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ABSTRACT:-         

Pharmaceutical marketing is changing as a result of Digitalization.  In this era more pharmaceutical Companies utilize social media sites or Ecommerce sites as 

digital Marketing platform.To raise their brand awareness, pharmaceutical companies will join those Influencers in search of new ways to market their products. 

To connect with clients, YouTube, daily motion, Instagram, Twitter and Facebook were used.Pharmaceuticals Automation Digital Technologies use as artificial 

intelligence (AI) in pharmaceutical marketing and Sales efforts. 
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Introduction:- 

Some companies are really innovative when it comes to digital development, but the pharmaceutical industry struggles with digitalization due to a lack 

of solid case studies. The drug industry isn't particularly suited for online marketing. Its conservative nature and unpredictable regulations have held it 

back while other sectors like banking and professional services have jumped into online advertising. The pharmaceutical sector hasn't adapted well to 

web marketing. However, advancements in technology and data analytics are opening up new ways for businesses to engage with customers in more 

meaningful and personalized manners. Companies that can stay ahead and adjust their marketing strategies to meet the evolving needs of consumers will 

likely thrive as the industry progresses. For a long time, the pharmaceutical sector has relied on traditional marketing methods to promote its products. 

Yet, as technology evolves and the healthcare landscape shifts, various factors will likely shape the future of pharma marketing. With increased regulatory 

scrutiny, pharma companies need to ensure their marketing strategies are both ethical and compliant. Online marketers are using social media platforms 

like Facebook to create new opportunities for consumers to connect with brands and learn about their products. 

DIGITAL MARKETING IN INDIAN PHARMACEUTICAL INDUSTRY:- 

Digital marketing is becoming a crucial part of the Indian pharmaceutical industry. It has made advertising, organizing awareness campaigns, and reaching 

a large audience much easier and more cost-effective. The demand for medical pharmaceuticals is global, especially since cardiovascular diseases and 

hypertension are on the rise in developed countries. Pharmaceutical companies are striving to adapt to the advancements brought by digital technology. 

Recently, digital marketing has enabled these companies to change how they connect with customers, doctors, and caregivers. However, many Indian 

companies mainly focus on building their corporate image and providing updates on therapies, diet tips, nutrition, and exercise. In contrast, nutraceuticals 

are more aggressive in their marketing, but only a few companies are involved in over-the-counter products. 

Types of digital marketing :-  

1)Search engine optimization:- 

Customers typically begin their search for health information by using popular search engines such as Google, Yahoo, or MSN Bing. Searching for 

healthcare information ranks among the most frequent online activities for internet users across various age groups. Effective search engine optimization 

relies on several key elements, including the strategic use of keywords in titles and URLs, internal linking within your website, backlinks from external 

sites, appropriate use of alt tags for images, and engagement on social media platforms. 

2)Social Media Marketing:-  

Search engines leverage social media activity as a marketing tool. Engagements such as Facebook shares, Twitter retweets, and Google +1s contribute to 

your ranking on search engine results pages. Social media marketing facilitates a direct connection between businesses and their customers, enhancing 

brand values and reinforcing the company's reputation. In a public setting, negative interactions can be mitigated by providing updates from the company’s 

website and fostering discussions. 

http://www.ijrpr.com/


International Journal of Research Publication and Reviews, Vol 5, no 11, pp 3448-3454 November 2024                                     3449 

 

 

3) Pay Per Click Ads:-  

If the company website isn't getting enough visitors, they can buy ads on Google. They can also purchase ads on other sites through various ad networks. 

Pay-per-click (PPC) ads rely on the keywords that people use when searching on Google. With ad analytics technology, the company can evaluate how 

well their PPC campaigns are performing. They only pay when someone clicks on the ad. 

4)Email Newsletters:-  

Exact Target published their 2012 Channel Preference Survey, indicating that email continues to be the top choice for consumers when it comes to daily 

personal and marketing communications. According to the report, 77% of consumers favor receiving approved marketing messages through email, while 

only 6% prefer social media or text messaging. Email gives customers a sense of control and personalization, allowing them to choose the type of 

information they want to receive and maintain a relationship on their own terms. 

Current scenario and challenges:-  

In 2014, Asia had around 1,405 million internet users, while Europe had about 582.4 million, and the numbers have been growing globally every day. 

This surge has significantly propelled the digital age across different industries. However, marketing in the pharmaceutical sector is quite complicated 

and comes with its own set of challenges. Companies must deal with a variety of legal, regulatory, ethical, and financial issues. Here are some of the main 

obstacles that pharmaceutical firms encounter when promoting their products. 

1)Regulatory Constraints:- 

Pharmaceutical companies have to follow strict rules when it comes to their marketing efforts. These rules can differ from one country to another, but 

they usually demand that companies give truthful and fair information about their products. They also need to steer clear of making false claims and must 

stick to certain limits on advertising to the public. 

