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ABSTRACT:

This research paper is a investigates the complex of business practises and rich history of the Citibank, which is recognised as a one of the most important
financial companies in the world. An in depth of review of the Citibank's developments, its contributions to the financial industry, its presence around the

worlds, the obstacles it has been faced, and the opportunities it has ahead of it are presented in this reports. This study seeks to be present a full overview of

the essential positions that Citibank plays in the financial markets by examining the bank's strategies, financial services, technical breakthroughs, and a global

effect.
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INTRODUCTION

Citibank, founded in 1812 as the City Bank of New York, is a global finance legend. Samuel Osgood founded the modest bank to meet New York's
financial demands. Adroit leadership and savvy growth made Citibank a financial pioneer over the decades. Transformative inventions, strategic
acquisitions, and pioneering contributions to global finance have shaped modern finance.

James Stillman and Charles E. Mitchell led Citibank's international rise through mergers and acquisitions. An important event was the 1955 merger
with First National Bank, which created First National City Bank (later Citibank). This merger launched its global expansion and status as a top
financial organisation.

Citibank is revered in the worldwide banking sector. It offers retail, corporate, investment, wealth management, and global transaction services.
Citibank influences markets and economies globally with its global presence and reputation for innovation and financial skill. Its history and
significance show how it shaped modern finance.

CITIBANK LITREATURE REVIEWS

1. "Citibank: A Historical Perspective":

This literature study is examines the Citibank's history from its founding to its global financial status. The highlights of Citibank's expansion,
mergers, and a acquisitions highlights its transformation in the financial sectors.

2. "Citibank's Global Expansions Strategies":

This assessment evaluates Citibank's methods for entering and building a presence in key overseas markets. It examines Citibank's struggles and
successes in becoming a global financial leader.

3. "Technological Innovations at Citibank: A Critical Review":

This assessment examines Citibank's digital transformation and technological advances. Technology's effects on client experiences, operational
efficiency, and financial industry competitiveness are examined.

4. "Corporate Social Responsibility Initiatives at Citibank":

This assessment evaluates Citibank's CSR activities in social impact, community development, and philanthropy. The impact of these activities on
Citibank's brand image and social contributions is assessed.

5. "Risk Management Practises at Citibank: A Review":

This risk management evaluation examines Citibank's risk assessment, mitigation, and regulatory compliance methods. These practises are severely
assessed for their ability to protect the institution from financial risks.

6. "Citibank's Role in Global Finance: A Comparative Study"
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This assessment compares Citibank to other worldwide financial institutions, examining its market position, competitive advantages, and global
financial effect. It compares Citibank to its financial industry competitors.

7. "Sustainability Practises and Environmental Commitments of Citibank"

This sustainability evaluation examines Citibank's green initiatives, finance, and environmental commitments. The institution's environmental
responsibility and sustainable operations are evaluated.

8. "Citibank's Customer-Centric Approach: A Review of Service Offerings"

Citibank's customer-centric approach is examined in its retail, corporate, wealth management, and global transaction services. Citibank's services'
diversity, accessibility, and customer satisfaction are evaluated.

9. "Innovative Partnerships: Citibank's Collaborations with Fintech Companies"

Citibank's FinTech partnerships are reviewed here. It examines how these relationships affect innovation, client offerings, and competition in the
fast-changing financial technology world.

10. "Future Prospects: Strategic Directions of Citibank in a Changing Financial Industry"

Citing future developments, this evaluation examines Citibank's strategy intentions and responses to financial industry changes. It evaluates the
institution's readiness for new challenges and its market strategy for sustainable growth and relevance.

These literature studies provide multiple perspectives and critical insights into Citibank's operations, strategies, and financial sector and global
effect.

CITIBANK EVOLUTION

Foundation and Early Years:

Citibank was founded in 1812 in New York City as the City Bank of New York. It was founded to meet War of 1812 economic needs. In turbulent
times, bank founder Samuel Osgood wanted to bring financial stability and assistance to a city and nation. The little bank initially focused on local
financial services including currency and loans.

In the 19th century, the bank prospered steadily despite economic volatility, earning a reputation for financial prudence. Citibank increased its New
York City services and reach under Moses Taylor and James Stillman.

Acquisitions, mergers, and milestones:

In 1897, Citibank merged with the National Bank of New York to establish the National City Bank of New York, a major milestone. This
combination expanded the bank's services and strengthened its financial market position. Mergers and acquisitions continued, notably the 1955
merger with First National Bank to become First National City Bank, eventually Citibank. Strategic partnerships and consolidations propelled its
expansion and worldwide ambitions.

