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A B S T R A C T 

Blockchain technology has gained significant attention in various industries, including the tourism and hospitality sector. This research article explores the current 

and potential use of blockchain in the hotel and tourism industry in Asian countries, highlighting its benefits and challenges. The study examines the advantages of 

blockchain technology, such as decentralization, auditability, persistency, and its various applications, including cryptocurrency, Internet of Things (IoT), financial 

services, and public services. The article also discusses the potential impact of blockchain technology on the Asian hospitality industry and its potential to 

revolutionize the way the industry operates. Finally, the study presents recommendations and future directions for the adoption and implementation of blockchain 

technology in the Asian tourism and hospitality sector. 
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1.Introduction 

Blockchain technology has been recognized as a potentially disruptive innovation in many industries, including the hotel and tourism sector (Risius & 

Spohrer, 2017; Swan, 2015). The benefits attributed to blockchain technologies include decentralization, auditability, persistency, and the wide spectrum 

of applications, including cryptocurrency, Internet of things (IoT), financial services, and public services (Zheng et al., 2018). The tourism industry is a 

key sector in many Asian countries, and the adoption of blockchain technology could potentially revolutionize the way the industry operates. This research 

article aims to explore the current and potential use of blockchain in the hotel and tourism industry in Asian countries, highlighting its advantages and 

challenges. 

Research Questions: 

1.What are the benefits of blockchain technology in the tourism and hospitality sector in Asia? 

2.How can blockchain technology be applied in the tourism and hospitality industry in Asia? 

3.What are the challenges of implementing blockchain technology in the tourism and hospitality industry in Asia? 

4.What is the potential impact of blockchain technology on the tourism and hospitality industry in Asia? 

5.What are the future directions for the adoption and implementation of blockchain technology in the tourism and hospitality industry in Asia? 

2. Literature review for blockchain in the hotel and tourism industry in Asia 

Blockchain technology has the potential to revolutionize the hotel and tourism industry in Asia by increasing efficiency, security, and transparency. A 

growing body of literature has explored the potential applications of blockchain in this industry, focusing on areas such as loyalty programs, payment 

systems, supply chain management, booking systems, and sustainable tourism. One study by Cognizant (2019) highlights the potential of blockchain-

based loyalty programs to increase customer engagement and reduce fraud. By using blockchain, loyalty rewards can be securely stored and transferred 

across multiple platforms, enabling customers to redeem their rewards more easily. The study also suggests that blockchain can help hotels and tourism 

companies to create more personalized and targeted loyalty programs. 

Current Use of Blockchain in Hotel and Tourism Industry in Asia  

Several Asian countries have started to adopt blockchain technology in the hotel and tourism industry. In Japan, the government has launched a pilot 

project called "Japan's Hospitality Blockchain Platform" in partnership with several hotel chains and technology firms to improve the efficiency of the 

booking and payment process (Fujitsu, 2021). The project uses blockchain to securely store and share customer information, including passport details 
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and payment information, among hotels, travel agencies, and airlines. The goal is to provide a more seamless and secure travel experience for visitors to 

Japan. 

In China, blockchain technology has been used to verify the authenticity of hotel ratings and reviews on online travel platforms such as Ctrip and Qunar 

(Liu, 2021). The use of blockchain ensures that the reviews are not tampered with and provides transparency to users. The platform also allows travelers 

to book hotels with cryptocurrency, making it more convenient for international visitors. 

In Thailand, the tourism authority has partnered with a blockchain-based travel platform, TravelbyBit, to allow tourists to pay for their travel expenses 

using cryptocurrency (Chawla, 2021). The platform currently supports payments in Bitcoin, Ethereum, and Litecoin, with plans to add more 

cryptocurrencies in the future. This initiative aims to attract tech-savvy tourists and promote Thailand as a crypto-friendly destination. 

Potential Use of Blockchain in Hotel and Tourism Industry in Asia  

Apart from the current use cases, blockchain technology has the potential to revolutionize the hotel and tourism industry in several ways. One potential 

use case is in the area of loyalty programs. Currently, loyalty programs are fragmented across different hotel chains, airlines, and travel agencies, making 

it difficult for customers to redeem their points. Blockchain technology could create a unified loyalty program that is secure, transparent, and interoperable 

across different platforms (Bridgewater, 2021). 

Another study by Nikkei Asia (2021) explores the potential of blockchain-based payment systems to increase efficiency and security in the tourism 

industry. By using blockchain, payments can be processed quickly and securely, reducing the risk of fraud and improving customer trust. The study 

highlights the potential of blockchain to transform the payment landscape in Asia, particularly in countries where cash is still the dominant form of 

payment. A study by Binns (2019) focuses on the potential of blockchain to improve supply chain management in the tourism industry. By using 

blockchain, supply chain processes can be made more transparent and efficient, reducing costs and improving the overall customer experience. The study 

suggests that blockchain can help to address some of the challenges faced by the tourism industry, such as fraud, counterfeiting, and the lack of 

transparency in the supply chain. 

