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ABSTRACT

Korean popular culture has spread like wildfire over the world in the last decade. This expanding popularity of Korean popular culture has been dubbed the "Korean
wave." The Korean wave surged in the media, causing a rippling effect throughout the world. The main focus of this paper is to determine the level of perception
and the impact of the Korean wave among students at a local university in the Philippines. This descriptive quantitative research involved 101 participants selected
through a convenient sampling technique. This study shows that students have a fairly positive perception of K-pop and Korean dramas and movies. Also, there
was an average extent of the impact of the Korean wave among them. The perception of the students regarding the Korean wave has led to an interest in and
understanding Korean culture. Moreover, this study will help understand the perception of university students in the Philippines about the Korean Wave
phenomenon.
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INTRODUCTION

The Korean Wave, or Hallyu, has become a major cultural phenomenon around the world (Kim &Lee, 2012). The term was created in China in mid-1999
by Beijing journalists who were taken aback by the rapid growth of Korean entertainment and culture in China (Kim, 2007). Non-Western cultural flows
drive Korean popular culture (Jin & Yi, 2020). Academic discourses on Hallyu have grown as the major traits of the Korean Wave have altered (Jin,
2016; Howard, 2014; Kim & Choe, 2014; Lee & Nornes, 2015). Several Asian nations, including China and Japan, are watching the Korean Wave closely,
partly because they intend to employ their own popular culture and digital technology as part of national soft power (Jin & Yoon, 2017).

Research about the impacts on different countries has shown the various impacts of the Korean Wave on the social and cultural aspects of their community,
especially to students (Jang & Paik, 2012; Ochieng & Kim, 2019; Ryoo, 2009; Lee, 2011). In Thailand, K-pop and Korean products have become more
popular with students and many have been interested in the culture of Korea (Song, 2016; Park, Simon, & Kazimoto, 2021). The same is true in Malaysia,
wherein perceptions of the Korean wave have heavily affected and influenced the students in that country (Lee, Lee, Kwak, & Kim, 2017). High
consumption of Korean products could also be found in Latin America, India, and Indonesia (Min, Jin, & Han, 2019; Ghosh, 2022; Widyaningrum, 2023).
Overall, the embodiment of K-pop fans has formed transnationalism and has created a global community that is connected through their sense of devotion,
affinity, and belonging. The online spaces where fans can connect are another aspect that makes them participative consumers of pop culture. (Swan,
2018; Park et al., 2021).

Other countries have studied and documented the effect of the Korean Wave in their countries but very few studies have been conducted on how the craze
about these Korean products has affected the perceptions of Filipinos. Thus, this paper aimed to describe the perceptions and impact of the Korean wave
among students in local universities. Specifically, this study aims to answer: (1) What is the level of perceptions of local university students on (a) Korean
Dramas and Movies, and (b) Korean wave? and (2) What is the extent of the impact of the Korean Wave on the local university students? The results of
this study will help understand the perception of university students in the Philippines about the Korean Wave phenomenon. Hence, this study was
undertaken.

METHODS

Research design

This research employed a descriptive quantitative research design. Descriptive research aims to find out "what is", which is why observational and survey
methods are often used to collect data (Borg & Gall, 1989). In this study, the collected data, analysis, and interpretation were used to describe the impacts
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of the Korean Wave on university students. Likewise, this study is anchored on the Cultural Proximity Theory, which suggests that people tend to media
that are closest to their own culture (Straubhaar, 1991).

Participants and Sampling

This research study employed 101 students selected by means of convenient sampling technique.

Instrument

The questionnaire used in this study was adopted from the structured survey of Park et al. (2021) on University Students' Perception of the Korean Wave
and Its Impact on Their Views of Korea and Korean Culture. It contains three parts with 10 questions each; (1) Perceptions of Korean Drama and Movies,
(2) Perceptions of K-pop, and (3) The Impact of the Korean Wave. This survey used a 4-point Likert scale: strongly disagree (1), disagree (2), agree (3),
and strongly agree (4). Demographic information was also included in the survey. This survey instrument had a .91 (high validity) Content Validity
Index value.

Data collection

The data were gathered using a three-page printed copy of the questionnaire and an online Google Forms survey. The printed copies were distributed
through the class chairperson of each section and accomplished by the students. The participants signed the letter of consent found on the first page of
the survey instrument for the assurance of confidentiality of information. On the other hand, an online Google Forms survey that also contained
information similar to the printed copies was also given out to those who opted to make use of Facebook Messenger and emails. After the given deadline,
the questionnaires were then gathered and electronically encoded in preparation for data analysis.

