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INTRODUCTION

As the market develops, customers' roles in it are evolving as well. The Greek term consumers, which meaning to buy for immediate use or possession,
is where the term "consumer" originates. Salmon claims that "consumer behavior is a procedure that includes the pre-consumption and post-
consumption phases." E-commerce is gaining popularity among customers who seek out new ways to purchase items and obtain information about
them, and as well as with nations seeking to expand their market share. The service industry is the group most likely to use this specific company model,
followed by the business class and retirees. Food accounts for an important amount of the spending of consumers worldwide. Inflationary price hikes
are going to account for a significant portion of this expansion, with demand growth—driven by population growth, rising wages, and increased food
expenditure—and urbanization—driven by diet changes—making up the remainder. Retail food sales have never been simple. All of the big grocery
stores on today have stood up to multiple assaults. From new adversaries and fresh forms, and are always on alert for the next round of rival dangers.
One industry that is expected to be significantly influenced by IOT is the grocery shopping online business. Grocery retail is changing due to the IOT
trend. In the beginning, consumers felt nervous about grocery getting online. But as the digital age boosted ultimately. Consumer buying behaviour is
combination user's preference, opinions, plans, and determinations concerning the customer's response in the market while acquiring a product. The
study of consumer behaviour puts focus upon social science disciplines of anthropology, psychology, sociology, and economics. The prominent
element of a more complicated decision process is only the purchase which is produced by the buyer for buying decision that consumer executes.
According to the buying decision, consumer decision making varies. There are numerous discrepancies within the purchase of a new car, a computer,
toothpaste, and racket. More buyer deliberation and more participants involve complicated and expensive purchases.

REVIEW OF LITERATURE

In 2020, Veiga Three hidden ideas that may have an impact on online purchase conduct have been identified by Tatiana Marceda Bach, who also
highlights the risks connected to the latent and how it may affect customer purchasing decisions. It was pointed out that businesses who sell online
should review their approaches in order to lower risks and, as a result, boost trust in decisions.

Y Wang et al., (2020) The connection between the COVID-19 environment and alterations in behavior was demonstrated by one of the research. Food
delivery companies and retailers now have the chance to adjust their business plans to fit the situation. If demand warrants it, they might think about
boosting their current capacity. Pandemics have affected businesses in many ways, some in a favorable way and some in a detrimental way. Although
there was a decrease in users at first, online shopping services eventually turned out to be beneficial to them. However, the survey's findings suggest
that customers' expectations for in-store safety have risen, that in-store visits are down, as well as that habits are evolving.

Shalini sinha and Md Hasrat ali (2020) Consumer behavior for electronic grocery stores shopping in India" Food has an important part of the
consumer budget and is one of the major categories of spending globally. In this research, he noted that the Indian online grocery sector has increased
significantly in recent months due to the rise of numerous first-generation start-ups and the introduction of widely recognized traditional grocery chains
to the world of technology. In turn, grocery shopping is going to mature and become saturated in the near future. However, we are unable to predict the
rise of e-commerce models in a country like India, which could result to the demise of conventional supermarkets. Rather, we must rethink the grocery
store's role because of digital food.

Ramkishen Yelamanchili et al., (2021) “ A study into what consumers think with grocery shopping online in the COVID-19 pandemic The COVID-
19 epidemic brought about previously uncommon challenges for the world. The illness spread so rapidly that people had to choose to stay indoors amid
sudden lockdowns. In order buy while remaining in the ease of their homes, customers were searching for innovative options. The situation was taken
advantage of by OGS via the e-commerce platforms.The research can be extended to encompass a greater variety of technical services, including social
media usage, mobile wallets, and other things offered as amenities to emerging markets like India. Further studies can further incorporate factors like
service quality, societal impact, status symbol, and other enabling conditions for a broader view.
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NEED FOR STUDY

Given that 90–97% of the food and grocery store purchases in developing nations like India are made through the informal market, the regulated
sector—which comprises supermarkets and hypermarkets—operates the remaining 3-8%. The regulated industry acquires popularity by drawing in
large segments of the urban population. Online grocery shopping is an emerging trend in this sector that allows customers to purchase whenever it feels
most suitable for them and avoids the time-consuming and impetuous features of physical shopping. Online grocery shopping in India and overseas,
and also possibilities and challenges from a people's viewpoint opinion, are the primary subjects of the study.