Another study by Hayashi (2019) explores the potential of blockchain-based booking systems to eliminate intermediaries and reduce costs for hotels and 

tourism companies. By using blockchain, customers can book directly with hotels and tourism companies, reducing the need for intermediaries such as 

travel agents and booking platforms. The study highlights the potential of blockchain to create more efficient and personalized booking systems, 

improving the overall customer experience. Finally, a study by Zhu and Li (2021) explores the potential of blockchain to promote sustainable tourism 

practices. By using blockchain, customers can have more information about the environmental and social impact of their travel choices, and companies 

can be held accountable for their sustainability efforts. The study suggests that blockchain can help to promote sustainable tourism practices by creating 

a more transparent and traceable supply chain. 

Overall, the literature suggests that blockchain has the potential to transform the hotel and tourism industry in Asia by increasing efficiency, security, and 

transparency. While there are still challenges to be addressed, such as regulatory issues and the need for industry-wide collaboration, the potential benefits 

of blockchain in this industry are significant. Another potential use case is in the area of identity management. Blockchain technology can provide a 

secure and decentralized way to store and share customer information, such as passport details and payment information, eliminating the need for multiple 

verifications and reducing the risk of fraud (Chawla, 2021). 

Blockchain technology can also improve the transparency and efficiency of the supply chain in the tourism industry. By using blockchain, stakeholders 

can track the origin and authenticity of products and services, such as food, souvenirs, and accommodations, ensuring that they are sustainable and 

ethically sourced (Chawla, 2021). 

According to a report by ResearchAndMarkets.com, the global blockchain in tourism market was valued at USD 1.4 billion in 2020 and is projected to 

reach USD 9.4 billion by 2028, growing at a CAGR of 26.3% during the forecast period from 2021 to 2028. The Asia-Pacific region is expected to be 

the fastest-growing market due to the increasing adoption of blockchain technology by tourism companies in countries such as China, Japan, and 

Singapore. 

Table 1: Current and Potential Use Cases of Blockchain Technology in Hotel and Tourism Industry in Asia 

Use Case  Description 

Current Use Cases 

Japan's Hospitality Blockchain 

Platform 

Securely stores and shares customer information among hotels, travel agencies, and airlines 

to provide a more seamless and secure travel experience. 

Blockchain-based hotel rating 

and review verification 

Verifies the authenticity of hotel ratings and reviews on online travel platforms and allows 

travelers to   book hotels with cryptocurrency. 

TravelbyBit Allows tourists to pay for their travel expenses using cryptocurrency. 

Potential Use Cases 

Unified Loyalty Programs 

Blockchain technology could create a unified loyalty program that is secure, transparent, and 

interoperable   across different platforms. 
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Use Case  Description 

Identity Management 

Blockchain technology can provide a secure and decentralized way to store and share 

customer information, eliminating the need for multiple verifications and reducing the risk of 

fraud. 

Supply Chain Transparency 

Blockchain can improve the transparency and efficiency of the supply chain in the tourism 

industry by tracking the origin and authenticity of products and services. 

Source: https://www.statista.com 

3. Trends for blockchain in the hotel and tourism industry in Asia 

Blockchain-based loyalty programs: Blockchain technology can help hotels and tourism companies to create more efficient and secure loyalty programs 

for their customers. By using blockchain, loyalty rewards can be stored and transferred securely, and customers can redeem their rewards across multiple 

platforms (Cognizant, 2019). Blockchain-based payment systems: Blockchain technology can also be used to create more efficient and secure payment 

systems for hotels and tourism companies. By using blockchain, payments can be processed quickly and securely, reducing the risk of fraud and improving 

customer trust (Nikkei Asia, 2021). 

Improved supply chain management: Blockchain technology can be used to improve supply chain management in the tourism industry. By using 

blockchain, supply chain processes can be made more transparent and efficient, reducing costs and improving the overall customer experience. (S. Binns, 

2019). Decentralized booking systems: Blockchain technology can be used to create decentralized booking systems that eliminate the need for 

intermediaries, such as travel agents and booking platforms. By using blockchain, customers can book directly with hotels and tourism companies, 

reducing costs and improving the overall customer experience (Hayashi, 2019). Blockchain technology can also be used to promote sustainable tourism 

practices by creating a more transparent and traceable supply chain. By using blockchain, customers can have more information about the environmental 

and social impact of their travel choices, and companies can be held accountable for their sustainability efforts (Zhu & Li, 2021). 

4. Challenges in Adopting Blockchain in Hotel and Tourism Industry in Asia  

Despite the potential benefits of blockchain technology, there are several challenges that need to be addressed before its widespread adoption in the hotel 

and tourism industry in Asia. One challenge is the lack of standardization and interoperability across different blockchain platforms. This could lead to 

fragmentation and incompatibility between different systems, making it difficult to achieve the desired efficiencies (Bridgewater, 2021). One of the 

biggest challenges in adopting blockchain technology in the hotel and tourism industry is the lack of awareness and understanding of the technology. 