Citibank expanded internationally in the early 20th century, opening branches in major financial centres. In 1918, the bank acquired the International
Banking Corporation, expanding into Latin America and Asia.

Transformation into a global financial conglomerate:

The latter half of the 20th century saw Citibank become a global financial behemoth. The organisation diversified and developed internationally
under imaginative executives like Walter Wriston and Sanford Weill. Strategic acquisitions like the 1998 merger with Travellers Group to establish
Citigroup Inc. accelerated this expansion. The combination created a pioneering financial behemoth combining investment banking, insurance, and
asset management.

Citibank's capacity to adapt, develop, and exploit strategic partnerships made it a worldwide financial giant.

Core Business and Services: Citibank

The Retail Banking Service:

Citibank's retail banking division offers consumers many financial products and services. These services include savings, checking, credit,
mortgages, personal loans, and investments. Citibank's internet and mobile banking services make account access and transactions easy. Citibank
meets retail customers' broad financial needs with convenience, accessibility, and innovative solutions through a global branch and ATM network.
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Corporate and Investment Banking:

Citibank offers enterprises, governments, and organisations a full range of corporate and investment banking services. Capital raising, M&A
advising, debt and equity financing, risk management, and trade finance among its services. Citibank's global network and financial industry
experience help clients navigate complex financial transactions and access capital markets. Investment banking expertise has made the organisation
a trusted advisor and strategic partner for corporations globally.

Wealth and asset management:

Citibank's wealth management branch provides personalised financial planning, investment consulting, estate planning, and private banking to
high-net-worth individuals and families. The institution offers mutual funds, alternative investments, and customised portfolios to safeguard and
grow clients' wealth. Through various funds and investment vehicles, Citibank's asset management business optimises portfolio performance for
institutional and retail clients using its global market experience.

Global Transaction Services:

Citibank provides cross-border transactions, trade finance, cash management, and treasury services for enterprises and financial institutions. Its
cutting-edge technology and global network assist clients manage liquidity, reduce risks, and streamline global financial operations.

Citibank continues to innovate, provide reliability, and tailor financial solutions to retail customers, corporations, and institutions worldwide through
five three business sectors.

Global presence and market position of Citibank:

Citigroup Inc.'s Citibank has operates in major financial markets in worldwide. The institution is a strong throughout North America, Europe, Asia
Pacific, Latin America, and the Middle East. Citibank is a major participant in the US, UK, Singapore, Mexico, and UAE because to its enormous
branch, subsidiary, and strategic relationship network. Citibank serves retail banking customers and big organisations worldwide, promoting itself
as a global financial solutions provider.

Compared to Global Financial Institutions:

Citibank's broad financial offerings and global presence set it apart from other global financial organisations. Citibank has an advantage due to its
diverse business model, which includes retail, corporate, investment, wealth management, and worldwide transaction services. Citibank stands
apart from competitors by using its global network to deliver integrated banking solutions.

Citibank's technology advancements and focus on digital banking have made it a leader in digital transformation. Innovative technology and fintech
partnerships have made the bank more competitive and improved client service and efficiency.

Market share and competitive advantages:

In many segments and geographies, Citibank dominates. Its significant presence in developed and emerging economies allows it to gather multiple
revenue streams and avoid regional economic swings. Its extensive global transaction services arm and investment banking capabilities provide it
an edge in facilitating cross-border transactions and providing full financial solutions to international firms.

Citibank's brand recognition, legacy, and financial stability build trust among consumers and stakeholders, strengthening its global financial
position. Citibank's global reach, extensive service portfolio, technological prowess, and brand equity provide it an edge in the extremely
competitive global banking market.

Technology and Innovation at Citibank:

Initiatives for digital transformation:

Citibank leads banking digital revolution. The bank has invested much in user-friendly online and mobile banking technologies. These initiatives
attempt to make banking easy, secure, and seamless. Mobile cheque deposits, smart wallets and personalised financial management tools help
clients manage their funds using Citibank's digital transformation.

Fin tech Partnerships and Collaborations:

Citibank has partnered with many fin tech companies, realising their potential. These alliances the use of fin tech to improves customer experience,
optimise operations, and a create new financial products and a services. Citibank is collaborates with fin tech firms to develop a payment systems,
block chain technology, cyber security, and data analytics to stay ahead of the financial industry.
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Banking Operations with Al, Machine Learning, and Big Data:

Citibank optimises banking operations via Al, machine learning, and big data analytics. Fraud detection, risk management, credit scoring, and
customer service use Al. Citibank uses machine learning algorithms to find patterns, personalise services, and make smart business decisions from
massive data sets. Big data analytics help the organisation deliver customised financial solutions and forecast insights by studying consumer
behaviour.