Data analysis

The data were analyzed using Excel and SPSS (Special Package for Social Sciences), wherein each question was given an identification number. The
data was run through the SPSS to get the mean values. After calculating the mean and standard deviation, they were then interpreted using scales. The
scale for interpretations is as follows:

Table 1. Scale for the Level of Perceptions

Value Ranges of the Scale  Descriptive Rating  Description

1 1.0-1.75 Strongly Disagree The students have a very negative perception.
2 1.76 - 2.51 Disagree The students have a fairly negative perception.
3 2.52-3.27 Agree The students have a fairly positive perception.
4 3.28-4.00 Strongly Agree The students have a very positive perception.

Table 2. Scale for the Level of Impact

Value Ranges of the Scale Descriptive Rating Description

1 1.0-1.75 Strongly Disagree To no extent

2 1.76 - 2.51 Disagree To low extent

3 2.52-3.27 Agree To average extent
4 3.28-4.00 Strongly Agree To high extent

RESULTS AND DISCUSSION

In terms of gender, 66.3% were female, 31.7% were male, and 2% preferred not to disclose their gender. Majority of the respondents were second-year
students (45.5%), first-year students (39.5), fourth-year students (7.9%), and third-year students (6.9%). Most of the participants were introduced through
social media (50.5%), friends (38.6%), family (5%), and others (5.9%). Participants reported that they have been interested in the Korean Wave for more
than five years (37.6%), less than one year (25.8%), one to three years (20.8%), and three to five years (15.8%).

Perceptions on the Korean Wave

Table 1. Level of Perception of Korean Dramas and Movies (N=101)

Category Mean Value Description SD
Korean Movies and Dramas 2.68 Fairly Positive .651
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According to Table 1, the participants have a fairly positive perception of Korean movies and dramas. These results are also similar to the findings of
Kim, Chen, and Su (2009) and Hua, Jittithavorn, Lee, and Chen (2021), wherein the strong connection of viewers to K-dramas and movies would increase
tourism in Korea. The findings of Lee, Jung, Nathan, and Chung (2020) also reveal the same results, which reveal that consumers tend to learn about
Korean products as part of their Asian identity. Similarly, the results also support the findings of Kim, Lee, and Kim (2020) that K-Dramas and movies
have a positive effect on the image of foreign nationals. These results however contradict the findings of Vu and Lee (2013) where the participants had
delusions about the glamor that is shown in K-dramas and movies.

Table 2. Level of Perception of K-Pop (N=101)

Category Mean Value Description SD
K-Pop 2.79 Fairly Positive .808

As Table 2 presents, the participants have a fairly positive perception about K-Pop. In a study by Lie (2012), people generally find the connection to the
politeness, attractive appearance, and tender attitude of K-pop singers combined with the use of English Words and phrases. Similarly, a study conducted
in Peru shows that K-Pop had a positive influence on the Peruvians, and has the potential to attract tourists to visit Korea (Bang, Joo, Seok & Nam, 2021).
Another study in Japan also supports these findings, wherein the Japanese youths also positively perceive K-pop and was one of the most avid consumers
of K-Pop products (Kozhakhmetova, 2012). Fandoms or a group of fans of K-Pop idols are also one of the driving forces that leads the positive and
negative perceptions of K-Pop (Jang & Song, 2017).

Table 3. Level of Impact of the Korean Wave (N=101)

Category Mean Value Description SD

Impact of Korean Wave 2.95 To an average extent 1567

Table 3 reveals that the participants are impacted by the Korean Wave to an average extent. These results agree with the finding of Han and Lee (2008)
which showed the great market for Korean products worldwide. The findings also backed the results of Yoon, Song, Ha, and Kim (2022), which presented
that Korean products were still popular even in virtual consumption during the pandemic. Interest in learning the language has also resulted in the
indirectly developing of Korean proto-lexicon among its consumers, especially within the Filipino community (Leon, Caparas, Caugma, Viduya, Pacheco,
Estrada, & Dreishbach, 2022). These data strengthen the results that the Korean wave is a cultural hybrid that promotes hybridized cultures within the
country it is imported (Lee et al., 2020; Dani & Bruno, 2015; Shim, 2006). Overall, these results also agree with the cultural proximity theory, which
suggests that consumers choose media goods that are culturally comparable to their own (Straubhaar, 1991).

