Indian e- business space

Mobile Stores and Online Shopping:

A primary drawback of online retail and ebusiness is the lack of the physical store's inperson shoppingexperience. Online platforms and flexible stores
are being tailored to provide this experience to the greatest extent possible. In the e- commerce industry, technological Advancements like augmented
reality and enhanced reality have shown to be a successful way to handle this problem.

These are not yet developed innovations, despite their high adoption rate; rather, they show a commitment to future-proofing client experiences

Neighbourhood and local Kiranastores going online:

Demonetization in 2016 is considered a historic event that greatly affected a large number of Indians negatively. During this period, India's fintech
industry saw a tremendous expansion in terms of how the innovation was received. It is acknowledged that the Indian retail industry has experienced
some disruptiondue to the coronavirus-19. Since traditional retail remained one of India's strongest economic sectors and generated a significant amount
of the nation's foreign exchange, e-tail was not considered a serious threat prior to the Coronavirus. On the other hand, online presence and delivery
have become common practicesfor clients across all domainssince the coronavirus's introduction

A plan and policy response thataims to accelerate the development ofe-commerce in India encompassesfinancial, political, and legal
actions.

E-business hasn't historically been a crucial sector for Indian public authorities. Retail was the focus of the e-business sector, which producers of
strategies gave dealers to sell and profit from. However, due to increased revenue from unidentified financial backers, strategy producers have realized
the potential of this space and have been actively working to improve market potential and steer the Etrade scene. This section looks at the various
government initiatives that are required to increase the market potential of India's e-commerceindustry
1. Because of intense competition, inadequate infrastructure, small profit margins, and high operating costs, the majority of players in India's
e- commerce market have not yet madea profit. Investment in infrastructure would boost the e- commerce companies' long-term profitability
by improving the efficiency of their logistics operations. To handle B2B and B2C shipments, for example, the government ought to update
Indian Post by modeling it after the US Postal Service (USPS). As a result, SMB players who complete orders online will have improved
delivery capabilities (Roggio, 2020).
2. Despite the advancements made in online transactions and commerce by the government through the United Payments Interface (UPI)
framework and Digital Indiainitiatives, additional steps are still needed to improve formal banking infrastructure and credit accessibility for
a significant portion of the population. It is also essential to simplify payment infrastructure policy.
3. India's lack of cyberlaws and regulations means that there are still problems with internetsafety. Online money scams are becoming a threat to
both customers and e-commerce businesses. Due to a lack of transparency, the majority of clients are unaware of cyber security breaches.
Due to a lack of official support and an appropriate legal remedy, large online retailers and e-commerce operators are forced to pay millions
of dollars to support efforts toward cyber security. The governmentand financial institutions must create and put into effect cyber regulations
that guarantee thesecurity of online transactions for Indian clients.
4. A government program to upgrade e- commerce infrastructure will give the sector and private participants the impetus and direction they
need. Building a robust e- commerce infrastructure requires making use of warehouses, sorting facilities, and an efficient last-mile delivery
network.
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Conclusion :

In The demographics of India are perfect for attracting a surge in e-commerce. India's economy is well-positioned for the sector's exponential
expansion thanks to the change in consumer behaviour brought on by COVID-19. It is clear thatthe supply side of the e-commerce market needs
help or interventions because companies are finding it difficult to match online demand both before and after the country's economy was opened up.
Our research shows that for a very long time, we have concentrated on creating demand for e- commerce. Although these are areas where our
country hasachieved some success, authorities must now focus on the supply side. Government efforts must be focused and directed in order for our
country to experience the purported e-commerce boom on the financial, infrastructure, and policy fronts. Some of the necessary tactics in this approach
are listed in this essay. This would advance us toward reaching our objective of becoming an economic superpower while also having a significant
positive effect on oureconomy.
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