Challenges and Disputes:

Issues with regulation and compliance:

Citibank must comply with strict regulations in numerous jurisdictions as a global banking organisation. Meeting these regulations requires
significant compliance infrastructure expenditures and compliance with changing regulatory frameworks. Citibank's operations are threatened by
regulatory violations, fines, and reputational damage.

Citibank's Financial Crisis Impact:

Citibank, like other big banks, has suffered from worldwide financial crises. Citibank suffered large losses, government interventions, and a risk
management review during the 2008 financial crisis. After such crises, Citibank must examine its plans, enhance risk controls, and adjust to
changing market conditions.

Legal and Ethical Issues for the Institution:

Citibank's legal and ethical issues have received notice. Allegations of inappropriate lending and market manipulation have led to lawsuits over
consumer protection and anti-money laundering. These legal issues require significant resources and can affect the institution's reputation if not
handled properly.

Social Responsibility and Sustainability at Citibank:

Corporate Social Responsibility:

Citibank actively promotes community improvement through corporate social responsibility (CSR). These include financial literacy, community
development, and education and economic empowerment programmes. The bank works with nonprofits and organisations worldwide to promote
inclusive growth and social development.

Environmental sustainability commitments:

Citibank has taken several steps to lessen its environmental impact. Renewable energy, greenhouse gas reduction, and sustainable financing are
among the institution's environmental priorities. To encourage sustainability, Citibank has financed renewable energy projects and supported
environmentally conscious enterprises.

Future outlook and strategy:

A Citibank Strategic Plan and Future Prospect Analysis:

Citibank's strategy matches banking industry changes. Digital transformation is a priority for the institution to improve client experiences and
operational efficiency. Citibank seeks worldwide expansion through sustainable growth and risk management.

Citibank wants to capitalise on emerging market opportunities, use data analytics and Al to personalise financial services, and improve its position
in key areas. The organisation will continue to diversify its services, react to regulatory changes, and invest in talent and technology to be
competitive.

Expected Financial Industry Changes and Citibank's Response:

Technological advances, customer behaviour changes, and regulatory changes will reshape the financial industry. Citibank expects digitization to
boost customer-centric solutions, fintech collaborations, and sustainable finance.

Citibank innovates in digital banking and fintech collaborations to adapt to these changes. The bank plans to invest in Al-driven financial services,
improve cybersecurity, and adopt sustainable finance practises. Citibank also wants to improve compliance and risk management to adapt to
changing regulations.
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SEO STRATEGY

Traffic & Engagement

Total visits Device distribution

5.256M > S -*

Traffic
e  Total visits: 5.256 million
e  Global rank: #29,725
e  Country rank: #2,243 (India)
e  Industry rank: #542 (Banking Credit and Lending)
Engagement
e Device distribution:
o  Desktop: 51.18%
O  Mobile Web: 48.82%
Change from last month
e  Total visits: +16.01%

The numbers show that trendzguruji.me gets over 5 million visits a month, which is pretty good. It also has a good search engine ranking, with a
worldwide rank of #29,725 and an Indian country rank of #2,243.

The statistics on engagement is also good, and a lot of the visitors are from desktop computers. This shows that people are staying on the website
for a long time and reading its content.

Traffic has gone up by 16.01 percent in the last month, which is a good sign. This means that the website is getting more and more popular, as
shown by the rising number of visitors.

Number of visits: The total number of unique people who visited the site during the given time period.

Global rank: The site's position in search engines around the world.

Country rank: The site's position in search engine results for the given country.

Rank in its industry: how the website ranks in search engines for its type of business.

Device distribution: The share of website guests who used different kinds of devices, like phone, tablet, and desktop computers.

Change from last month:The percentage change in the number of visits from the month before.
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Engagement overview

Important Points:
* Visits every month: Between August and October 2023, 1.752 million people visited the page.

*Duration of Visit: The average length of the visit was 00:04:04 minutes. This means that people who visited the website didn't stay there for very
long.
* Visit/Pages: 4.53 pages were looked at on average each time someone visited. This means that people were looking at more than one page on the

website.