CONCLUSION

The Korean Wave phenomenon has swept the globe, including the Philippines. The Korean or Hallyu Wave has had an impact on these students' lives
through the incorporation of Korean products into their daily consumption. Students' perceptions of the Korean wave have led to an interest in and
understanding of Korean culture. Korean products such as 'BTS', 'Seventeen’, '2nel’, 'The Penthouse’, and '‘Samgyup' becoming household names in
Filipino households are examples of how Filipinos perceive K-dramas/movies, K-Pop, and Korean products in general. Future research should look into
the political, economic, socio-cultural, and psychological effects of the Korean Wave on the Filipino community.

References

Bang, Y. J., Joo, Y., Seok, H., & Nam, Y. (2021). Does K-pop affect Peruvians’ Korean images and visit intention to Korea? Current Issues in Tourism,
24(24), 3519-3534. https://doi.org/10.1080/13683500.2021.1881451

Ghosh, M. (2019). Transnational Korean Culture: A Response from NorthEastern and Eastern India. Himachal Pradesh University Journal, 10(2).
https://hpuniv.ac.in/hpuniv/upload/uploadfiles/files/THPU_Journal_December 2022_Final.pdf#page=5

Han, H., & Lee, J. (2008). A Study on the KBS TV DramaWinter Sonataand its Impact on Korea’sHallyuTourism Development. Journal of Travel &
Tourim Marketing, 24(2-3), 115-126. https://doi.org/10.1080/10548400802092593

Howard, K. (2014). Youna Kim (ed.): The Korean Wave: Korean Media Go Global. xvi, 233 pp. London and New York: Routledge, 2013. ISBN 978 0
415 71278 1. Bulletin of the School of Oriental and African Studies, 77(3), 644-646. https://doi.org/10.1017/s0041977x14000998

Hua, Y., Jittithavorn, C., Lee, T. J., & Chen, X. (2021). Contribution of TV Dramas and Movies in Strengthening Sustainable Tourism. Sustainability,
13(22), 12804. https://doi.org/10.3390/su132212804

Jang, G., & Paik, W. Y. (2012). Korean Wave as Tool for Korea’s New Cultural Diplomacy. Advances in Applied Sociology, 02(03), 196-202.
https://doi.org/10.4236/aasoci.2012.23026



https://doi.org/10.1080/13683500.2021.1881451
https://hpuniv.ac.in/hpuniv/upload/uploadfiles/files/HPU_Journal_December_2022_Final.pdf#page=5
https://doi.org/10.1080/10548400802092593
https://doi.org/10.1017/s0041977x14000998
https://doi.org/10.3390/su132212804
https://doi.org/10.4236/aasoci.2012.23026

International Journal of Research Publication and Reviews, Vol 4, no 7, pp 2312-2316 July 2023 2315

Jang, W. S., & Song, J. S. (2017). The Influences of K-pop Fandom on Increasing Cultural Contact : With the Case of Philippine Kpop Convention, Inc.
Korean Regional Sociology, 18(2), 29-56. http://digital.kyobobook.co.kr/digital/article/articleDetail.ink?barcode=4010025866608

Jin, D. Y. (2016). New Korean Wave: Transnational Cultural Power in the Age of Social Media. https://muse.jhu.edu/book/45293

Jin, D. Y., & Yi, H. (2020). [On This Topic] Transnationality of Popular Culture in the Korean Wave. Korea Journal, 60(1), 5-16.
https://doi.org/10.25024/kj.2020.60.1.5

Jin, D. Y., & Yoon, T. (2017). The Korean Wave: Retrospect and prospect: Introduction. International Journal of Communication, 11, 2241-2249.
https://yonsei.pure.elsevier.com/en/publications/the-korean-wave-retrospect-and-prospect-introduction

Kim, H. J., Chen, M., & Su, H. (2009). Research Note: The Impact of Korean TV Dramas on Taiwanese Tourism Demand for Korea. Tourism Economics,
15(4), 867-873. https://doi.org/10.5367/000000009789955189

Kim, J. (2007). Why Does Hallyu Matter? The Significance of the Korean Wave in South Korea. Critical Studies in Television: The International Journal
of Television Studies, 2(2), 47-59. https://doi.org/10.7227/cst.2.2.6

Kim, J., & Lee, J. (2012). The Korean Wave: A Decade of Ups and Downs. In Springer eBooks (pp. 238-243). https://doi.org/10.1007/978-3-642-35521-
9.35