2)Inadequate company vision:- 

Many companies do not have a clear vision for implementing digital marketing solutions. Their strategies are often vague, not well-defined, and not 

communicated effectively within the organization. To address this, strong leadership is essential to establish a clear vision, outline specific goals, and 

keep track of the progress. 

3)Cost:- 

The expenses associated with the development and marketing of pharmaceutical products are exceedingly high, necessitating that companies recover 

their investments within a relatively brief timeframe. This situation can generate considerable pressure to meet sales objectives and fulfill financial targets, 

potentially resulting in aggressive marketing strategies and ethical challenges. 

4)A lack of digital minds:- 

The pharmaceutical industry is currently facing a shortage of skilled professionals who are eager to promote digital transformation. In order to successfully 

implement digital marketing within the organization, it is essential for employees to possess a solid understanding of digital marketing principles, as well 

as an awareness of the complexities involved in integrating digital solutions into the pharmaceutical sector. 

5) Competition:- 

Organizations need to formulate robust marketing strategies to distinguish their offerings from those of their rivals and capture the interest of healthcare 

professionals and patients. 

6)A digital catastrophe :- 

The surge in data has led to challenges in analyzing and effectively utilizing information. Consequently, digital strategies have contributed to a significant 

digital crisis. Pharmaceutical marketers must integrate data across various channels, leverage this data in real-time, and adjust their digital strategies 

accordingly by employing their digital expertise. 

7)Strict Regulations :- 

The pharmaceutical industry is required to adhere to the regulations set forth by the Food and Drug Administration (FDA) and the Federal Trade 

Commission (FTC), encompassing aspects from privacy to marketing materials. The enactment of the Health Insurance Portability and Accountability 

Act (HIPAA) in 1996 established safeguards for the security and confidentiality of health information. This legislation effectively curbed the potential 

misuse of health data by advertisers, thereby ensuring the protection of healthcare privacy. 

8) Reputation Management:- 

The pharmaceutical industry has dealt with a lot of bad press in the past due to problems like high drug prices, safety issues, and claims of unethical 

marketing practices. 

9) Poorly maintained websites:- 
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The pharmaceutical industry tends to favor a one-way communication style, where information is carefully vetted, legally sanctioned, and shielded from 

outside influence. These types of websites mainly distribute information without engaging directly with patients. Additionally, a poorly maintained or 

outdated website can be more detrimental than not having a website at all. It's crucial to have effective personnel in place to handle these interactions 

properly. 

10) Changing Healthcare Landscape :- 

The pharmaceutical industry is dealing with intense competition, which requires companies to create effective marketing strategies that set their products 

apart while following regulations. To stay ahead and introduce new drugs, businesses also need to invest in research and development. Additionally, 

pricing pressures have become a significant issue as governments and healthcare providers negotiate prescription costs, impacting the companies' profits 

and their ability to invest in R&D. In summary, marketing in the pharmaceutical field is a tough and intricate task that involves navigating various legal, 

regulatory, ethical, and financial factors. Companies must craft successful marketing plans that tackle these challenges while ensuring they provide 

accurate and fair information about their products to both healthcare professionals and patients. 

Enlisted some Regulations Governing Pharmaceutical Marketing :- 

Pharmaceutical marketing is heavily regulated in most countries to ensure that Companies provide accurate, balanced, and Ethical information about their 

products. 

1)Drugs and Cosmetics Act, 1940: 

2)The Drugs and Magic Remedies (Objectionable Advertisements) Act, 1954:  

3)The Code of Ethics of the Pharmaceutical Industry: 

4)Uniform Code of Pharmaceutical Marketing Practices (UCPMP):  

5)Medical Council of India (MCI) Code Of Ethics: 

6)Advertising Standards Council of India (ASCI):  

7)Food and Drug Administration (FDA) in the US:  

8)European Medicines Agency (EMA) In the EU: 

9)Code of Ethics of the International Federation of Pharmaceutical Manufacturers & Associations (IFPMA):  

10)National Regulations 

11)Self-Regulatory Organizations (SROs) 

12)The Advertising Standards Council Of India (ASCI):  

Survey on digital marketing:- 

1) Survey conducted by COUCH :- 

COUCH, a company that combines digital marketing with creative medical communications, conducted a survey involving 119 pharmaceutical companies 

to explore the challenges the digital pharmaceutical industry is expected to encounter in 2014. 

1)Budget was identified by 75% of respondents as Major challenge to incorporate digitalisation into their Overall marketing strategy 

2) 92 percent of respondents were not happy with the existing digital technology Implementation of their businesses 

3) The challenge faced by 83% of the respondents is to Adopt digital technologies in their company 

4) 73% of respondents faced the lack of a digital workplace plan. 

5)The significance of marketing efforts can be realized by figuring out the return on investment after implementing this strategy. Sales tools offer various 

options, including customer relationship management (CRM), e-detailing programs, and feedback applications that help monitor potential customers 

during the sales process. While mobile technology is widely used in retail, it hasn't been fully embraced in the pharmaceutical sector for marketing 

purposes. Half of the people surveyed recognized the huge need for mobile marketing but didn't evaluate how appropriate it would be. 