The "bounce rate" is: 26.82% of people who clicked on the link left right away. This means that 26.82% of people who visited the site only looked
at one page left. A high bounce rate could mean that people aren't interested in the website or that it's not living up to their hopes.

Overall Review:

Based on the engagement breakdown given, it looks like the website is getting a lot of visitors, but it could use some strategies to keep visitors on
the site longer and lower the bounce rate. Adding more material to the website, making it easy to navigate, and making sure users have a smooth
experience can help keep them there and get more sales.

Visits over time : o

5256M = 106.3M 200.4M 43.50M 2.752M

The picture is a line graph that shows how much traffic Citibank.co.in, ICICI Bank, HDFC Bank, Axis Bank, and HSBC Bank get. As you can see,
Citibank.co.in had the fewest users, with only 5.256 million visits from August to October 2023. With 106.3 million hits, ICICI Bank had the most
visitors of any site. People went to HDFC Bank 200.4 million times, Axis Bank 43.5 million times, and HSBC 2.752 million times. The number of
people visiting all five websites went up in August and September, but then they went down in October, as shown by the graph.
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The important parts of the graph are summed up in this table:

Citibank.co.in gets 5.256 million visitors per year, ICICI Bank gets 106.3 million, HDFC Bank gets 200.4 million, Axis Bank gets 43.5 million,
and HSBC gets 2.752 million.

The graph shows that out of the five websites, ICICI Bank is the most visited. HDFC Bank and Axis Bank are next in line. Citibank.co.in and
HSBC are the two least visited sites out of the five.

GEOGRAPHY

Top Countries
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Based on a study from FP Markets, the picture shows the top 5 countries by traffic share. The report is for all traffic from August to October 2023.
India is the most popular place, with 82.65% of all traffic. This is a big jump of 6.15 percent from the last time period.

With 9.17% of the traffic, the US is in second place. This is 4.55 percent less than the last time.

With 1.70 percent of all traffic, the UK is in third place. In comparison to the last time, this is 1.51% less.

It is in fourth place, with 0.88% of the traffic. That's a rise of 18.93% from the last time period.

It is in fifth place, with 0.76% of the traffic. 47.07% more than the last time period, which is a big jump.

Possible reasons why the data is showing trends

*The rise in traffic from India could be caused by a number of things, such as the fact that more and more Indians are trading goods online,
smartphones and internet connection are getting cheaper, and Indians' incomes are going up. Many things could be causing the United States and
the United Kingdom to send less traffic. These include more competition from other countries, slower economic growth in those countries, and
changes in the people who live there. The rise in traffic from Australia and Canada could be caused by a number of things, such as the fact that
online shopping is becoming more popular in these countries, smartphones and internet connections are getting cheaper, and people in these
countries are making more money.

Finally, the data shows that India is the place where people trade online the most. It is followed by the US, UK, Australia, and Canada.
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Channels overview

Aug 202 Oct 2023 wWoridwide All traffic

Direct M

MARKETING CHANNELS
The graph shows a channel-by-channel look at a website's traffic around the world from August 2023 to October 2023. This is the percentage of all
traffic shown by the blue line. This is the percentage of traffic from different sources shown by the red line.

Most of the traffic to the website (49.42%) comes from direct traffic, as shown by the graph. In other words, people are typing the website's URL
right into their computer browser. Email traffic (33.76%) is the second most important source of traffic, after leads (15.90%). The other types of
traffic are paid search (0.02%), display ads (0.00%), social traffic (0.48%), and organic search (0.42%).

Here is a more in-depth look at each traffic source:

"Direct traffic" means people who type the website's URL into their web browser. * "Email traffic" means people who open an email and click on
a link to the website.

Referrals are people who come to the site by clicking on a link on another site.

People who click on a link to the website from a social media site like Facebook, Twitter, or LinkedIn are called "social traffic." People who find
the website through a search engine, like Google or Bing, are called "organic search." People who click on a paid ad for the website in a search
engine results page (SERP) are called “paid search."

Display ads: People who go to the website and click on a display ad on another website.
From the graph, it looks like the website is getting a good mix of visits from different sources. Both native search traffic and paid search traffic, on
the other hand, could be better.

Organic Search GO WIch Mikis up 27.72% of waalte 1o !

Branded vs. non-branded

0l 21 Kiwiie

Top organic search terms
ALl . Gct 2023 Worldwide

® Ernted L1

Non-Branded 158



International Journal of Research Publication and Reviews, Vol 5, no 1, pp 4970-4982 January 2024 4979

A screen for Organic Search is shown in the picture. The following information is shown on the dashboard:

* 27.72% of page traffic comes from organic search. 85% of organic search traffic comes from branded search results, while only 15% comes from
non-branded search results. Search terms like “citibank login" and "“citibank online" bring up the most results.