Kim, K. H., & Choe, Y. (2014). The Korean Popular Culture Reader. https://doi.org/10.1215/9780822377566

Kim, W, Lee, C., & Kim, S. (2020). The Influence of Hallyu on Africans’ Perceptions of Korea: The Moderating Role of Service Quality. Sustainability,
12(8), 3245. https://doi.org/10.3390/su12083245

Kozhakhmetova, D. (2012). Soft Power of Korean Popular Culture in Japan: K-Pop Avid Fandom in Tokyo. Lund University. https:/lup.lub.lu.se/student-
papers/record/3460120/file/3910984.pdf

Lee, S. J. (2011). The Korean wave The Seoul of Asia. The Elon Journal of Undergraduate Research in Communications.
https://www.kdevelopedia.org/resource/view/05201508010139295.do

Lee, S. J.,, & Nornes, A. M. (2015). Hallyu 2.0: the Korean wave in the age of social media. Choice Reviews Online, 53(05), 53-2079.
https://doi.org/10.5860/choice.194043

Lee, S., Lee, K., Kwak, G., & Kim, H. (2017). The Effect of the Korean Wave on Malaysian University Students’ Perception. Culinary Science &
Hospitality Research, 23(1), 79-83. https://doi.org/10.20878/cshr.2017.23.1.009

Lee, Y. S, Jung, M., Nathan, R. A., & Chung, J. H. (2020). Cross-National Study on the Perception of the Korean Wave and Cultural Hybridity in
Indonesia and Malaysia Using Discourse on Social Media. Sustainability, 12(15), 6072. https://doi.org/10.3390/su12156072

Leon, L. I., Caparas, D., Caugma, A. C., Viduya, L. I., Pacheco, S. K., Estrada, Y. K., & Dreisbach, J. (2022). Notes on Filipino-Hallyu Pop Culture:
Exploration of a Korean Proto-Lexicon Framework on Tagalog Speakers. Preprints.org. https://doi.org/10.20944/preprints202208.0325.v1

Lie, J. (2012). What Is the K in K-pop? South Korean Popular Music, the Culture Industry, and National Identity. Korea Observer, 43(3), 339-363.
https://www.tobiashubinette.se/hallyu_1.pdf

Min, W., Jin, D. Y., & Han, B. H. (2019). Transcultural fandom of the Korean Wave in Latin America: through the lens of cultural intimacy and affinity
space. Media, Culture & Society, 41(5), 604-619. https://doi.org/10.1177/0163443718799403

Ochieng, H. K., & Kim, S. (2019). Cultural Exchange and Its Externalities on Korea-Africa Relations: How Does the Korean Wave Affect the Perception
and Purchasing Behavior of African Consumers? East Asian Economic Review, 23(4), 381-407. https://doi.org/10.11644/Kiep.eaer.2019.23.4.368

Park, HS., Simon, A., & Kazimoto, P. (2021). University Students’ Perceptions of Korean Wave and Its Impact on Their Views of Korea and Korean
Culture. Human Behavior, Development and Society, 22(1). https://web.p.ebscohost.com/abstract?direct=true&profile=ehost&scope=
site&authtype=crawler&jrnl=26511762&AN=151497293&h=%2bZIscLNiuv7BopkrUWNnNRHLU7bHYHpOPBIVUtIrkepLajw9yF9iTNPuPOQrRj9H

vx2MW(q0OjoeDbB7n3%2blCalvA%3d%3d&crl=c&resultNs=AdminWebAuth&resultL ocal=ErrCrINotAuth&crlhashurl=login.aspx%3fdirect%3dtrue
%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d26511762%26 AN%3d151497293

Ryoo, W. (2009). Globalization, or the logic of cultural hybridization: the case of the Korean wave. Asian Journal of Communication, 19(2), 137-151.
https://doi.org/10.1080/01292980902826427

Song, S., & Pornsima, D. (2016). Motivation for learning among Thai students studying Korean as a foreign language in Thailand. Scholar: Human
Sciences, 8(2). https://repository.au.edu/handle/6623004553/18862

Straubhaar, J. D. (1991). Beyond media imperialism: Assymetrical interdependence and cultural proximity. Critical Studies in Mass Communication,
8(1), 39-59. https://doi.org/10.1080/15295039109366779