Objective of the study

1. To explain the net grocery getting broadly

2. To examine various online users in the Indian grocery and food service sectors

3. To look at how people use the internet to purchase groceries

4. for predicting the future trends of the online grocery sector.

SCOPE OF THE STUDY

To ascertain determine inspire a customer to shop online. to find out which website element entices an individual into purchasing something from a
retailer on the internet. to determine whether people appreciate buying for groceries online. to evaluate the elements that affect an individual's choice to
purchase food online.The e-grocery industry is growing rapidly in India. E-commerce is soon going to take the place of traditional in-store shopping.
While traditional shopping will stay around, online shopping has the potential to transform a grocery store shopping experience. The objective of the
survey is to find out how consumers think about and favor purchasing groceries online. The intent of this study is to figure out whether online grocery
shopping will become more common in the future and surpass the appeal of traditional the store shopping. Plenty of opportunities abound for fresh new
services.

RESEARCH METHODLOGY RESEARCH

The expression "research" implies to the methodical application of scientific methods to an issue or concern. In for the purpose of defines, explain,
anticipate, and regulate the observed phenomenon, research is a methodical investigation, according to German sociologist Earl Robert Babbie. Both
inductive and deductive techniques are used. The term "research" denotes to the methodical application of scientific methods to an area of interest or
concern. In order to characterize, explain, anticipate, and govern the observed phenomenon, research is a methodical investigation, according to
Canadian sociologist Earl Robert Babbie. Both inductive and deductive strategies are implemented.

RESEARCH DESIGN

Design of the study is the setup of settings for data collection and analysis with the goal of matching operational economy with value to the
investigation's goal. The general plan, instruments, and methods used for gathering the necessary data are established by the research design, that
additionally identifies the resources and techniques that are used. Within this research, Research that describes a population's characteristics is
recognized as descriptive research. It provides data to address a variety of how, when, and how inquiries about a particular group or population.

In this study, numerous types of information are obtained. This includes the kinds of data that has been collected for this study. The data offered is
primary. information obtained from others.

Primary data

Data or information collected directly from the research's focus topic is referred to as primary data. In comparison with secondary data, primary data is
of greater value in investigation. According to the researcher's knowledge, the initial information is mostly reliable.

Secondary data

Secondary data originates an assortment of sources like books, journals, and articles. Information, facts, and data that have already been acquired for a
particular cause can be referred to as secondary data. It is not always essential to secondary data to be correct.

RESEARCH INSTRUMENTS

The objectives served as the context for the questionnaire, which was presented to upper management undergraduates and the answers were compiled.
Designing the framework and questions for a polling tool that will be used for gathering data about a certain occurrence is also referred to as
questionnaire design.
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1.9 LIMITATIONS OF THE STUDY

1. The sole emphasis of this poll is the preference among customers for shopping for groceries online.

2. This is a 50-individual cap on sample size.

3. The respondents' views and convictions might be valid for the now, however they could alter in the future.

CONCLUSION

In any industry, buyer habits is a critical component. As time goes on, we see that novel companies are emerging based on evolving customer tastes,
with internet business models getting more popular. This can be connected to the way we live, which is evolving daily. Even with its shortcomings,
which give a chance for substantial earnings, the online grocery market in India appears to have a bright future as players continue to address them.
With expanding prospects, the F&G internet business is still in its earliest phases of development. More Indians than ever are placing their orders online
as a consequence of the lockdown's effects felt over the whole country. Owing to the offer pandemic, many people have switched to internet-based food
shopping, and this provides individuals more confidence in doing so. The total number of mobile users is going to grow quickly, reaching over 400
million. Future purchasing will be different since cellphones can be accessed anywhere, at any time. Ultimately, it seems like shopping for food online
has a very secure future at the start of the pandemic. Such elements—convenience, comfort, popularity of smartphones, and ease of use—as well as the
hassle-free online grocery shopping experiences that they offer are helping supermarket platforms gain popularity.
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