2) Survey conducted by Com SCORE:- 

ComScore, based in North Carolina, is a leader in digital measurement and recently carried out a benchmark study on online marketing efficiency for 

pharmaceutical companies. Using data from 163 reports, the survey revealed that direct online marketing to customers is still enhancing patient conversion 
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and attracting new prospects. The study analyzed billions of pharmaceutical ad impressions across 15 different brands, finding that 51 percent of these 

ads were viewable. Among the ten industries that ComScore evaluated, pharmaceutical advertising had the best viewability rates.. 

Strategies that can be implemented:- 

Many companies need to establish a clear strategy for implementing digital marketing, which is something that a lot of them struggle with. While 

technology is important, it should also be integrated into everyday work processes. The pharmaceutical sector is all about information. For a long time, 

the healthcare business model hasn’t really changed due to the digital revolution, but that’s starting to shift. The industry has traditionally been slow to 

adopt digital technology, which has affected how health information is shared. 

 

Following are the few strategies that the pharmaceutical Companies can adopt in order to increase the Opportunities in digital era :- 

1)Patient and Health Care Provider (HCP) services:- 

As patients and healthcare professionals rely on more tools every day, pharmaceutical companies frequently aim to provide technology-driven services 

that assist patients in tracking and managing their health.  

Digitally- enabled patient services, such as apps or online Platforms or educational resources that link to a broader Set of services which aids patients and 

HCPs deal with Health issues should be used. 

2) Sharing data for population studies:- 

The mix of point-of-care information, mobile technology, and analytics is what will really transform healthcare in the digital age. It's important that the 

data results are shared with everyone. 

3)Introduce mobile apps:- 

The pharmaceutical companies’ long wait ended when the FDA issued guidelines On mobile medical applications. 

Pharmaceutical companies could increase their profits by teaming up with companies that provide apps focused on managing patients, including tracking 

symptoms and medications, rather than just concentrating on managing specific diseases. 

4)Business partners:- 

Digital solutions include partnerships with organizations that deal with Complementary aspects of a particular illness. For example companies marketing 

anticoagulants for Atrial fibrillation should partner with medical device Companies identifying these patients with remote cardiac Monitoring. 

5)Collaborative business model:- 

The pharmaceutical industry is rapidly evolving, breaking through its usual obstacles by working together with partners, stakeholders, and others. The 

rise of new technologies presents huge opportunities for nearly limitless collaboration. These partnerships can streamline the research and development 

of new treatments. For instance, Pfizer has implemented a cutting-edge cloud-based clinical data platform that allows participants to gather, analyze, and 

visualize patient data from clinical trials across various studies and drug programs. This supports smarter trial designs, precision medicine, drug safety 

monitoring, and regulatory inquiries. 

6)Create a new organisational structure for digital Marketing:- 
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Hire a digital marketing campaign manager, a product manager for e-marketing, and set up a digital marketing committee to help boost the business's 

creative online marketing efforts. 

7)Ensure IT support :- 

Adequate IT support is needed in order to provide Solution to any digital marketing issues. 

## Digital Platform For Pharma Marketing:- 

1)NICOTEX:- 

The new television commercial for Nicotex, produced by Cipla Health Ltd., poignantly illustrates a smoker's personal battle in his own words. Developed 

by Soho Square in Mumbai, the advertisement highlights the internal conflict faced by individuals transitioning from smoking to quitting. It is important 

to note that nicotine acts as a vasoconstrictor, narrowing the arteries and increasing the resistance the heart must overcome to circulate blood, thereby 

complicating the heart's ability to function effectively. 

 

2)COFSILS:- 

Cofsils Lozenges feature Amylmetacresol and Dichlorobenzyl Alcohol as their primary active components. The function of these active ingredients is as 

follows: Amylmetacresol serves as an antiseptic, effective in addressing infections in the mouth and throat, including throat infections, throat discomfort, 

mouth infections, and other associated issues. 

 

Future scopes:- 

Emerging technologies like virtual reality (VR) and augmented reality (AR) are beginning to make significant inroads in the pharmaceutical sector, with 

the potential to greatly influence pharmaceutical marketing. In the near future, digital platforms are poised to become fundamental to the pharmaceutical 

industry, provided that effective marketing strategies are developed and executed. 
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Conclusion:- 

The integration of data and technology will be essential for pharmaceutical companies to effectively connect with and engage their target audiences. It is 

vital for both pharmaceutical firms and healthcare providers to grasp the evolving landscape of pharmaceutical marketing to enhance patient care and 

improve health outcomes. Digital commercialization has enabled rapid growth within the industry, establishing itself as a fundamental marketing element 

that simplifies campaign strategies. Various forms of digital marketing are not only accessible but also cost-effective, conserving significant resources 

such as time, energy, and effort. Pharmaceutical companies are adopting these new technologies to align with the increasingly digitized environment. In 

our healthcare system, the traditional one-way communication model is set to transform into a two-way interaction, driven entirely by digital 

advancements. 
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