A pie map that shows how organic search traffic is split up by country is also on the dashboard. India has the most traffic, with 26.96% of all visits.
Next come the US (19.45%), then the UK (5.74%), then Canada (5.23%), and finally Australia (3.23%).

This is an analysis.

The picture's data shows that organic search is a big part of how people find the website. Most of the traffic from organic search comes from
branded search results, which are search results for the website's brand name. This shows that the website has a strong brand presence and that the
people it wants to reach know it well.

Search terms like "citibank login™ and "citibank online" bring up the most results. Based on this, it looks like a lot of people are using organic search
to learn how to log in to their Citibank accounts or use Citibank's online banking services.

India has the most visits from organic search, as shown by the pie chart. This is most likely because India is a big market for Citibank that is rising.
Advice and suggestions

The website should focus on making its content better for the top organic search terms if it wants to keep getting visitors from search engines. The
website should also keep spreading the word about its name.

The website should also think about focusing its organic search marketing efforts on certain countries. For instance, the website could make landing
pages and material that are more relevant to India and other countries that get a lot of traffic.

Referrals \aken up 20.71% of webnte trathic | 1]
Top referring websites Top referring industries
' —
v} y ' =
a 3 | L

The picture displays a list of the most popular websites and businesses that sent people to the page from August to October 2023, on a desktop
computer around the world.

Billdesk.com, an Indian payment platform, is the most popular site that sends people to this one. Referral traffic from this site makes up 17.75% of
all traffic, which is 8.81% more than it was before.

The second most popular site that sends people to this one is payu.in, which is also an Indian payment platform. It accounts for 15.72% of all link
traffic. This percentage has grown by 56.25% since the last time we looked at it.

Amazon.in, which is Amazon's Indian branch, is the third most popular site that sends people to this page. It brings in 11.23 percent of all link
traffic, which is 23.8 percent more than it did before.

Credit and lending for banks is the field that sends the most traffic, making up 31.28% of all referral traffic. Third on the list is Finance-Other,
which brings in 31.00% of all link traffic. It takes in 12.29% of all referral visits, making it the third most popular industry.

It can be seen from the picture that payment processing gateways and financial institutions in India are the top businesses and websites that send
people to other websites.

Here is more information about each of the top websites and businesses that send traffic to our site:
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Top websites that send traffic

http://billdesk.com/ BillDesk is India's top digital payments company. It helps both businesses and customers make online payments. Online bill
payments, credit card payments, debit card payments, net banking payments, and mobile wallet payments are just some of the payment options it
provides. BillDesk is used by many businesses in India, such as banks, internet companies, utilities, and online stores.

Please visit payu.in. PayU is a global payments platform that helps both merchants and customers handle payments. Online bill payments, credit
card payments, debit card payments, net banking payments, and mobile wallet payments are just some of the payment options it provides. The
Indian banks, internet companies, utilities, and e-commerce companies are just some of the businesses that use PayU.

Here's Amazon.in: Amazon is an online store that ships anywhere in the world. It sells many things, like electronics, clothes, and things for the
home. Amazon.in is one of the biggest online stores in India. It is an Amazon company with a branch in India.

Top industries that send traffic

Banking Credit and Lending: Banks, credit unions, and other financial institutions that lend money to people and businesses are part of the Banking
Credit and Lending market.

Finance-Other: This business is made up of banks and other financial companies that offer other financial products and services, like insurance,
investment banking, and wealth management.

There is a marketplace. Websites and apps in the Marketplace industry let buyers and sellers meet and do business.

Qutgoing Traffic Qutgoing Ads
Top link destinations Top ad destinations
) | 1 M L )
L3 n &Te B Dporiwl 1 -«
u va L Y
A ¥ T '

From August to October 2023, the dashboard shows the top outbound link and ad locations for desktop traffic around the world.

This link goes to billdesk.com more than any other, with a 50.69% share. Next comes mastercard.com, with a 19.35% share. When it comes to ad
destinations, salverbron.com has the most (83.88%), while supportwin.co comes in second with 14.67%.

Here is a more in-depth look at each part of the dashboard:
Outgoing Traffic

This part shows the top link places that website visitors go to when they leave the site. Domain, share, and change are used to show the statistics.
The share column shows what amount of traffic that left the site went to each domain. The change column shows how much the outgoing traffic to
each domain has changed from one time to the next.