Swan, A. K. (2018). Transnational Identities and Feeling in Fandom: Place and Embodiment in K-pop Fan Reaction Videos. Communication, Culture &
Critique. https://doi.org/10.1093/ccc/tcy026



http://digital.kyobobook.co.kr/digital/article/articleDetail.ink?barcode=4010025866608
https://muse.jhu.edu/book/45293
https://doi.org/10.25024/kj.2020.60.1.5
https://yonsei.pure.elsevier.com/en/publications/the-korean-wave-retrospect-and-prospect-introduction
https://doi.org/10.5367/000000009789955189
https://doi.org/10.7227/cst.2.2.6
https://doi.org/10.1007/978-3-642-35521-9_35
https://doi.org/10.1007/978-3-642-35521-9_35
https://doi.org/10.1215/9780822377566
https://doi.org/10.3390/su12083245
https://lup.lub.lu.se/student-papers/record/3460120/file/3910984.pdf
https://lup.lub.lu.se/student-papers/record/3460120/file/3910984.pdf
https://www.kdevelopedia.org/resource/view/05201508010139295.do
https://doi.org/10.5860/choice.194043
https://doi.org/10.20878/cshr.2017.23.1.009
https://doi.org/10.3390/su12156072
https://doi.org/10.20944/preprints202208.0325.v1
https://www.tobiashubinette.se/hallyu_1.pdf
https://doi.org/10.1177/0163443718799403
https://doi.org/10.11644/kiep.eaer.2019.23.4.368
https://web.p.ebscohost.com/abstract?direct=true&profile=ehost&scope=%20site&authtype=crawler&jrnl=26511762&AN=151497293&h=%2bZlscLNiuv7BopkrUWNnRHLU7bHYHp0PBIVUtIrkepLajw9yF9iTNPuP0QrRj9Hvx2MWqOjoeDbB7n3%2bICaJvA%3d%3d&crl=c&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d26511762%26AN%3d151497293
https://web.p.ebscohost.com/abstract?direct=true&profile=ehost&scope=%20site&authtype=crawler&jrnl=26511762&AN=151497293&h=%2bZlscLNiuv7BopkrUWNnRHLU7bHYHp0PBIVUtIrkepLajw9yF9iTNPuP0QrRj9Hvx2MWqOjoeDbB7n3%2bICaJvA%3d%3d&crl=c&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d26511762%26AN%3d151497293
https://web.p.ebscohost.com/abstract?direct=true&profile=ehost&scope=%20site&authtype=crawler&jrnl=26511762&AN=151497293&h=%2bZlscLNiuv7BopkrUWNnRHLU7bHYHp0PBIVUtIrkepLajw9yF9iTNPuP0QrRj9Hvx2MWqOjoeDbB7n3%2bICaJvA%3d%3d&crl=c&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d26511762%26AN%3d151497293
https://web.p.ebscohost.com/abstract?direct=true&profile=ehost&scope=%20site&authtype=crawler&jrnl=26511762&AN=151497293&h=%2bZlscLNiuv7BopkrUWNnRHLU7bHYHp0PBIVUtIrkepLajw9yF9iTNPuP0QrRj9Hvx2MWqOjoeDbB7n3%2bICaJvA%3d%3d&crl=c&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d26511762%26AN%3d151497293
https://doi.org/10.1080/01292980902826427
https://repository.au.edu/handle/6623004553/18862
https://doi.org/10.1080/15295039109366779
https://doi.org/10.1093/ccc/tcy026

International Journal of Research Publication and Reviews, Vol 4, no 7, pp 2312-2316 July 2023 2316

Vu, H. H. T., & Lee, T. (2013). Soap Operas as a Matchmaker. Journalism & Mass Communication Quarterly, 90(2), 308-330.
https://doi.org/10.1177/1077699013482912

Widyaningrum, R., Ramadhani, K., & Lestari, B. (2023). Literature Review: K-Beauty Effect on Health Behavior and Korean Cosmetics Purchasing in
Indonesia. Disease Prevention and Public Health Journal, 17(1), 69-75. https://doi.org/10.12928/dpphj.v17i1.7218

Yoon, H., Song, C., Ha, M., & Kim, C. (2022). Impact of COVID-19 Pandemic on Virtual Korean Wave Experience: Perspective on Experience Economy.
Sustainability, 14(22), 14806. https://doi.org/10.3390/su142214806



https://doi.org/10.1177/1077699013482912
https://doi.org/10.12928/dpphj.v17i1.7218
https://doi.org/10.3390/su142214806

