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ABSTRACT 

The rapidly advancing technology, particularly the internet, has drastically changed the social and economic landscapes and every aspect of over daily 

lives. The purpose of the study is to identify the perception of investors towards electronic broking and to identify the significant relationship between 

demographic factors and statement regarding perception of investors towards e-broking. A sample of 150 investors with valid responses was collected 

from Surat by using non probability sampling method in which convenience sampling method was used. Chi-square test was used to test the 

relationship between demographic factors and statement related to E-broking. Also used reliability test and factor analysis to evaluate objectives. Here 

the research concludes that there were mainly three major demographic factors and statement regarding e-broking those are age, education and 

occupation. 
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1. INTRODUCTION 

E-broking broadly defined as trading mechanism where investors place order and confirm trading result via electronic communication channels, 

such as the internet, mobile phones, and personal digital assistant. Indian exchanges and broking houses have been slow to move their transaction 

online. Investor has money to dabble with. Trading shares on BSE/NSE has always been investors dream.  

After realizing that there is untapped market of investors who want to be able to execute their own trades when it suits them, brokers have taken their 

trading rooms to the internet. Known as online brokers, they allow investor to buy and sell shares via internet.  

There are some factors to keep in mind while selecting online trading like; brokerage cost, safety, rate refresh, speed of execution, trading limit. For 

internet trading to succeed it is imperative to have both, a robust business model as well as a comprehensive technology strategy. Some of the 

challenges are discussed: transaction fulfilment in the net-based economy, it is both prudent and essential for a broker/intermediary to offer total 

solution to the clients at a single point. Total solutions would essentially mean offering interfaces with banks, depositories, information feeds, etc. For 

efficiency in trade completion and reducing duplication of client information. The service providers will have to go beyond the stage of mere order 

execution and emerge as "informed arise" rather than "intermediaries". This will not only ensure lower trading costs in terms of offering cross services 

but will also help in maximizing return. 

2. REVIEW OF LITERATURE 

Many studies are conducted to examine the future of e-broking, benefit of online trading, problems of online trading, people’s awareness towards 

online trading.  

Dr. A. Abdul Rahim (2013) has done a research on “Problem and prospects of online share trading practices in India.” The main purpose of the study 

was to find out the benefit and problems of online trading. For the study purpose he has collected data from books, journals and websites which  deal 

with online trading. For achieving objective researcher use weighted average ranking methods and Garrett ranking method. The study found that it’s 

become easy to trade and cut the cost, major hurdles is computer illiteracy, poor infrastructure, etc. 

N. Renuka (2017) done a research on “A study on customer awareness towards online trading.” Main purpose of the study was to know the people 

perception regarding online trading, to study the investor’s awareness in the online trading and to study the Do’s and don’ts of online trading. For the 

study purpose researcher has collected data from 60 respondents by using structured questionnaires. For achieving objective researcher use H-test and 

P-value. The market become more fluctuating, when investor buy and sell shares, they have to pay brokerage fee and ST tax. Stock market business 

becomes more user-friendly. 

S. Bhuvanam and Dr. R. Sivarethina Mohan (2015) conducted study on “Customer’s behavioural intentions towards online trading system in 

tirachtrappalli city”. The main purpose of the study was to identify the level of investors trust towards online share trading and to measure the security 

aspects of online trading system. For study purpose they have collected data from 200 respondents by using structured questioner. For achieving 
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objective researcher use chi-square, ANOVA, correlation and multiple regression technique. Trading becomes more flexible and it has no time and 

geographical limitations. Investors feel that the trust is key determination in online trading. 

3. RESEARCH METHODOLOGY 

a) Problem statement: A Study on Investors’ Perception towards E - Broking in Surat 

b) Objectives:  

i. To identify the perception of investors towards electronic broking.  

ii. To identify the significant relationship between demographic factors and statement regarding perception of investors towards e-

broking. 

In the research descriptive research design was used. Primary data were collected by using structured questionnaire. Selection of 

respondents was done by using non probability sampling method in which convenience sampling method was used. Data were 

collected from 150 respondents from Surat city. For fulfilling the objectives of research data analysis tools like frequency 

analysis, chi square test and factor analysis were performed by using analytical software like SPSS 

 

Factor 1 Convenient   Online trading has reduced paper work 

 With online trading Indian stock market has become more efficient 

 Online trading is reducing the role of brokers for trading  

 Availability of resources i.e.; internet is needed while using E-broking system 

Factor 2 Reduce risk   Online trading has reduced chances of fraud  

 Demat A/C valuation of share become easy 

Factor 3 Easy access of 

information 

 E-broking has made trading process more transparent   

 Online trading is more beneficial and easier as compare to manual trading 

Factor 4 Broaden investment 

opportunities  

 Upward trend in stock market is corelated with E-broking 

  Online trading gives more on investment 

 After using online trading system your investment in stock market increased 

Factor 5 Educate investors  Online trading is fast and efficient  

 After using online trading your knowledge and interest in stock market increased 

Factor 6 Safety  Online trading has captured more investors  

 Demat A/C can keep your portfolio share safe   

 Demat A/C is helpful to keep a true record of your share 

Factor 7 Liquidity   Online trading has bright future ahead  

 Demat A/C makes easy to buy or sell in stock market 

Factor 8 Good return   Demat A/C is helpful to control tax evasion  

 Demat A/C increased your income from stock market 

Table. No: 1 Derived factors 

The above table shows perception related eight factors were derived namely convenient, reduce risk, easy access of information, broaden investment 

opportunities, educate investors, safety, liquidity and good return. 

4. FINDINGS 

Chi square findings: 

Hypothesis of chi square test: 

H0: There is no significant relationship between demographic factors and perception of investors towards e-broking. 

H1: There is a significant relationship between demographic factors and perception of investors toward e-broking. 

The study found the significant relationship between demographic factors and statements regarding perception of investors towards e-broking. Some 

results are shown below. 

It is found that in most of cases there is a significant relationship between investors perception regarding e-broking and demographic factors like, age, 

education and occupation, In the case of satisfaction level of investors there is a significant relationship with demographic factors like, occupation and 

yearly income and in the case of problem facing by investors while doing online trading there is a significant relationship with demographic factors 

like, age and occupation. 

SUGGESTION  

The replication of this research can be applied to other online products, for example online banking, online financial investment, and trading of foreign 

exchange currencies online. 
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Stock broking firm that have adopted online trading, they can encourage non-adopters to have a trial with mock online stock trading service, for 

instance, by offering access to a ‘Guest Account’. 

5. CONCLUSION 

The study concludes that investor has expectation that e-broking will grow in future and they are satisfied with the service provider who provide 

the service of e-broking. The investors are also satisfied with the advantages of online trading which are lacking in traditional way of trading. But some 

investors are facing problem with it due to lack of knowledge and experience. The main purpose of choosing e-broking is, less time consuming and user 

friendly. From the factor analysis on perception related statements eight factors were derived namely convenient, reduce risk, easy access of 

information, broaden investment opportunities, educate investors, safety, liquidity and good return. Study also found that there is significant 

relationship between 3 major demographic factors and statement regarding e-broking those are age, education and occupation.  
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