Many industry players are not familiar with blockchain and its potential benefits, making it difficult to convince them to invest in it. This lack of knowledge 

also means that there is a shortage of skilled personnel who can develop and implement blockchain solutions (Bridgewater, 2022). 

Another challenge is the lack of standardization and interoperability. With multiple blockchain platforms and protocols available, it can be difficult to 

choose the right one for a particular use case. Moreover, different blockchains may not be compatible with each other, making it difficult to integrate 

different systems (Glover, 2022). Data privacy and security is also a significant concern in the hotel and tourism industry, particularly in Asia where data 

breaches and cyber-attacks are on the rise. While blockchain technology offers a high level of security, there is still a risk of data breaches if the system 

is not implemented correctly. Moreover, the use of smart contracts in blockchain applications can raise legal and regulatory issues that need to be addressed 

(Gupta, 2022).  

Regulatory challenges are also a significant barrier to blockchain adoption in the hotel and tourism industry. Different countries in Asia have different 

regulations governing blockchain technology, and some may be more favorable than others. Industry players need to be aware of the regulatory landscape 

and ensure that they comply with the relevant laws and regulations (Bridgewater, 2022). This could lead to reluctance in adopting blockchain and a lack 

of demand for blockchain-based solutions (Li et al., 2021). Additionally, the high cost of implementing blockchain solutions and the need for significant 

infrastructure upgrades may act as a barrier to adoption, particularly for smaller businesses (Chawla, 2021). Despite these challenges, there are several 

ways in which the hotel and tourism industry in Asia can overcome them and adopt blockchain technology. One way is through education and awareness 

campaigns to increase understanding of blockchain and its potential benefits. Industry players can also collaborate to develop standard protocols and 

platforms that are interoperable and secure. Moreover, blockchain consortia can be formed to address regulatory issues and ensure compliance (Glover, 

2022). 

5. Possible future directions for the adoption and implementation of blockchain technology in the tourism and 

hospitality industry in Asia  

Digital Identity Management: Blockchain can be used for secure and decentralized digital identity management, which can enhance the guest experience 

and reduce fraud. In Asia, countries such as China and Singapore are already implementing digital identity systems using blockchain technology (Wu, 

2021). 

Smart Contracts: Smart contracts can be used to automate payment, booking, and other processes in the tourism and hospitality industry. This can reduce 

costs, increase efficiency, and improve transparency. Thailand is exploring the use of smart contracts for tourism-related transactions (Prammanee, 2021). 
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Loyalty Programs: Blockchain can be used to create decentralized loyalty programs that are transparent, secure, and easy to use. This can help increase 

customer retention and engagement. In Asia, companies such as AirAsia are already using blockchain-based loyalty programs (Chen & Xu, 2021). 

Supply Chain Management: Blockchain can be used to track and manage the supply chain in the hospitality industry, which can improve transparency, 

reduce costs, and enhance sustainability. In Asia, companies such as Marriott International are exploring the use of blockchain for supply chain 

management (Xu, 2021). 

Decentralized Marketplaces: Blockchain can be used to create decentralized marketplaces for tourism and hospitality services, which can reduce costs, 

increase competition, and improve accessibility. In Asia, companies such as Triip.me are already using blockchain for decentralized marketplaces (Hoang, 

2022). 

6. Future Research 

While there has been some research on the use of blockchain in the hotel and tourism industry, there is still a need for more comprehensive studies on 

the potential benefits and challenges of its adoption in Asian countries. Future research could focus on developing standardized protocols and frameworks 

for interoperability between different blockchain platforms, as well as exploring the potential of blockchain for improving other areas of the tourism 

industry, such as destination management and marketing. 

7. Limitations  

This research article is limited in scope and only provides a brief overview of the current and potential use of blockchain in the hotel and tourism industry 

in Asian countries. Additionally, the research is based on secondary sources, and primary data collection could provide more in-depth insights into the 

topic. 

8. Contributions 

This research article contributes to the growing body of literature on the use of blockchain in the hotel and tourism industry in Asian countries. It provides 

an overview of the current and potential use cases of blockchain in the industry, as well as the challenges that need to be addressed before its widespread 

adoption. 

9. Conclusion  

In conclusion, the adoption of blockchain technology has the potential to revolutionize the hotel and tourism industry in Asian countries by improving 

the efficiency, transparency, and security of the industry. However, there are several challenges that need to be addressed before its widespread adoption, 

such as the lack of standardization and interoperability and the high cost of implementation. Future research could focus on developing standardized 

protocols and frameworks for interoperability and exploring the potential of blockchain in other areas of the tourism industry. 
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