Outgoing Ads

This part lists the top places where online ads go after they leave the site. Domain, share, and change are used to show the statistics. In the share
column, you can see what amount of ads that were sent out went to each domain. The change column shows how many ads were sent to each
domain and how much they changed from the previous time.

Observations

The most-clicked-on link goes to billdesk.com, a business that handles payments. This means a lot of people are clicking on links to pay bills at
billdesk.com. The best place to see ads is salverbron.com, a website that provides online services like name registration and web hosting. This
makes me think that the website's ads for salverbron.com are working well. The amount of traffic going to mastercard.com rose by 108.86%



International Journal of Research Publication and Reviews, Vol 5, no 1, pp 4970-4982 January 2024 4981

compared to the previous time. This makes it look like the website is advertising mastercard.com well. The amount of traffic going to payu.in
dropped by 27.45% compared to the previous time. There are a few possible reasons for this, such as fewer ads for payu.in or a change in the people
who visit the site.

Overall, the dashboard gives useful information about the website's ads and users that leave the site. You can use this knowledge to make the
website work better and reach more people.

Social o

Social traffic

(B | ketin © Yt O Whati Ao Webaog M Instagram W Twin the
There is a graph that shows the amount of traffic to the BigBasket website that comes from different social media sites. From August to October
2023, the graph shows how PC users' habits changed.

In terms of social media traffic, the graph shows that Facebook is the most famous site for BigBasket. More than half of all social traffic comes
from Facebook. That being said, Instagram is the second most popular social media site, and more than 25% of all social traffic comes from it.
Over 1 in 12 people who visit social media sites do so through Twitter, making it the third most popular site.

LinkedIn, YouTube, the WhatsApp Webapp, and Pinterest are some of the other social media sites that send people to BigBasket. But these sites
only make up a small part of social traffic—each has less than 5% of social traffic.

Here is a more in-depth look at the social traffic that comes to BigBasket:

50.49% of people use Facebook, 25.91% use Instagram, 12.66% use Twitter, 4.75% use LinkedIn, 3.08% use YouTube, 3.10 % use WhatsApp
Webapp, and <1% use Pinterest.

Other: less than 1%

In general, the graph shows that Facebook and Instagram are BigBasket's two most important social media sites, getting over 75% of all social
traffic. Over 12% of all social traffic goes to Twitter, which is also a pretty big site. A smaller part of the traffic that comes to BigBasket comes
from other social media sites.

This graph only shows social traffic to BigBasket from PC users, which is something you should keep in mind. The social traffic that comes from
mobile people might be different.

Display Advertising

Display ad network

8 Cushink 57.15%
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This picture shows a pie map that shows the share of display ads shown by Cuelinks and other networks for desktop users around the world from
August 2023 to October 2023.

Breakdown of the Pie Chart

57.15% for Cuelinks

woww ptecirvek.com

Networks Not Recognised: 42.85%
Comprehensive Study

The pie chart makes it clear that Cuelinks is the most popular display ad network during the time period given, with over 57% of all ad views. The
last 43% of display ads are in the "unidentified network" group, which shows that there are a lot of other ad networks that aren't clearly named.

Based on this information, Cuelinks seems to be a great display ad network for PC users around the world. It's interesting to learn more about the
specific strategies and targeting methods Cuelinks uses to get such a big number of display ad impressions.

In addition to showing that Cuelinks is the most popular, the pie chart shows that there are a lot of display ads from networks that haven't been
recognised. This makes me think that there are other ad networks that are operating and interacting with desktop users without giving away their
names. Looking into these unknown networks further could help us understand new advertising tactics and trends in the display market.

CONCLUSION

The fact that Citibank is dedicated to both social responsibility and environmental sustainability highlights the fact that it is a responsible business
institution. The institution's commitment to making a good contribution to society while also guaranteeing a sustainable future is reflected in the
efforts it has put forth in the areas of CSR projects and environmental sustainability.

When looking into the future, Citibank's strategic direction focuses on maximising the use of technology, broadening its presence on a worldwide
scale, and incorporating a commitment to sustainability into its overall business plan. Citibank is positioned itself to meet the increasing
requirements of clients while contributing to a more sustainable and inclusive global economy by remaining nimble, adaptable, and devoted to
innovation. This strategy positions Citibank to anticipate changes in the financial industry while remaining committed to innovation.



