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ABSTRACT 

This research adopts a descriptive research method to examine a study on employee perception towards CSR activities of the company with reference 

to Neeltop Woodpark at Bangalore. The study was conducted by collecting data from the various sources like primary data and secondary data where 

primary data were collected. Structured questionnaire were designed to collect data from randomly sampled respondents from the Neeltop Woodpark . 

The 30 employees from the different department in the company were taken as a sample size. An analytical technique like the chi-square , descriptive 

test was applied to analyze the data collected from the study. And the hypothesis testing was done for the same data which were collected. The current 

study reveals.  
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1. INTRODUCTION 

The employee perception towards CSR activities can have on corporate culture and employee perceptions of their workplace. When companies 

create and engaging brand and communications around CSR initiatives, they can become culture-building activities. A sense of teamwork around 

volunteering, supported by shared goals, connects employees to the company-wide effort. Employee volunteerism and corporate philanthropic 

initiatives are correlated with employees’ positive perception and commitment to their company. This is an important insight, especially for large 

companies looking to engage and retain an sizeable workforce. For most companies, and particularly those in the B2B space, employees represent the 

most powerful brand communications channel. 

 To be true brand ambassadors, employees must feel a sense of shared purpose, a fundamental connection to the company’s mission, vision and values, 

and an understanding of how they contribute to the company’s success. Engaging employees in CSR activities can go a long way towards building that 

connection.  

 OBJECTIVE OF THE STUDY: 

1. To know the reaction of employees towards the CSR of the company 

2. To identify the different perceptions of employees about CSR practices of the company 

3. To study the impact of companies CSR activities on employees job performance and satisfaction  

2. METHODOLOGY 

The type of research is Descriptive Research. . This research is used to gather the information from various sources of subject on the survey 

method. The data has been collected and answered for a particular group of people which regard to employees perception towards CSR activities of the 

company. 

Data Collection: Primary data for the purpose of the study the researcher will be using structured questionnaire based on the objective of the study. 

These questionnaire administrators to the respondents in the organization. Secondary data which is available through different sources like books, 

article, Journals, company magazines, company report, company websites & other electronic sources like web pages etc.  

Sampling Method: The sampling method used is probability simple random method for the survey. For the survey selected all the 30 employees in the 

organization. 
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Hypothesis: To obtain the objective of this research work, the following hypotheses shall be tested. The hypotheses are noted in Null form and shall be 

tested to both confirm and reject the Null speculation as the case may additionally be. 

H0: There is no significant relationship between CSR practices of the company and job performance of the employee 

 H1: There is a significant relationship between CSR practices of the company and job performance of the employee 

3. RESULTS AND DISCUSSION 

According to the findings, in the organization all the employees who can perform more efficiently. The major age group of employees is between 

20-40 with a greater number of PUC qualified since it is a manufacturing company .Since it is a manufacturing company more employees are male 

employees. The income is in the range of ten thousand to twenty thousand with an experience of 0- 10 years. Company is environmentally friendly and 

has a sustainable growth. All the employees are aware about the CSR activities. When company has more profit then the company fulfill employees 

needs and also well being of society. Employees feel that they feel part of the family in the organization and they are satisfied in the working 

environment.  

4. CONCLUSION 

This study is based on the employee’s perception towards CSR activities of the company with reference to Neel top Wood Park . In this study I 

found that CSR activities are the most important part of the organization. It is the philosophy of the organization to be responsible towards internal 

stakeholder and also external stakeholder because no organization can be successful without all of these stakeholders. Charities, promotion of 

education, gender equality and woman improvement, environmental sustainability, employment enhancing vocational skills, adopting villages will 

enable company to accomplish their vision and mission and also enhance the reputation. 

It is found in the study that company is concerned with the needs of employees and the consumer rights are well protected and managerial decisions are 

fair and also the CSR targeted at all are good. Employees are fully satisfied in their job and feel proud to be the member of the organization and the 

program initiated is best to motivate the employees in the organization. 
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In this study the researcher explained that SME corporate social responsibility and its competitiveness and it’s important to the economy and 
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